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digital extroversion of grade 12 students of a selected University in
Metro Manila (n=114). The research used in this study was explana-
tory in a quantitative paradigm. The convenience sampling method
was used in selecting the target population of this study. The data
were collected through an online survey and analysed by descriptive
statistics, Spearman’s rho and multiple linear regression. The partici-
pants used social media or integrated it in their lives “Very High” (Md
= 5.00) as shown in descriptive statistics. They had a “High” average
rating of digital cue adaptation (Md = 4.00), “Low” average rating of
perceived anonymity (Md = 2.50), “Moderate” average rating of online
comfort (Md = 3.25) and “Moderate” average rating of digital extro-
version (Md = 3.25). A correlational analysis was used to see the cor-
relations between the variables, and the analysis showed that the dig-
ital extroversion variable was positively correlated with the variable
Online Comfort (p = .426, p <.001). The relationship between digital
extroversion and digital cue adaptation was found to be “Weak Posi-
tive” (p=.176, p =.062). Online Comfort seemed to explain the 16.7%
of variance in the unique manner (p <.001, 8 = 0.343). The results of
this study extended the understanding of students' online behaviors
with evidence that challenges the main tenet of the online disinhibi-
tion hypothesis. Finally, it can be said that the students in this study
were “digital pragmatists”, in contrast to the “anonymous” that was
hypothesized in the online disinhibition theory.
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Introduction

Digital communication technologies have
revolutionized the ways in which people con-
struct and present their identities on the Inter-
net. The use of communication technologies en-
ables people to build their “digital selves” that
may differ from their “real selves” in terms of
the way they interact with one another, how
they are represented, and how they are anony-
mous (Lai & Burke, 2019; Pérez-Torres, 2024).
Turkle (1984) suggested that in the virtual
world, participants would develop a “second
self”, a representation of their identity online;
and Suler (2004) introduced the concept of dis-
inhibition effects in online communication,
which lead to “more open and free” representa-
tions of one's identity in online environment
than in FtF settings.

These can be particularly evident in senior
high school (SHS) students whose age is when
they are expected to explore and determine
their social roles and identities (Avci et al,
2024; Soh et al., 2024). They are active users of
a range of on-line services, which can help to
explore ideas on social media and through text-
based communication (Towner et al., 2022).
This phenomenon of online self-representation
and the influence of anonymity, level of comfort
and adaptation to a de-emphasis on social cues
has been previously reported as an influence
on pro-social or anti-social behaviors (Clark-
Gordon et al., 2019; Joinson, 2001; De Souza,
2021, Misoch, 2015). These studies, however,
mostly employed Western population partici-
pants and the need to study anonymity/disin-
hibition effects among adolescents in the Phil-
ippines was not studied, this being the main fo-
cus of this study.

Even though the concept of digital extrover-
sion is not yet well established in communica-
tion literature, its close relationship to self-pro-
motion tendencies and extroversion character-
istics suggest that there are theoretical under-
pinnings for analyzing digital extroversion.
Digital extroversion, which describes personal-
ity traits relating to social media (SM) behav-
iors, has been associated with other variables
like frequency of SM use, number of communi-
cation partners, and self-promotion on the in-
ternet (Bowden-Green et al, 2020; Seidman,
2013; Zhou et al., 2017). The concept of digital
extroversion in the current paper is defined as

a state-based construct that is manifested in
online interactions conditional to one's person-
ality. Therefore, digital extroversion can be dis-
tinguished from one’s general level of extrover-
sion by being a behavior that is activated
through increased anonymity and comfort of
text-based SM communication. This reflects the
findings from earlier research, which indicate
that there are distinctions between adoles-
cents' online and offline behaviours (Bunker &
Kwan, 2021; Gosling et al., 2011).

Based on this, the following hypotheses
were set: (1) Perceived anonymity will be pos-
itively correlated to digital extroversion among
Filipino SHS students; (2) Comfort will be posi-
tively correlated to digital extroversion among
Filipino SHS students; and (3) Decreased social
cues will be positively correlated with digital
extroversion among Filipino SHS students. The
present paper operationalized digital extrover-
sion expressions as behaviors that would indi-
cate openness and social activation compo-
nents of identity, irrespective of offline levels
(Bowden-Green et al, 2020; Seidman, 2013).
The objective of the study was to investigate if
the use of the online communication platform
can provide comfort and promote adolescents’
pro-social and socially active behaviors. The
topic was deemed significant because of the
general rise in online communications and so-
cializing amongst adolescents in the current
digital environment (Meier & Reinecke, 2020)
and the desire to grasp adolescents' behavioral
patterns and tendencies, for the purposes of
creating recommendations.

