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This research examined the opportunities and challenges faced by
women entrepreneurs in the first-class municipalities of Masbate,
Philippines, with a particular emphasis on Aroroy and Milagros. The
study yielded a comprehensive document detailing the entrepreneur-
ial status of women employed in small to medium-sized enterprises
(SMEs) within the selected municipalities. A mixed-method approach
was used in this study which revealed significant economic, socio-cul-
tural, and structural barriers, including limited financial resources,
gender biases, and inadequate institutional support. Despite these
challenges, women entrepreneurs demonstrated resilience and opti-
mism, with opportunities identified in microfinance, local govern-
ment initiatives, and potential skill-building programs. The findings
emphasized the importance of targeted interventions such as finan-
cial aid, mentorship, and improved outreach to bridge knowledge and
access gaps. By addressing these barriers and leveraging identified
opportunities, this study provides actionable insights that may guide
policymakers, support organizations, and the academic community to
foster an inclusive entrepreneurial ecosystem that empowers women
in rural areas. Overall, the findings of the study reflect the standing of
women within the entrepreneurial areas.
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Introduction

Entrepreneurship has long been recog-
nized as a vital engine for economic growth
and development, providing significant oppor-
tunities for income generation, job creation,
and innovation. In recent years, there has been
a noticeable trend toward promoting and sup-
porting female entrepreneurship globally, as
women entrepreneurs contribute
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substantially to economic diversification and
resilience. This trend is evident in various pol-
icy frameworks and initiatives aimed at em-
powering women economically. For instance,
international organizations such as the United
Nations and the World Bank have launched
programs specifically targeting women entre-
preneurs.
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In the Philippines, the government has is-
sued several policies and regulations for small
and medium enterprises’ management and op-
eration. For instance, in 2008, the Republic Act
No. 9501, otherwise known as the Magna
Carta for Micro, Small, and Medium Enterprises,
was enacted to “promote, support, strengthen,
and encourage the growth of MSMEs in all pro-
ductive sectors of the economy.” Similarly, the
Republic Act No. 11337 series of 2019, or the
Innovative Startup Act, aims to streamline local
and international initiatives to make SME
growth more conducive. At the community
level, the Republic Act No. 9178, alternately
known as the Barangay Micro Business Enter-
prises (BMBEs) Act of 2002, encourages the es-
tablishment of small businesses and enter-
prises as they recognize their contribution to
the progress of the local economy. Hence, the
provision of incentives and benefits to Filipino
entrepreneurs and the lifting of government
restrictions to ease entrepreneurial transac-
tions.

As cited by Dano-Luna & Caliso (2019) in
their study, “more than half of new businesses
in 2017 are by women.” Acknowledging this
number and the more diverse physiological
and sociological needs of female entrepre-
neurs according to surveys and reports (The
World Bank [WB], 2021, pp. 34-129), the gov-
ernment provided laws that would give assis-
tance to women entrepreneurs, such as the im-
plementation of the Republic Act No. 7882, in
which it is worth noting that free training pro-
grams are to be given by TESDA to women so
they can continue upskilling their entrepre-
neurial skills.

In addition to this, the Department of Trade
and Industry (DTI), in partnership with the
Philippine Commission on Women (PCW)
(Philippine Commission on Women [PCW],
2012, p. 2), has implemented several initia-
tives to support female entrepreneurship, such
as the Gender-Responsive Value Chain Analy-
sis (GR-VCA), whose role is “to determine
women and men'’s roles, profits, opportunities,
and constraints” in enterprising under the
GREAT Women Project interventions, among
others. The rural areas and first-class munici-
palities like those in Masbate also enjoy the
said programs.

In the first-class municipalities of Masbate,
Aroroy, and Milagros, the potential of women
as key drivers of economic is evident. These
municipalities, classified based on income and
development levels, are strategically posi-
tioned to leverage their economic resources to
support entrepreneurial activities. The trend
toward empowering women in entrepreneur-
ship in these areas aligns with broader na-
tional and international efforts to achieve gen-
der equality and economic inclusivity.

Despite the trends, women in these first-
class municipalities still face numerous barri-
ers that hinder their entrepreneurial activities.
This study has identified four (4) barriers for
women entrepreneurs. Firstly, the economic
barriers, which typically include limited access
to finance and capital, restrictive credit condi-
tions, and gender bias in investment decisions,
hinder their ability to start and grow their
business. The individual/familial barriers con-
tribute as well to limiting women'’s entrepre-
neurial skills and success through limited ac-
cess to education and skills, family-related
challenges like balancing domestic responsi-
bilities, and lack of support from their family.
Sociocultural norms and gender biases also
limit women's access to necessary resources
like capital, education, and networks. These
barriers are increased by structural chal-
lenges, including inadequate infrastructure,
limited access to markets, and insufficient sup-
port services tailored to the needs of women
entrepreneurs. There are also systematic hin-
drances women entrepreneurs face, like limit-
ing their access to resources, opportunities,
and networks necessary for starting and grow-
ing businesses.

Another critical issue is the lack of data and
research focused on the specific barriers and
opportunities for women entrepreneurs in
these municipalities. While there is a wide
range of information on female entrepreneur-
ship in urban and more developed areas, rural
and less developed regions like Masbate are of-
ten underrepresented and unnoticed in aca-
demic and policy discussions. This gap in
knowledge hinders the development of tar-
geted interventions and policies that can effec-
tively address the unique challenges faced by
women entrepreneurs in these areas (WB,
2021, p. 8).
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In addition, the COVID-19 pandemic has
worsened existing challenges, with lots of
women entrepreneurs facing increased finan-
cial instability and business closures. The pan-
demic has highlighted the need for resilient
and adaptive entrepreneurial practices, partic-
ularly for women who often balance business
responsibilities with household and caregiving
roles (WB, 2021, pp. 95-101, 120).

This study plans to address the gap by
providing a detailed analysis of the entrepre-
neurial environment for women in the first-
class municipalities of Masbate. By identifying
and examining specific barriers, the study will
offer a thorough understanding of the chal-
lenges these women face. It will also look into
the opportunities available to them, such as lo-
cal market demands, community support net-
works, and government initiatives. The educa-
tion sector could also provide training/work-
shops in partnership with other government
agencies for the women entrepreneurs in
these municipalities, which can enhance their
entrepreneurial skills. Through a mixed-
method approach, incorporating both quanti-
tative surveys and qualitative interviews with
233 respondents, the study will provide an
overall perspective of the entrepreneurial en-
vironment. The findings of this study will guide
policymakers, educators, and support organi-
zations, enabling them to design targeted in-
terventions that effectively address the barri-
ers while leveraging the opportunities to em-
power women entrepreneurs in Masbate.

Review of Related Literature

A multitude of research studies have been
done about the barriers and problems regard-
ing development of entrepreneurship among
women.

Women Entrepreneurs. Women entre-
preneurs are defined as someone who runs a
business, taking risks and innovating. They are
actively involved in the operation of the enter-
prise as a manager or administrator and gen-
erate employment for themselves and others
(Beriso, 2021; Pandian & Jesurajan, 2011;
Smile, 2008). They run a small business owned
by them and manage the business according to
the objective and their principal of practice
(Sidal, 2014; Hunter, 2006; Mohamad & Bakar,

2017). However, Cardella, Hernandez-
Sanchez, and Sanchez-Garcia (2020) note that
while female entrepreneurs are a rapidly
growing segment, the percentage of women
pursuing entrepreneurial careers remains
lower than that of men, with the gap widening
inmore developed countries (Elam et al., 2019;
Coduras & Autio, 2013).

Barriers to Women Entrepreneurship.
Latifi stated that barriers to women'’s entre-
preneurship are due to lack of self-confidence,
modeling, skills, experience, and knowledge, as
well as having multiple roles and responsibili-
ties along with the existing gap between grad-
uating and business involvement (Niazkar et
al.). Mohamad & Bakar (2017) also listed the
challenges faced by women entrepreneurs,
which include a lack of knowledge of market-
ing, pricing, management, and administrative
techniques. Also mentioned are the social
problems, including trust, commitment, and
resentment towards rivals; personal problems
such as conflict with employees and business
partners; personal problems caused by conflict
with family; stress and lack of social support;
problems of product quality and services; and
knowledge problems. Similarly, Cerrado, Ar-
quileta, et al. (2024) noted that women entre-
preneurs in Balayan, Batangas, continue to
face significant challenges even with progress
toward gender equality. Locally, women entre-
preneurs from Aroroy and Milagros struggle
with financial limitations and gender biases
but remain focused on achieving financial suc-
cess and personal development. These lived
experiences, according to the findings of a phe-
nomenological study by Cabrera et al. (2024),
have a substantial impact on the female entre-
preneurs’ social, economic, and personal lives.
It is therefore suggested that strategies like
seminars, workshops, training programs,
sponsorship, monthly observations, and future
research be provided to solve the entrepre-
neurial challenges mentioned.

Familial/Individual Barriers. Women's
family and personal obligations are sometimes
great barriers to succeeding in a business ca-
reer. Koneru (2017) stated in his study that a
lack of confidence, willpower, a strong mental
outlook, and an optimistic attitude amongst
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women create a fear of committing mistakes
while doing their work. He also said that family
members and society are reluctant to stand be-
side their entrepreneurial success. However,
with the evolving family structures and in-
creased participation of women in the work-
force, both genders have the potential for cre-
ativity and innovation. Consequently, parental
roles have shifted, with parents influencing
their children's confidence, ideas, and career
choices. This was proven in a study conducted
by Yukongdi and Cafiete (2020), where it was
found that when women are asked about the
factors influencing their decision to start their
own businesses, a significant number of them
cited family support as a key factor. Among the
different forms of support, the backing and
consent of their husbands were highlighted as
particularly influential. These familial and in-
dividual barriers need to be minimized so that
women entrepreneurs can exhibit high levels
of productivity and succeed in their entrepre-
neurial pursuits (Sudario & Salumintao, 2022).

Socio-Cultural Barriers. Although family
support and the pursuit of personal freedom
are significant motivators, deeply ingrained
cultural restrictions pose considerable chal-
lenges. These cultural norms and gender stere-
otypes often hinder women's business objec-
tives, compelling them to navigate a delicate
balance between traditional responsibilities
and entrepreneurial aspirations (Nawaz et al,,
2023). Societal and cultural expectations on
gender roles, especially within the realm of do-
mestic life, greatly influence the attitude of
women when starting and managing a busi-
ness (Dafio-Luna & Caliso, 2019). According to
Adiza, Alamina, and Aliyu (2020), socio-cul-
tural dimensions influence female entrepre-
neurial performance to varying degrees;
hence, it was concluded that since individuals
do not live in a vacuum but in a social context,
there is the tendency of cultural factors influ-
encing their behaviors towards business ven-
turing—the burning desire to gain self-recog-
nition and social mobility. To sum it up, the
greatest deterrent to women entrepreneurs is
that they are women. A kind of patriarchal,
male-dominant social order is the stumbling
block to them on their way towards business
success. Male members think it a big risk

financing the ventures run by women (Koneru,
K.2017).

In rural areas, various social, cultural, and
religious taboos continue to hinder women
from pursuing higher education. While others
argue that entrepreneurial traits are innate,
others stress the significance of academic edu-
cation in fostering entrepreneurial success.
The importance of both experiential learning
and formal education is highlighted, with expe-
rienced and well-trained entrepreneurs pos-
ited to lead the most successful ventures (Gorji
& Rahimian, 2011). Traditional beliefs often
dictate that higher education is primarily for
men, with the view that women, who typically
leave to join their husbands after marriage, do
not contribute long-term value to their own
families. While these outdated beliefs persist,
their impact differs based on the family's eco-
nomic status and the educational level of the
parents or husbands (Tambunan, 2019).

Structural/Institutional Barriers. In
many countries, women encounter significant
legal barriers when initiating and managing
businesses. Institutional and cultural practices
often impose limitations on women's ability to
acquire and manage assets that serve as collat-
eral, such as land or livestock. Even in cases
where families possess land, women are fre-
quently excluded from land titling. If they hold
formal ownership, though, they often lack con-
trol over the land. In addition, women entre-
preneurs face significant challenges in access-
ing credit, training opportunities, professional
networks, and vital information. These barri-
ers, coupled with structural legal and policy
barriers, result in inequalities between the
achievements of women and men in entrepre-
neurship, with women often falling behind
their male counterparts in performance levels
(Makena, Kubaison, & Njati, 2014).

Dafio-Luna, Maribel, and Caliso (2019)
found that while women-owned small and me-
dium-sized enterprises (SMEs) face barriers
like those faced by men-owned SMEs, there are
evident differences in their reasons for not
pursuing scaling-up activities like obtaining
loans, engaging in innovation, expanding, or
exporting. These differences highlight specific
challenges faced by women-owned SMEs,
which have important policy implications for
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government and business agencies aiming to
address and support the unique scaling-up
needs of these businesses.

Uddin (2021) highlights that from an insti-
tutional view, the key motivations for women
to start new businesses include the desire to
address unemployment, achieve financial in-
dependence, gain support, find alternative in-
come sources, enjoy individual freedom, and
maintain a work-life balance. However,
women face several significant challenges in
running their businesses, such as inadequate
financing, gender discrimination, insufficient
managerial skills, fear of failure, lack of train-
ing, limited information, and conflicts between
work and family responsibilities.