Material and Methods
Methodology

The research design used in this study was
quantitative explanatory research which aimed
to test the hypotheses regarding the relation-
ship of perceived anonymity, online comfort,
and digital cue adaptation with digital extro-
version of the Filipino Grade 12 Senior High
School students. This study was based on the
theoretical framework of the Hyperpersonal
Model, which explains how characteristics of
CMC affect self-presentation and interpersonal
behavior (Scott & Fullwood, 2020). In particu-
lar, this study examined the predictive validity
for the understanding of digital extroversion of
the perceived anonymity, online comfort, and
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digital cue adaptation. The explanatory re-
search design was suitable as it enabled the re-
searchers to determine if there are differences
in the dependent variable based on the inde-
pendent variables.

Data Collection and Instrumentation

Efficient data collection was organized us-
ing a self-administrated questionnaire that was
conducted online through google forms. This
instrument was adopted in order to measure
the variables pertinent to the study, namely;
perceived anonymity, online comfort, digital
cue adaptation, and digital extroversion ex-
pression. Following the study's conceptual
framework, five parts comprise the question-
naire. The first part aimed to acquire back-
ground information on the respondents such as
gender, age, academic strand and social media
exposure. These were followed by items that
measure perceived anonymity, online comfort,
digital cue adaptation, and digital extroversion
expression, accordingly.

The questionnaire used has been modified
from a previously created and validated ques-
tionnaire that have been utilized in related
peer-reviewed literature. [tems measuring an-
onymity were adapted from Robertson (2014)
and Zhang et al. (2022), whereas the online
comfort and digital cue adaptation instruments
were adapted from Joinson (2001), Misoch
(2015) and Angelini & Gini (2023). Items meas-
uring digital extroversion expression were de-
rived from Fullwood, James & Chen-Wilson
(2016) which measures the respondents' ideal
self, multiple selves, consistent self and online
presentation preference. The overall draft was
critiqued for content, relevance and applicabil-
ity to the context of Philippine senior high
schools by the research adviser prior to the ad-
ministration of the questionnaires. All items
were measured on a 5-point Likert Scale rang-
ing from "Strongly Disagree" to "Strongly
Agree". The only possible language for the
questionnaire was English, and the respond-
ents were assured that all answers will remain
confidential and voluntary to encourage real
self-expression.

Internal consistencies were computed by
Cronbach's alpha and were reported to range
from= .52 to= .91. In general, these showed ac-
ceptable to excellent internal consistency for

the questionnaire. Most sub-sections showed
adequate reliability= .70. For two of the sub-
sections namely, Digital Cue Adaptation, and
Digital Extroversion Expression these showed
a somewhat lower reliability which is why ad-
ditional precautions were applied during their
interpretation as Cronbach's alpha tends to be
an unreliable estimate of reliability when the
number of items is low. Additional item work
may be used in future to improve reliability in
these areas. As the findings are based on self-
report, social desirability and common method
bias may be factors affecting interpretation.
These sources of bias may have been decreased
by ensuring to the participants that all re-
sponses will be anonymous and confidential,
and will be voluntary.

Population and Sampling Method

One hundred and sixty (160) students from
the selected university's SHS in the study con-
stituted the population of the study. Krejcie and
Morgan (1970) table was only considered as a
guideline and considered that 113 respondents
would be adequate for the population of this
size (Bukhari, 2021). The study was designed
to explore the relationships among variables of
a relative study accessible sample of students
(current grade 12 and age 18 or above), hence,
the type of sampling used was nonprobability
convenience sampling with purposive inclu-
sion criteria. This was a total of 114 students,
which is slightly above the benchmark. The au-
thors are aware that the Krejcie-Morgan table
was designed for probability sampling, and so
are reported as a measure of sample adequacy,
not as the basis for inferring to the population;
the convenience-based recruitment is used as a
limitation to the generalizability of the findings,
and not as a basis for population-level infer-
ence. The majority of respondents were aged
18 (97.4%) with 2.6% aged 19 years. In terms
of gender, 51.8% identified as female, 47.4%
identified as male and 0.9% did not identify.
The majority were from the STEM strand
(55.3%), followed by ABM (30.7%), HUMSS
(13.2%), and ADT (0.9%). Social media use was
very high (Mdn = 5.00): most students reported
that they “always” use social media (75.4%),
followed by “often” (21.1%) and “sometimes”
(3.5%) with none choosing “rarely” or “never.”
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Data Analysis