Economic Barriers. Ghouse, McElwee,
and Durrah (2019) identified that access to
government for current business needs, access
to specialized suppliers for staying ahead of
the competition, and high cost of raw materials
hinder women from pursuing the business sec-
tor. These issues are relevant to the study since
it seeks to explore these barriers in the context
of the local entrepreneurial environment, fo-
cusing on how these factors—government ac-
cessibility, supplier networks, and raw mate-
rial costs—affect women entrepreneurs. Khan
et al. (2021) also mentioned that economic fac-
tors consist of different economic aspects that
impact firms and economic stability. According
to Lindvert, Patel, and Winecnt (2017),
changes in political and economic systems af-
fect the success of women’s entrepreneurs. Un-
derstanding these obstacles is crucial for de-
veloping targeted strategies to support and
empower women in overcoming the specific
challenges they face in these municipalities.

Additionally, survey findings of the Ewing
Marion Kauffman Foundation [EMKF] (2016)
showed that there is a lack of funding for fe-
male entrepreneurs with great potential,
which might promote innovation and the crea-
tion of jobs. Likewise, a study by Rudhumbu, et
al, (2020) revealed several challenges faced by
women entrepreneurs in Botswana, including
difficulties with access to finance, inadequate
training leading to technical skills gaps, limited
knowledge of financial and technical support
resources, high market competition, and

marginalization. The study also highlights that
the legal and regulatory environment in Bot-
swana is supportive of women entrepreneurs
and that customized entrepreneurship educa-
tion and training offer significant opportuni-
ties to overcome these challenges. These chal-
lenges parallel those encountered by women
entrepreneurs in the Philippines, particularly
in Masbate.

Coincidentally, the findings of the surveys
done by the EMKF (2016) and the study by Ru-
dhumbu, du Plessis, and Maphosa (2020)
birthed the recommendations of identifying
and addressing barriers such as socio-cultural
and structural issues and gender imbalance in
funding while leveraging opportunities
through targeted education and support. This
could provide valuable insights into enhancing
the entrepreneurial landscape for women in
the research areas of Milagros and Aroroy.

Research Objectives

General Objective. To examine the entrepre-
neurial barriers and opportunities faced by
women engaged in small to medium enter-
prises (SMEs) in the first-class municipalities
of Masbate, particularly in Aroroy and Milag-
ros, and to provide actionable insights for fos-
tering an inclusive and empowering entrepre-
neurial ecosystem.

Spesific Objective

1. To determine the economic, socio-cultural,
and structural barriers that limit women
entrepreneurs in the municipalities of Aro-
roy and Milagros.

2. To assess the available opportunities for
women entrepreneurs, like microfinance,
local government initiatives, and skill-
building programs.

3. To evaluate the resilience and adaptive
strategies of women entrepreneurs in
overcoming these barriers.

4. To measure the effectiveness of existing in-
stitutional and community support mecha-
nisms for women-led SMEs.

5. To propose targeted interventions, such as
financial aid, mentorship, and improved
outreach, that can bridge knowledge and
access gaps for women entrepreneurs in
rural areas.
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Materials and Methods
Research Design

The methodology for this study involved a
mixed-methods approach, combining both
qualitative and quantitative research methods
to ensure a full understanding of the issues.
Hassan (2024) described mixed method as a
methodological approach that involves collect-
ing and analyzing both numerical (quantita-
tive) and narrative (qualitative) data to gain a
more detailed understanding of a research
problem.

Mixed-methods design is a procedure for
collecting, analyzing, and mixing both quanti-
tative and qualitative research and methods. It
is suitable for the study for its comprehensive
and integrative nature. This approach allows
the collection and analysis of both quantitative
and qualitative data, providing a fuller under-
standing of complex issues at hand.

Quantitative data that was gathered
through a survey questionnaire with 233 re-
spondents will offer measurable and general
insights into the prevalence and impact of var-
ious barriers and opportunities. On the other
hand, qualitative data that was collected via
quick interviews, adds depth and context by
capturing personal experiences, perceptions,
and stories of women entrepreneurs. The de-
tailed data helped uncover underlying reasons
and motivations that numbers alone cannot re-
veal.

Survey Instrument

This research utilized and adapted a ques-
tionnaire originally developed by F. Niazkar
and N. Arab-Moghaddam (2011). Significant
modifications were made to most parts of the
questionnaire, especially from Section II on-
ward, as the original content was phrased neg-
atively and was changed into positive state-
ments and a more contemporary context. Sec-
tions III and IV also underwent revisions. Ad-
ditionally, open-ended questions were added
to gain deeper insights.

The original questionnaire was chosen for
its importances to identifying barriers to wom-
en's entrepreneurship. The modifications
were adjusted to suit the specific context of the
first-class municipalities in Masbate and the
study's objectives. The adapted questionnaire
covers different aspects of women’s

entrepreneurship, including socio-cultural,
economic, and structural/institutional barri-
ers, as well as access to support services.

To ensure its relevance, the modified ques-
tionnaire was validated by three experts and
gave their ratings. The quantitative validation
of the modified questionnaire was conducted
through expert validation using a structured
validation tool. Three experts, two specializing
in statistics and one in gender roles, evaluated
the questionnaire’s reliability and validity.
Their ratings were used to compute a mean
item assessment score of 4.69, which indicated
an excellent level of validity based on the pre-
determined scale.

The experts evaluated the questionnaire's
structure, clarity, and relevance of the items. A
major component of the quantitative valida-
tion was ensuring the internal consistency and
construct validity of the questionnaire. The
computed mean item score signified that the
instrument meets high standards for accuracy
and appropriateness.

Beyond numerical ratings, the qualitative
validation involved an in-depth review of the
questionnaire’s content. The experts provided
written comments and suggestions to improve
the clarity and neutrality of the statements.

The primary qualitative feedback included
concerns about negative phrasing in the ques-
tionnaire items. The experts suggested re-
phrasing these items into neutral or positive
statements to improve readability and ensure
an unbiased interpretation of responses. Spe-
cifically, one comment suggested restructuring
the indicators to avoid gendered interpreta-
tions, while another emphasized the im-
portance of positively framed statements to fa-
cilitate better comprehension.

The researchers incorporated these rec-
ommendations by revising negatively worded
items and ensuring a balanced and neutral
tone in all statements. This process helped en-
hance the instrument’s clarity, accessibility,
and alignment with best practices in survey re-
search.

By combining quantitative ratings with
qualitative expert feedback, the validation pro-
cess ensured that the questionnaire was both
statistically reliable and conceptually sound.
The integration of numerical assessments and
content-based revisions strengthened the
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instrument’s overall validity, making it suita-
ble for data collection.

The final draft of the tool was adopted in
this study. The first section consisted of 5 items
answerable by qualitative data, while Sections
Il to IV contained 43 answerable items by a
Likert Scale. The second part of Section IV in-
cluded 4 items answerable by qualitative data,
as these were open-ended questions that can
only be gathered through a quick interview.
The questionnaire was translated into the Mi-
nasbate dialect to facilitate better understand-
ing among respondents.

Respondents
Table 1 shows the municipalities that this
study catered to Aroroy municipality has 368

Table 1. Respondents of the Study

businesses owned by women, and Milagros has
195. Due to the large number of women-
owned business in both areas, the researcher
used proportional allocation to determine the
sample size. Proportional sampling ensures
that findings accurately represent the charac-
teristics of the entire population, preventing
over- or under-representation of any particu-
lar group. If the number of women-owned en-
terprises was higher in Aroroy, then it was nec-
essary to select more respondents from that
area to maintain the accuracy and reliability of
the study’s conclusions. This approach helps in
making valid comparisons between the differ-
ent locations while maintaining the study’s sta-
tistical integrity.

Proportion of

Municipalities Population (N) subgroup Sample (n)
Aroroy 368 65% 152
Milagros 195 35% 81
Total 563 100% 233

After the sample size was determined, the
women who were considered for data gather-
ing were identified. The researcher utilized the
convenience sampling technique, which is a
qualitative research sampling strategy that in-
volves selecting participants based on their ac-
cessibility and availability to the researcher.
Convenience sampling was considered for the
study due to its simplicity and efficiency, espe-
cially given the logistical challenges posed by
the distances between barangays and munici-
palities. The data provided by the Bicol Re-
gional Development Plan for 2023-2028 lists
Masbate as the province with the highest num-
ber of registered Geographically Isolated and
Disadvantaged Areas (GIDAs), with 142
(29.04%) GIDA barangays, among all other
parts of the region. Underdeveloped road-
ways and limited access to transportation ser-
vices are some of the logistical challenges of
these GIDA barangays.

During the selection process, the re-
searcher randomly selected the barangays that
were within reach, excluding coastal areas,
where the questionnaires would be distrib-
uted. An online roulette was used to

determine who among the women would be
selected.

Data Gathering Precedure

The research began with the preparation of
a permission letter for data gathering. Once fi-
nalized, the letter was sent via email to the ap-
propriate offices in two municipalities, for-
mally requesting authorization to conduct data
collection.

Upon receiving approval, data gathering
commenced. Before distributing the question-
naires, the researcher facilitated their repro-
duction to ensure an adequate supply for the
respondents. The researcher informed the re-
spondents that no incentives or gifts were pro-
vided to them, upholding ethical research
standards.

The researcher began data collection in
Aroroy, taking advantage of familiarity with
the area. After completing the data collection
in Aroroy, the researcher traveled to Milagros,
to conduct the interview. Once data collection
was completed, the researcher proceeded with
data analysis.
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Statistical Tools

The study was done using quantitative
analysis, which entailed the adoption of de-
scriptive statistics to effectively summarize
and present the numerical data collected from
surveys and other quantitative sources. This
method ensured a clear and concise overview
of various factors such as demographic charac-
teristics, business metrics, and other relevant
quantitative data points.

On the other hand, for qualitative analysis,
a thematic analysis technique was applied. The
focus of this method was on identifying, exam-
ining, and reporting patterns (themes) within
the interviewer-obtained qualitative data. An
in-depth understanding of women entrepre-
neurs’ experiences, perceptions, and views are
achieved through this technique. It enabled the
researcher to gather meaningful insights about
the entrepreneurial barriers and opportunities
experienced by women owning businesses.

The research sought to combine both
quantitative and qualitative methods to gain
an inclusive view of challenges and prospects
for female entrepreneurs in selected munici-
palities. These two-fold approaches enabled
this research to provide both numerical trends
and rich contextual narratives that are im-
portant for informing policies or supporting
interventions aimed at empowering women in
entrepreneurship.

Result and Discussion

This chapter presents, analyzes, and inter-
prets the data collected in the study - phase 1
for the quantitative data and phase 2 for the
qualitative data. The quantitative data was

Table 2. Regression Analysis Results

analyzed using the average weighted mean,
which accounts for both the frequency and im-
portance of responses. This method ensures an
accurate representation of key trends and pri-
orities. It helped identify the most significant
barriers, opportunities, and engagement levels
for women entrepreneurs. For clear presenta-
tion and discussion, the order and sequence of
the tabular data for phase 1 is as follows: (1)
demographic profile of the respondents, (2)
entrepreneurial barriers, (3) entrepreneurial
opportunities for women, (4) level of aware-
ness and (5) level of participation on the men-
tioned programs.

In the phase 2, qualitative data collected
through an interview was thematically ana-
lyzed and tabulated as follows (6) impact of ex-
isting policies and programs in entrepreneur-
ial activities for women followed by several
questions which will support the answers.

The table above presents the results of the
Analysis of Variance (ANOVA), which exam-
ines the significance of socio-cultural barrier
on women'’s participation in entrepreneurship
in the first-class municipalities of Masbate. The
ANOVA test assesses whether these barriers
significantly hinder entrepreneurial engage-
ment by comparing the explained variance to
the unexplained variance. The results indicate
that socio-cultural barriers remain the most
significant factor, as evidenced by the F-statis-
tic (9.382) and a p-value of 0.002, which falls
below the 0.05 significance threshold. This
suggests that social norms, traditional gender
roles, and cultural expectations continue to be
the primary obstacles limiting women'’s entre-
preneurial participation.

ANOVAa
Model Sum of Squares df Mean Square F Sig.
1 Regression 17.32 1 17.32 9.38 .002b
Residual 391.44 212 1.84
Total 408.77 213

a. Dependent Variable: OPPOR
b. Predictors: (Constant), SOCIO

Based on the findings, the study’s hypothe-
ses were evaluated as follows. The first hy-
pothesis, stated that socio-cultural norms
highlighting domestic responsibilities, limited
financial access, and lack of awareness of

government programs significantly hinder
women’s entrepreneurial engagement, is
strongly supported by the regression results.
The statistical significance of socio-cultural
factors confirms their dominant influence in
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restricting women's participation in entrepre-
neurial activities. This underscores the need
for targeted interventions addressing these so-
cietal constraints.

The second hypothesis, assumed that local
cooperatives and community support net-
works possess untapped potential to support
women entrepreneurs but remain underuti-
lized, receives partial support. While the re-
gression analysis does not explicitly measure
the role of cooperatives, the continued signifi-
cance of socio-cultural barriers suggests that
the lack of robust community and institutional
support systems may be exacerbating these
challenges. Strengthening cooperative-driven
initiatives, particularly in microfinancing and
skill development, could help mitigate these
barriers and create more inclusive opportuni-
ties for women entrepreneurs.

The third hypothesis, argues that current
policies and programs supporting women'’s
entrepreneurship in first-class municipalities
are ineffective due to poor implementation,
lack of awareness, and governance issues, is
partially validated. While the regression re-
sults highlight socio-cultural barriers as the
most significant, they do not provide direct ev-
idence regarding policy effectiveness. How-
ever, the fact that other barriers (economic, fa-
milial/individual, and structural) were not sta-
tistically significant suggests that policy ineffi-
ciencies and governance challenges—rather
than the mere presence of financial con-
straints—may be preventing women from
fully utilizing available entrepreneurial

Table 3. Demographic Profile of Respondents

support programs. This implies that wide-
spread awareness campaigns and governance
improvements are necessary to enhance policy
implementation and outreach.