Responses that were incomplete or dupli-
cated were excluded from the analysis and data
was analyzed in Jamovi and Google Sheets. Data
were summarized using descriptive statistics
such as frequencies, percentages, medians, and
interquartile ranges. Cronbach's alpha was
used to determine the internal consistency of
the study measures. Alpha values for the sub-
scales were between o =.52 and .91, suggesting
that there was some variability in internal con-
sistency within the subscales. It was noted that
the lower coefficients were specifically in the
shorter subscales of the Digital Cue Adaptation
and Digital Extroversion Expression subscales,
and may be partially because of fewer items.
The lower reliability values were kept and ex-
plicitly mentioned as a limitation in interpreta-
tion of the results. Since the variables were
measured on an ordinal level of measurement
(Likert scales), bivariate relationships were ex-
amined using Spearman's rank-order correla-
tion and the effect size analysis was conducted
according to the recommendations of Cohen
(1988). The multiple linear regression model
was tested to see if perceived anonymity,
online comfort and digital cue adaptation pre-
dicted digital extroversion at the 0.05 level of
significance, where R? represented the amount
of variance that was explained. Intercorrela-
tions among the predictors were checked be-
fore interpretation of the regression model; the
low correlation values were found (see Table
5) and multicollinearity was not a problem
(Kim, 2019).

Results and Discussion

The findings are presented and discussed
within the framework of the Online Disinhibi-
tion Effect (Suler, 2004), the Hyperpersonal
Model (Walther, 1996; Walther, 2011a) and the
literature on online self-presentation. Gener-
ally, students' social media usage turned out
very high (Mdn = 5.00), reflecting substantial
engagement yet their patterns of usage ap-
peared to be structured and selective instead of
being characterized by free expression. The re-
sults are organized under four descriptive
themes: minimal reliance on anonymity, selec-
tive comfort in communication, digital cue ad-
aptation and identity continuity. The model, de-
spite being considered significant, leaves
roughly 81.1% of the variance in digital extro-
version unexplained. The remaining variance
may be attributed to factors beyond those ex-
amined in this study. A possible reasoning may
be adolescents’ motivation for using social me-
dia as they differ and influence their willing-
ness to engage expressively online (European
Commission, 2026). Additionally, prior nega-
tive online experiences such as being excluded
from group chats or receiving criticism may
condition young people to limit their expres-
sive behavior (Lin et al., 2024). The contextual
demands of digital spaces also matter (Afable et
al, 2022; Arcinas, 2022). The expectations as-
sociated with public profiles greatly differ from
those of private platforms and students likely
adjust their behavior according to the plat-
form’s established norms. These considera-
tions, taken altogether, point to a more complex
picture of digital extroversion than a single
model can capture.

Table 1. Level of Perceived Anonymity among Senior High School Students (n=114)

Items Median Qualltatn{e
Interpretation

[ sometimes use false information (e.g., gender, age, or location) 4 High

on online platforms.

I typically use my real name on online social-networking sites. 4 High

I let friends I meet online know my true identity. 3 Moderate

[ use a username on social-networking sites that has nothing to 3 Moderate

do with my real identity.

I am used to using my real photos as avatars on social platforms 3 Moderate

[ like to express different or unpopular opinions online while 3 Moderate

remaining anonymous.
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Items Median Qualltatlv.e
Interpretation

[ prefer to use online service platforms that require a real-name 3 Moderate

account.

[ use an anonymous identity to participate in online social dis- 3 Moderate

cussions.

I mostly use my real identity when discussing social topics 2 Low

online.

[ am more comfortable using my real name when discussing dif- 2 Low

ferent opinions with others online.

Perceived Anonymity 2.50 Low

Legend:
1.00 - 1.80 Very Low
1.81 - 2.60 Low
2.61-3.40 Moderate
3.41-4.20 High
4.21-5.00 Very High

Controlled Self-Disclosure and Minimal Reli-
ance on Anonymity

The perceived-anonymity results (see Ta-
ble 1) indicate an overall low level of anonym-
ity (Mdn = 2.50). Although respondents re-
ported occasional use of false information and
generally used real names online, most items
reflected low-to-moderate levels of anonymity,
particularly in identity concealment, and stu-
dents were least comfortable using their real
identities when expressing opinions or engag-
ing in online discussions. This points to selec-
tive caution rather than blanket disclosure.
Suler (2004) identified several mechanisms of
online disinhibition - dissociative anonymity,
invisibility, asynchronicity, and minimization
of authority - that could allow for the loosening
of self-presentational constraints; and the pre-
sent pattern seems to indicate that, in this case,
dissociative anonymity proved to be limited.