In conclusion, the regression analysis con-
firms that socio-cultural barriers remain the
most significant hindrance to women'’s entre-
preneurial participation in Masbate’s first-
class municipalities, reinforcing the idea that
traditional gender roles and societal norms
significantly shape women’s economic oppor-
tunities. While economic and structural barri-
ers exist, they are not as statistically significant
in predicting entrepreneurial engagement. Ad-
dressing these socio-cultural constraints—
through awareness programs, community-
based support initiatives, and stronger policy
implementation—is crucial in fostering a more
inclusive and supportive entrepreneurial envi-
ronment for women.

Phase 1 - Quantitative Data
Demographic Profile

Table 3 indicates the demographic profile
characteristics of the 233 respondents. Most
participants are aged 50 and above (28.76%),
with the 42-49 age group also well-repre-
sented (26.61%). Most respondents have only
elementary education (33.91%), followed by
secondary (27.47%), and a smaller portion
having attended college (24.89%). Partici-
pants are distributed across two municipali-
ties, with a larger share from Aroroy (65.23%)
compared to Milagros (34.76%).

Demographics Frequency Percentage (%)
Age 18-25yrs old 25 10.73
26-33yrs old 35 15.02
33-41yrs old 44 18.88
42-49yrs old 62 26.61
50yrs old and above 67 28.76
Total 233 100%
o Aroroy 152 65.23
Municipality Milagros 81 34.76
Total 233 100%
Elementary 79 33.91
Education Secondary 64 27.47
Vocational 32 13.73
College 58 24.89
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Demographics Frequency Percentage (%)
Post-Graduate 0 0.00
Total 233 100%

Occupation and Occupational Background

The researcher applied Braun and Clarke’s
thematic analysis to gain deeper insight into
the occupations and the occupational back-
ground of the respondents. This approach en-
abled the identification of recurring themes
and patterns. The analysis highlighted that
women’s occupations in the first-class munici-
palities of Masbate fall into three main catego-
ries: formal business, informal trade, and spe-
cialized services.

Table 4. Occupation

Formal Business, including roles such as
business owners and salon operators, domi-
nates, reflecting a significant engagement in
structured entrepreneurial activities. Informal
Trade and Specialized Services, while less
common, highlight accessible yet vulnerable
income streams and niche opportunities for
growth, respectively.

Theme Description Examples
. Includes registered businesses or employ- Nurses, Retired Medical
Formal Business . . . .
ment in organized enterprises Technologists

Small-scale, unregistered, or self-managed
retail activities, often in local markets or

Informal Trade
neighborhoods

Sales Lady, Grocery Store
Helper

Roles requiring specific skills or technical
expertise, though underrepresented in the

Specialized Services
population

Quality Control Supervi-
sor

Occupational Background

The occupational background of women in
the first-class municipalities of Masbate high-
lights key themes and patterns relevant to
their entrepreneurial potential. A dominant
theme is the concentration in retail and infor-
mal sectors, with many women employed as
salesladies and grocery store helpers. While
these roles provide accessible income oppor-
tunities, they lack growth potential and stabil-
ity, reflecting broader socio-economic barriers
like limited access to education and financial
resources. This reliance on low-income roles
constrains women'’s ability to transition into
higher-value entrepreneurial activities.

Table 5. Occupational Background

Another key theme is the underrepresenta-
tion of women in professional and technical
fields, such as nurses and quality control super-
visors. This indicates systemic challenges, in-
cluding the need for skill development and re-
source access. However, the presence of such
roles, though limited, suggests opportunities
for diversification into higher-paying and spe-
cialized fields. These findings underscore the
barriers women face while highlighting their
untapped potential, aligning with the study’s
objective to identify opportunities for foster-
ing women'’s entrepreneurial growth in Mas-
bate.

Theme

Description

Examples

Concentration in Retail
and Informal
Underrepresentation in

Majority of women are employed in ac-
cessible but low-growth roles.
Very few women occupy professional

Sales Lady, Grocery
Store Helper
Nurse, retired medical

Professional or technical roles, reflecting systemic technologist
barriers in access to education
Entrepreneurial Barriers for Women
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The table highlights the main barriers
women face in entrepreneurship, classified
into categories: individual/personal, struc-
tural/institutional, socio-cultural, and eco-
nomic barriers. The result from the survey
shows that women do face real obstacles to
their business success.

Individual /Familial Barriers include moti-
vation, strategic planning, and belief in one’s
capabilities. The data shows that support from
family and self-confidence (both scoring 4.7)
are especially crucial. For women in Masbate,
these factors are important as traditional roles
and family expectations can significantly influ-
ence their entrepreneurial path.

Socio-Cultural Barriers focus on how society
perceives women entrepreneurs. Important
factors here include support from authorities
(4.3) and having positive societal attitudes
(4.3). Role models and mentors (4.3) are also
vital, emphasizing that seeing other women
succeed can inspire more to pursue entrepre-
neurship.

Structural Barriers highlight issues like poor
information sharing (4.3) and legal challenges

Table 6. Entrepreneurial Barriers for Women

(4.5), showing how difficult institutional hur-
dles can be. For Masbate's women, this means
that red tape and lack of coordination are real
obstacles.

Economic Barriers are perhaps the most
striking, with securing financial resources
(4.5) ranked very important. This underscores
the difficulty women face in accessing funding
and credit, which is crucial for business
growth. Support systems (4.3) and market
challenges (4.5) also point to the need for more
comprehensive economic backing.

Overall, the table supports the study's con-
clusion that women in Masbate face diverse
and significant barriers. Addressing these bar-
riers with targeted support could unlock more
opportunities for them.

Below is the Likert Scale Interpretation Ta-
ble used to analyze and interpret survey re-
sponses by assigning descriptive labels to nu-
merical ranges for both the barriers and op-
portunities for women entrepreneurs. It pro-
vides a clear framework for understanding the
level of importance or agreement expressed by
respondents. This ensures consistency and
clarity in evaluating the results of the study.

Barriers Weighted Mean Adjectival Value
Individual /Familial Barriers
Seeking motivation and inspiration 4.44 Important
Developing clear purpose and strategic plans 448 Important
Empowering belief in women's capabilities 4.70 Very Important
Promoting family support and stability 4.70 Very Important
Gaining knowledge and experience 4.77 Very Important
Socio-Cultural Barriers
E.ncouraglng supportive attitudes form authori- 432 Important
ties towards women
Fostering positive societal attitudes towards 435 Important
women
Providing role models and mentors 4.27 Important
In(.:r?a.smg societal awareness of entrepreneur- 427 Important
ship’s importance
P.r(.)motlng societal and governmental responsi- 444 Important
bility
Structural /Institutional Barriers
Improving information coordination 4.35 Important
Resolving legal problems 4.56 Very Important
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Economic Barriers

Securing financial resources 4.59 Very Important
Encouraging collaboration 4.16 Important
Providing comprehensive support systems 4.36 Important
Addressing market challenges 4.56 Very Important
Legend:

Scale Likert Value Description

4.51-5.00 5 Very Important Always

3.51-4.50 4 Important Often

2.51-3.50 3 Moderately Important ~ Sometimes

1.51-2.50 2 Slightly Important Rarely

1.00-1.50 1 Not Important Never

Entrepreneurial Opportunities for Women

Access to financial resources is a mixed
bag. Women sometimes have access to micro-
finance and loans, shown by an average score
of 3.26, but the inconsistent availability points
to financial challenges. Awareness of govern-
ment programs scored lower, at 2.96, indicat-
ing that while support exists, many women
aren’t fully aware or able to use it effectively.

Training and mentorship are also areas of
concern. The scores—2.53 for training pro-
grams and 2.83 for mentorship—suggest that
these opportunities exist but aren’t consist-
ently available or targeted to women's needs.
Networking is an even bigger challenge, with
women rarely having access to events and
platforms that encourage collaboration, shown
by the low scores of 2.38 and 2.13.

Market access showed mixed results: while
women feel somewhat equal in accessing mar-
kets (3.37), they don’t receive enough support
for marketing their products (2.53). In terms of
policy and government support, scores around
2.48 to 2.58 show limited engagement and
awareness of advocacy efforts, indicating that
while policies may be in place, they aren’t ef-
fectively reaching or benefiting women entre-
preneurs.

Despite these hurdles, the overall percep-
tion of opportunities to succeed was rated rel-
atively high at 4.30, suggesting that while bar-
riers exist, there is still hope and determina-
tion among women. Addressing these chal-
lenges—improving access to funding, training,
networking, and government support—is key
to unlocking their full potential in business.

Table 7. Entrepreneurial Opportunities for Women

Access to Financial Resources Weighted Mean Adjectival Value
I have access to microfinance and small business loans tai- )
, 3.26 Sometimes

lored to women'’s needs.
| am aware of government programs or initiatives that pro- 296 Sometimes
vide financial support to women entrepreneurs.
Training and Capacity Building
I have access to entrepreneu.rshlp training programs and 253 Sometimes
workshops that address the unique needs of women.
[ have opportunities to receive mentorship and guidance from .

oPP . . p & 2.83 Sometimes
experienced business professionals.
Networking and Collaboration
[ have access to business networks and associations where I 238 Rarel
can connect with other entrepreneurs and potential partners. ' y
[ attend platforms or events specifically designed to promote 213 Rarel
networking and collaborations among women entrepreneurs. ' y
Market Access and Opportunities
[ feel that I have equal access to markets and business oppor- 337 Sometimes

tunities compared to my male counterparts.
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[ receive support to help market my products or services lo-

cally, regionally, and nationally.

2.53 Sometimes

Policy and Advocacy

[ am aware of advocacy efforts and policy initiatives aimed at

promoting and supporting women’s entrepreneurship in

Masbate.

2.58 Sometimes

The local government actively engages with women entrepre-

neurs to address their needs and concerns.

2.48 Rarely

Overall Perception

Overall, I believe that women entrepreneurs in Masbate have

4.30 Often

ample opportunities to succeed and grow their business.

Level of Awareness

The data shows that while many entrepre-
neurial support programs are known, their ac-
tual use varies widely. The DTI Livelihood
Seeding Program is “used once” by some, while
others, like the Go Negosyo Act, Kapatid Men-
tor ME Program, Shared Service Facilities
(SSF) Project and Pondo sa Pagbabago at Pag-
asenso (P3) Program, are mostly just “heard of
but notused.” This means that although women
may know these programs exist, they aren’t
tapping into them.

The data also suggests that barriers aren't
just about knowing what resources are out
there but also involve real challenges in access-
ing and using these programs. For example,

Table 8. Level of Awareness

even though the Business Permits and Licens-
ing System (BPLS) Streamlining is "used occa-
sionally," it shows that simplifying processes
help but isn’t enough.

Overall, while awareness is there, women
face real obstacles in making full use of these
resources. This supports the idea that more
than just having programs available, it’s essen-
tial to make them accessible and practical for
women entrepreneurs in Masbate to thrive.

The table below serves as a guide to under-
standing the adjectival values associated with
the results of the weighted mean, offering a
clear interpretation of the data for both level of
awareness and participation.

Level of Awareness Weighted Mean Adjectival Value
Go Negosyo Act (Negosyo Centers) 2.10 heard of but not used
Kapatid Mentor ME Program 1.86 heard of but not used
DTI Livelihood Seeding Program - Negosyo Ser-
bisyo sa Baranggay (LS%—NS]% o 2.65 used once
Shared Service Facilities (SSF) Project 1.74 heard of but not used
Pondo sa Pagbabago at Pag-asenso (P3) Program 1.74 heard of but not used
Diswkento Caravan 1.68 heard of but not used
Busmes§ .Permlts and Licensing System (BPLS) 411 used occasionally
Streamlining
Consumer Education and Advocacy Programs 2.01 heard of but not used
Legend:
Scale Likert Value Description

4.51-5.00 5 used frequently high engagement

3.51-4.50 4 used occasionally active participation

2.51-3.50 3 used once moderate participation

1.51-2.50 2 heard of but not used minimal participation

1.00-1.50 1 never heard of not participating

IJMABER

2977 Volume 7 | Number 7 | July | 2026



TA Aguilar, 2026 / Entrepreneurial Barriers for Women in the First-Class Municipalities of Masbate, Philippines

Level of Participation

The data on participation in government
support programs for entrepreneurs in Masba-
te's first-class municipalities reveals a clear
trend of low engagement. Most initiatives, like
the Go Negosyo Act, Kapatid Mentor ME Pro-
gram, and the DTI Livelihood Seeding Pro-
gram, show minimal involvement, with
weighted means ranging from 1.679 to 2.135.
The lowest participation is seen in the P3 Pro-
gram (mean of 1.493), indicating no participa-
tion atall. Only the BPLS Streamlining program
shows significant engagement, with an active
participation score of 3.876.

Table 9. Level of Participation

This suggests that women face significant
challenges that prevent them from thriving in
business. Low participation rates may point to
barriers such as limited program awareness,
accessibility issues, or insufficient targeted
support. This implies that while resources are
available, they might not be reaching or ad-
dressing the real needs of women entrepre-
neurs. The high engagement with BPLS
Streamlining suggests it may be more directly
helpful or easier to access, emphasizing that
current programs need adjustments to better
support and empower women entrepreneurs
in overcoming their challenges.