Instead of using anonymity as a means of self-
expression, students had online identities and
limited disclosure in specific contexts when
needed. This fits with the findings of meta-anal-
ysis that the effect of anonymity on self-disclo-
sure is not consistent (Clark-Gordon et al,
2019) and the observations of identity manage-
ment that happen with multiple audiences in
the same platform (Ma et al, 2016). Further-
more, the findings provide limited support for
Suler's (2004) Online Disinhibition Effect, as
anonymity was not a statistically significant
factor in the expression of digital extroversion.
Contrary to earlier perspectives that portrayed
the internet as a space for anonymity and iden-
tity experimentation (McKenna & Bargh, 2000;
Turkle, 1984), the present findings suggest that
contemporary adolescents generally maintain
consistent and recognizable identities across
both online and offline contexts.

Table 2. Level of Online Comfort among Senior High School Students (n=114)

Items Median Qualltatlv_e
Interpretation

[ find it easier to change topics on social media than in face-to- 4 High

face encounters.

[ hear more new information on social media than in face-to- 4 High

face encounters.

[ learn more about different topics on social media than in face- 4 High

to-face encounters.

[ find it easier to talk about different topics on social media than 3 Moderate

in face-to-face encounters.

Breadth of Online Communication 3.50 High
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Items Median Qualltatlv.e
Interpretation

[ find it easier to talk about my feelings on social media than in 3 Moderate

face-to-face encounters.

[ find it easier to talk about my concerns on social media than 3 Moderate

in face-to-face encounters.

[ find it easier to talk about being in love on social media than 3 Moderate

in face-to-face encounters.

[ find it easier to talk about secrets on social media than in face- 2 Low

to-face encounters.

Depth of Online Communication 2.50 Low

[ usually use emoticons or GIFs to express how I am feeling on 4 High

social media.

[ express my emotions through social media. 3 Moderate

[ let my social media contacts know whether I am happy or sad. 3 Moderate

My social media profile reflects how I feel in different situa- 2 Low

tions.

Online Emotional Expression 3.00 Moderate

[ perceive the emotions of my contacts on social media to help 3 Moderate

me think.

I express my feelings on social media when [ have to do some- 3 Moderate

thing important.

[ express my emotions on social media to improve my relation- 3 Moderate

ships with contacts.

[ express my emotions on social media to overcome difficulties. 3 Moderate

I change the emotion I express on social media to explore new 3 Moderate

possibilities.

[ use the emotions expressed by others on social media to make 3 Moderate

decisions.

Facilitating Use of E-Motions 3.00 Moderate

Overall Online Comfort 3.25 Moderate

Legend:
1.00 - 1.80 Very Low
1.81 - 2.60 Low
2.61-3.40 Moderate
3.41-4.20 High
4.21-5.00 Very High

Selective Self-Disclosure and Identity Man-
agement

Online comfort was higher for breadth of
communication than for depth, with the lowest
scores for sharing secrets and for expressing
opinions under one’s real identity (see Table 2).
This implies that social media was used more
as a medium for information sharing than for
sharing emotional material, and that it is likely
that more intimate material was shared in pri-
vate places. The pattern is consistent with the
low level of perceived anonymity reported ear-
lier: students tended to communicate under

their real names, and selectively limit their ex-
posure in sensitive situations. This is in line
with research that finds that adolescents adjust
emotional disclosure to platform characteris-
tics (Angelini & Gini, 2023) and to concerns
about social anxiety (Angelini & Gini, 2023), as
well as that visual and self-awareness condi-
tions affect the amount of disclosure (Joinson,
2001; Misoch, 2015). However, the findings
only partially support the Online Disinhibition
Effect (Suler, 2024) as respondents reported
moderate online comfort while remaining cau-
tious in disclosing highly personal information.
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Table 3. Level of Digital Cue Adaptation among Senior High School Students (n=114)

Items Median Qualltatlv.e
Interpretation

I notice that social media interactions may lack certain aspects of 5 Very High

communication, such as tone of voice, gestures, or facial expres-

sions.