Level of Participation Weighted Mean Adjectival Value
Go Negosyo Act (Negosyo Centers) 191 minimal participation
Level of Participation Weighted Mean Adjectival Value
Kapatid Mentor ME Program 1.68 minimal participation
DTI Livelihood Seeding Program - Negosyo Ser- L D
bisyo sa Barangaay (LSgP-NS%) 805y 2.14 minimal participation
Shared Service Facilities (SSF) Project 1.74 minimal participation
Pondo sa Pagbabago at Pag-asenso (P3) Program 1.50 not participating
Diswkento Caravan 1.56 minimal participation
Busines.s Permits and Licensing System (BPLS) 388 active participation
Streamlining

Consumer Education and Advocacy Programs 1.83 minimal participation

Phase 2 - Qualitative Data

The qualitative data collected from re-
spondents provided valuable insights into
their experiences, challenges, and needs as
they relate to entrepreneurial activities and
business support programs. This analysis ex-
plored responses to four key questions that fo-
cus on program awareness, feedback on poli-
cies, barriers faced, and types of support
needed. Using Braun and Clarke’s thematic
analysis framework, the researcher was able to
dissect the data to uncover significant themes
and patterns that shape these experiences. The
questions analyzed include:

1. Barriers Faced (Q51): this highlights the
challenges encountered by respondents in
their business operations, including infor-
mational, operational, and external chal-
lenges.

2. Program/Policy Awareness (Q49): this
section captured respondents’ knowledge

of existing business policies and programs
that support entrepreneurship.

3. Additional Programs/Policies (Q50):
this allowed respondents to express fur-
ther thoughts or provide commentary on
relevant topics or policies.

4. Support Needed (Q52): This helped
identify the types of support respondents
believe are necessary for their business to
thrive, such as financial aid, infrastructure
support, and training.

This analysis process aims to not only iden-
tify the prevalence of these responses but also
to draw connections between the various
themes and how they influence respondents’
needs and perspectives. This approach helped
to construct a comprehensive understanding
of the qualitative data, informing shareholders
and decision-makers about the most pressing
issues and gaps in support.
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Barriers Faced

Question 51 revealed four (4) themes:
communication and information barriers, op-
erational support challenges, new entrepre-
neur difficulties, and perception and bias.

Many respondents indicated issues like
“lack of information dissemination,” indicating
the need for improved outreach and communi-
cation strategies. “No trusted helper to be left
in the store/business” was a common re-
sponse, highlighting the lack of reliable opera-
tional support. Being a “first-time business
owner” was a significant challenge for many,
emphasizing the need for specialized support
and resources for new entrepreneurs. There
also mentions of “biases” which suggests that
some respondents face negative perceptions
or discriminatory practices in their business
environment.

Program and Policy Awareness

The responses to Question 49 revealed two
(2) key themes: knowledge of business pro-
grams and lack of awareness and engagement.
Majority of respondents indicated familiarity
with established business programs such as
DTI LSP, Consumer Education, Go Negosyo Act,
and BPLS. This indicates that there is aware-
ness among some participants, suggesting that
outreach efforts for these programs have
reached this segment effectively.

On the other hand, a many respondents an-
swered “none” or “not aware of any poli-
cies/programs”, which signals a major gap in
awareness. This theme also suggests that while
some individuals are informed, there is a no-
ticeable group that remains disconnected from
available resources. This theme could indicate
barriers related to information dissemination
or accessibility issues that prevent wider
awareness.

The analysis suggests that there is a need
for targeted information campaigns to address
the knowledge gap identified in the Lack of
Awareness and Engagement theme. Strength-
ening outreach and ensuring information
reaches less-engaged groups could increase
awareness and participation in these pro-
grams.

Additional Policies/Programs

For question 50, the main takeaways are:
absence of additional feedback and unaware-
ness of programs/policies. Many respondents
answered “none”, showing that a significant
number either had no further comments or
chose not to provide additional insights. This
could point to limited engagement or perhaps
satisfaction without any notable critique or ad-
ditional input.

The statement “not aware of any poli-
cies/programs” was common, emphasizing a
gap in communication or outreach efforts. This
theme reflects a disconnect where respond-
ents might not be informed about existing sup-
port programs or policies.

The results from Question 50 reinforce the
insights from Question 49, highlighting the
need for increased awareness campaigns and
more interactive channels to engage potential
beneficiaries. Addressing these gaps could lead
to better program participation and more in-
formed respondents.

These themes indicate areas where tar-
geted interventions could support businesses,
especially for new entrepreneurs and those
facing operational and perception-related
challenges.

Support Needed (Q52)

The themes were reviewed for clarity and
uniqueness, confirming their representation of
the data. The themes were defined as: financial
assistance needs, infrastructure and basic util-
ities, credit and funding access, education and
skill development.

“Financial aid/ayuda” was a common re-
sponse, emphasizing need for direct financial
support to sustain or grow businesses. Re-
quests for help with “electricity & water” un-
derline basic infrastructure needs as a vital
concern for respondents. “Business loans” and
“capital” were frequently mentioned, indicat-
ingthat access to credit and financial resources
is essential for business continuity and expan-
sion. Many respondents expressed a desire for
“trainings/workshops/seminar  to  develop
skills,” presents the importance of continuous
learning and skill enhancement for business
success.
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These themes point to areas where support
structures could be strengthened. Financial aid
and access to funding are top priorities, but in-
frastructure support and skill-building initia-
tives are equally significant for long-term busi-
ness development.

Quantitative Discussion

The quantitative data were analyzed using
the weighted mean, which accounts for both
the frequency and importance of responses.
This method guarantees an accurate represen-
tation of key trends and priorities. It helped
identify the most significant barriers, opportu-
nities, and engagement levels for women en-
trepreneurs in the first-class municipalities of
Masbate.

Women entrepreneurs in the first-class
municipalities of Masbate face different chal-
lenges that hinder their business success. Key
barriers include economic challenges, such as
difficulty in securing financial resources (aver-
age score: 4.59), limited support systems, and
persistent market challenges. Structural barri-
ers such as poor information coordination
(4.34) and legal difficulties (4.55) further com-
plicate entrepreneurial efforts. Socio-cultural
factors, like societal attitudes and lack of visi-
ble role models, were rated as important, re-
flecting the influence of traditional norms on
women'’s participation. Individual barriers
such as the need for family support and confi-
dence scored highly, which indicate that inter-
nal and familial dynamics greatly shape entre-
preneurial opportunities.

Despite these barriers, women perceive
opportunities in entrepreneurship, particu-
larly in accessing microfinance and small loans
(3.26). However, inconsistent availability of
these supports and low awareness of govern-
ment programs (2.96) remain as challenges.
Opportunities for training (2.53) and mentor-
ship (2.83) are also limited, pointing to gaps in
capacity-building initiatives. Networking op-
portunities are particularly limited (2.13), re-
stricting collaboration and market access.
While some women feel they have equal access
to markets (3.37), the lack of marketing sup-
port (2.53) emphasizes areas for improve-
ment. Nevertheless, women are optimistic in
succeeding as entrepreneurs (4.30), provided
systemic barriers are addressed.