Absence of Non-verbal Cues and Communication Signals 5 Very High

I take time before answering during interactions on social media. 4 High

[ sometimes wait a while to receive a response during social me- 4 High

dia interactions.

Asynchronous Nature of Online Communication 4.00 High

I use photos and videos on social media to express myself. 4 High

I find communication through photos and videos important on 4 High

social media.

Emotional Expression through Visual Media 4.00 High

Overall Digital Cue Adaptation 4.00 High

Legend:
1.00 - 1.80 Very Low
1.81 - 2.60 Low
2.61-3.40 Moderate
3.41-4.20 High
4.21-5.00 Very High

Digital Cue Adaptation as a Compensatory
Strategy

Table 3 shows that students exhibited high
digital cue adaptation (Mdn = 4.00), most nota-
bly in recognizing the absence of nonverbal
cues (Mdn = 5.00) and in using asynchronous
communication and visual media such as pho-
tos and videos (Mdn = 4.00). This reflects clear
awareness of the limitations of computer-me-
diated communication, especially the loss of
tone, gesture, and facial expression (Riordan,
2010; Walther, 2011b). The COVID-19 pan-
demic has made it clear that much online com-
munication lacks critical nonverbal elements
that are important to interpreting others'
thoughts and feelings, and compensatory

strategies are needed (Schroeder, 2020). Stu-
dents used emojis, images and electronic de-
lays to compensate for the decrease in cues.
Emojis are considered "quasi-nonverbal cues”
and the receiver can determine the intensity
and direction of emotional, attitudinal, and at-
tentional expression (as cited in Dormehl,
2023; Ratner, 2020). In the hyperpersonal
model, students coped with the lack of cues by
adapting the communication to it, with the aim
of making it clearer, rather than through disin-
hibited expression, and showed communica-
tive competence in adapting, not disinterrin-
gring, the communication (Scott & Fullwood,
2020; Walther, 1996).

Table 4. Level of Digital Extroversion Expression among Senior High School Students (n=114)

Items Median Qualltatl\te
Interpretation

I feel more comfortable behaving how I want to online. 3 Moderate

I can demonstrate my strengths online. 3 Moderate
Being online allows me to express myself. 3 Moderate

I present myself online differently from how I do in real life. 3 Moderate
Communicating online allows me to say the things [ cannot 3 Moderate
say offline.

I like going online because it allows me to be different. 3 Moderate

I can be my ideal self online. 3 Moderate
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Items Median Qualltatlv.e
Interpretation

I can escape from myself online 3 Moderate

I can talk to people who would not usually talk to me in the 3 Moderate

real world.

Ideal Self 3.50 High

Being online allows me to create a new identity. 3 Moderate

[ am a different person depending on which online space I 3 Moderate

am in.

I often act out different personas in certain online spaces. 2 Low

I regularly use different personas online. 2 Low

I enjoy acting out different identities online. 2 Low

Multiple Selves 2.50 Low

[ am the same person online as in real life. 4 High

[ am my true self online. 3 Moderate

[ am always my true self online. 3 Moderate

I cannot really be myself online. 2 Low

Consistent Self 3.00 Moderate

I find it easier to communicate in face-to-face contexts. 4 High

[ prefer being online to being offline. 3 Moderate

I find it difficult to be myself in the real world. 2 Low

Online Presentation Preferences 3.00 Moderate

Overall Digital Extroversion Expression 3.25 Moderate

Legend:
1.00-1.80 Very Low
1.81 - 2.60 Low
2.61-3.40 Moderate
3.41-4.20 High
4.21-5.00 Very High

Identify Continuity and the Rejection of Mul-
tiple Selves

Digital extroversion expression was moder-
ate overall (Table 4). The results indicate low
identity fragmentation: the Multiple Selves di-
mension was the lowest-scoring facet, whereas
students agreed that they remained the same
person online and offline. This indicates that
self-presentation is a more common feature
than identity experimentation, which may be
influenced by the context collapsing of digital
environments where multiple social audiences
converge, resulting in a unified self (Ma, Susie,
Draehling, Thomas Owen, & Hsieh, 2016; Pé-
rez-Torres, 2024). Context collapse can

influence a preference for a unified self in digi-
tal contexts, where audiences are mixed and
blended and a unified impression of the self is
desired over multiple identities (Bunker &
Kwan, 2021). Concurrently, the relatively high
Ideal Self facet indicates that students em-
ployed online space to present an aspirational,
but familiar version of themselves, rather than
to build new personas (Fullwood et al.,, 2016;
Lai & Burke, 2019). This self-enhancement is
within the context of identity continuity, which
aligns with the hyperpersonal model's assump-
tion that users optimise self-presentation
within acceptable limits of maintaining recog-
nisable selfhood (Scott * Fullwood, 2020).
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Table 5. Spearman Correlation among Perceived Anonymity, Online Comfort, Digital Cue Adaptabil-
ity, and Digital Extroversion Expression (n=114)

Perceived Online Digital Cue Dlgltal.
Anonymity Comfort  Adaptation Extrover§1on
Expression
Perceived Spearman'srho —
Anonymity df —
p-value —
Overall Online  Spearman'srho 0.121 —
Comfort df 111 —
p-value 0.202 —
Overall Spearman’'srho 0.076 0.152 —
Digital Cue df 111 111 —
Adaptation p-value 0.424 0.109 —
Overall Digital = Spearman'srho 0.151 0.426*** 0.176 —
Extroversion df 111 111 111 —
Expression p-value 0.111 <.001 0.062 —
Legend:
* p<0.05
> p<0.01
ok p<0.001

Associations Among the Study Variables
Table 5 shows that a significant moderate
positive correlation (p = .426, p < .001) was
found between digital extroversion and online
comfort, with the higher the level of digital ex-
troversion, the higher the level of online com-
fort. However, perceived anonymity did not di-
rectly relate to digital extroversion (p =.151, p
=.111) or to digital cue adaptation (p =.176, p
= .062), indicating that there was no clear

relationship between adaptation skill and ex-
pressiveness. Predictors were also only moder-
ately correlated but not significantly. The data
confirms that online comfort is the main corre-
late to expressive online behavior, in line with
literature which shows that this is related to
the feeling of communicative safety, and not to
total anonymity, as the latter is a more abstract
construct (Bowden-Green et al, 2020;
Nitschinsk et al., 2023).

Table 6. Multiple Regression Predicting Digital Extroversion Expression from Perceived Anonymity,
Online Comfort, and Digital Cue Adaptability (n = 114)

Predictor B SE t Sig. B R?  Adjusted R?
0.189 0.167
Intercept 1.6121 03676 4.39 <.001
Perceived Anonymity 0.0790 0.0571 1.32 0.188 0.116
Overall Online 0.2768 0.0710 390 <.001 0.343
Comfort
Overall Digital Cue 0.1440 0.0758 190  0.060 0.165
Adaptation
Legend:
* p <0.05
> p<0.01
ok p <0.001
IJMABER 3615 Volume 7 | Number 8 | August | 2026
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Online Comfort as the Strongest Correlate
and Predictor of Digital Extroversion

The regression model accounted for a small
amount of variance (R? = .189; adjusted R?* =
.167) in digital extroversion. Of those predic-
tors, only Online comfort was statistically sig-
nificant (8 =.343, p <.001), with the others not
reaching significance. (see Table 6)

Conclusion

Based on the findings of this study, it can be
concluded that perceived anonymity, online
comfort and digital cue adaptation predict dig-
ital extroversion of senior high school students
in grade 12. The results showed that respond-
ents were very active on social media, yet they
tended to present themselves consistently
across platforms, with little reliance on their
anonymity. Additionally, they showed adapta-
bility in their digital communication; particu-
larly, in their use of visual cues and their han-
dling of asynchronous exchanges online.

When the three predictors were analyzed
altogether, however, only online comfort re-
tained statistical significance. Students that re-
ported greater ease and higher confidence in
online interactions were more likely to engage
in socially expressive behaviors. The other var-
iables did not add meaningful explanatory
power.

The results of this study point to psycholog-
ical comfort mattering more for online self-ex-
pression than the ability to manipulate cues or
the option to remain anonymous. The study ex-
tends the Hyperpersonal Model to a Filipino
SHS context and offers data that future re-
search on digital behavior could build on.

For educators, guidance counselors, and
other fields dealing with adolescents, these im-
plications are practical. If comfort is the key
variable then the priority should be on promot-
ing online environments where students could
feel at ease and not just safe. The overall goal is
to support healthy communication and a
ground sense of identity for all. These are not
abstract ideals, but everyday challenges for ad-
olescents navigating social life online.
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