Awareness of entrepreneurial programs is
moderate but often does not lead to actual us-
age. Programs like the Go Negosyo Act (2.09)
and the Kapatid Mentor ME Program (1.86) are
moderately known but underutilized. Mean-
while, simplified initiatives like the Business
Permits and Licensing System (BPLS) stream-
lining better engagement (4.11), suggest that
accessible and practical resources are more
likely to be adopted. Other programs, such as
the Shared Service Facilities (SSF) Project and
Pondo sa Pagbabago at Pag-asenso (P3) Pro-
gram, are mostly “heard of but not used.”

In addition, participation in support pro-
grams is generally low, with most initiatives
registering minimal engagement. For instance,
participation in the Kapatid Mentor ME Pro-
gram (1.67) and SSF Project (1.74) reflect lim-
ited involvement, and some, like the P3 Pro-
gram (1.49), show no participation at all. The
exception is the BPLS streamlining program,
which shows active participation (3.87), likely
due to its direct relevance and ease of use.
These findings underscore the need to im-
prove access and tailor programs to meet the
specific needs of women entrepreneurs.

Qualitative Discussion

The qualitative data were analyzed the-
matically to identify frequent trends and pat-
terns that helped gain deeper understanding of
underlying factors related to the barriers and
opportunities faced by women who own or
manage SMEs. It helped identify the women
entrepreneurs’ level of awareness to existing
policies or programs, examine the barriers
they face towards succeeding in the field, and
identify the support they needed for entrepre-
neurial growth.

Respondents emphasized several barriers
that hinder their entrepreneurial progress.
These challenges are grouped into four main
themes: communication and information bar-
riers, operational challenges, difficulties for
new entrepreneurs, and perceptions or biases.
The lack of information dissemination and
poor outreach were important hurdles, limit-
ing access to support; while operational chal-
lenges—such as the absence of reliable staff to
assist with business management—further
limited the respondents. For first-time entre-
preneurs, navigating unfamiliar business
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processes was especially challenging, and bi-
ases or negative perceptions magnified these
obstacles.

The analysis revealed two specific themes
or recurring issues: the knowledge of business
programs and the lack of awareness. While
some respondents demonstrated familiarity
with established programs like the DTI Liveli-
hood Seeding Program (LSP), Go Negosyo Act,
and Business Permits and Licensing System
(BPLS), a significant number reported being
unaware of any programs or policies. This un-
derscores a major gap in outreach and engage-
ment, as many potential beneficiaries remain
disconnected from available resources that
would otherwise enhance their participation
and success. Bridging this awareness gap
through targeted information campaigns could
significantly enhance program participation
and impact.

Responses for additional programs or pol-
icy feedback showed limited engagement, with
many respondents providing no additional
comments or indicating unawareness of rele-
vant policies. This lack of input could reflect ei-
ther satisfaction or a lack of familiarity with ex-
isting initiatives. The recurring mention of be-
ing “not aware of any programs/policies” sup-
ports the need for more effective communica-
tion strategies and interactive engagement
channels. Enhanced awareness campaigns
could encourage greater participation and en-
able respondents to provide meaningful input.
These findings emphasize the need for tar-
geted interventions to address these deep-
rooted challenges for women in entrepreneur-
ship.

In terms of the support needed, respond-
ents identified key areas that should be tar-
geted for business growth: financial assistance,
infrastructure improvements, access to credit,
and skill development. Financial assistance
and capital were top priorities, with many re-
spondents requesting direct financial support
and business loan opportunities. Basic infra-
structure issues, which include reliable elec-
tricity and water supply, were also empha-
sized as critical for sustaining business opera-
tions. Lastly, the demand for workshops, train-
ing programs, and skill development under-
scored the importance of continuous educa-
tion for entrepreneurial competence and

success. Addressing these needs could signifi-
cantly enhance the sustainability and scalabil-
ity of businesses.

Altogether, these findings highlight major
gaps in awareness, barriers to entrepreneurial
growth, and the need for targeted support sys-
tems. By improving communication, address-
ing operational challenges, and offering solid
financial and educational resources, these is-
sues can be mitigated, empowering women en-
trepreneurs in Masbate to succeed and thrive.

Conclusion

This initiative has the potential to not just
empower women entrepreneurs but also pro-
mote positive socio-economic impacts that ex-
tend beyond individual success to benefit the
larger community at large.

The key findings reveal a setting of un-
tapped potential among women entrepreneurs
in Masbate where demographic factors such as
age and educational attainment highlight areas
of strength and areas of challenges. In addition,
the structural barriers, ranging from sociocul-
tural, economic, institutional, and individ-
ual/familial barriers, continue to hinder pro-
gress in the entrepreneurial environment. De-
spite these prevalent barriers, there are still
opportunities for growth, especially through
targeted financial support, comprehensive
skill-building initiatives, and the enhanced im-
plementation of existing policies. The ap-
proach of addressing these gaps could unlock
significant entrepreneurial activity, benefiting
not only women individuals but the wider
community as well.

Recommendations

1. To address the barriers and challenges
faced by women entrepreneurs in the first-
class municipalities of Masbate, several rec-
ommendations emerge. One key area of im-
provement is raising awareness about ex-
isting programs and policies. Lots of women
remain unaware of the support available to
them, so targeted campaigns should be
launched to bridge this gap. Utilizing com-
munity networks and local leaders can ef-
fectively spread information and encourage
greater participation in government and
private institutions.
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2. Financial support is another critical need
for these entrepreneurs. Expanding access
to microfinance and small business loans
suited specifically for women can empower
them to start and sustain their businesses.
Simplifying application processes and
providing financial literacy training would
greater enhance the effectiveness of these
financial programs, ensuring that women
can confidently manage their resources and
investments.

3. Capacity building is just as important in fos-
tering sustainable entrepreneurship. Train-
ing programs that focus on business man-
agement, marketing strategies, and the use
of digital tools can equip women with the
skills they need to navigate modern busi-
ness environment. Additionally, mentor-
ship programs can connect aspiring entre-
preneurs with experienced women in busi-
ness, providing guidance, encouragement,
and practical insights.

4. Addressing socio-cultural barriers requires
creating platforms where women can en-
gage with successful role models and learn
from their experiences. This could facilitate
a cultural shift toward greater acceptance
and support of women entrepreneurs,
while also challenging traditional gender
roles that may hinder progress.

5. Infrastructure and market access also play
a key role in entrepreneurial success. Relia-
ble electricity, water, and transport systems
are essential for smooth operations, while
access to local and broader markets can ex-
pand opportunities for growth. Efforts
should be made to improve these basic fa-
cilities and provide women entrepreneurs
with tools to reach wider audiences for
their products and services.

6. Lastly, policies and programs must be
suited to the specific needs of women entre-
preneurs. This involves not only addressing
financial and operational challenges but
also supporting them in balancing business
responsibilities with familial duties. By re-
vising and refining existing policies to re-
flect these realities, stakeholders can en-
sure that women are empowered to suc-
ceed in their entrepreneurial pursuits.

7. These recommendations highlight the need
for a holistic and inclusive strategy to

support women entrepreneurs, focusing on
removing barriers, providing targeted as-
sistance, and creating a supportive environ-
ment for their growth and success.
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