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Background

COVID-19 has endangered the tourism in-
dustry’s ability to grow sustainably in the fu-
ture. Tens of thousands of people around the
world have had their health and lives put in
jeopardy by the pandemic. Despite the pan-
demic’s early associations with Eastern Asian
nations, it has greatly impacted individuals,
particularly in underdeveloped and less privi-
leged nations. According to Zaman et al. (2021),
since the pandemic forced various govern-
ments to tackle and address serious threats,
most countries banned international travel to
prevent the virus from spreading. These
changes have compelled individuals and fami-
lies to look towards safer and more alternative
travel options, which has given rise to revenge
travel. Furthermore, the tourism sector ob-
serves a significant number of tourists visiting
well-known destinations both domestically
and internationally.

Filipinos have finally discovered the perfect
form of revenge after more than two years of
lockdowns and travel restrictions caused by
the COVID-19 pandemic. In fact, many Filipinos
nowadays are actively traveling and are doing
it more often than in the past. Revenge travel is
real and has developed into an organic phe-
nomenon (Garcia, 2022). The pandemic forced
tourists to make hard decisions about their
travels. As stated in the study by Aziz et al.
(2022), occasions and plans are going on hold
for a while, but when the world is gradually
opening and easing the restrictions, travellers
are eager to catch up on the time they lost dur-
ing the past few years of not going outside the
country.

Revenge travel has been a way of making up
for the lost time they experienced these past
few years because of the pandemic. This relates
to the feeling of frustration many tourists felt
during the lockdown. While existing research
examined revenge travel generally at the inter-
national and national levels (Long et al., 2025;
Salman et al.,, 2025), there remains a limited
understanding of how this context operates at
the provincial level in the Philippine setting. In
this regard, the researchers observed the lack
of empirical study on applying the push-pull
factors to investigate tourists’ post-pandemic
travel behavior within local destinations, such

as Bataan Province, Philippines. These identi-
fied gaps limit the capability of local tourism
stakeholders to develop evidence-based strate-
gies tailored to post-pandemic travel motiva-
tions.

In this regard, the researchers aimed to as-
sess how push-pull factors influenced tourists’
decisions in choosing Bataan Province in the
Philippines as their travel destination in the
emergence of revenge travel. Moreover, the re-
sult of this study could be key valuable infor-
mation for the Local Tourism Office and Provin-
cial Tourism Board to oversee and revisit the
current policies and guidelines that could be
improved on the overall tourism program of
the Bataan Province in the Philippines.

Review of Related Literature
Revenge Travel (Global and Philippine Con-
texts)

In a global perspective, travel for tourism is
deemed a non-essential field of activity. It falls
under the category of people’s wants rather
than needs, as it is a journey mainly for pleas-
ure and relaxation. This is the primary reason
why the travel and tourism industry halted
when the global crisis suddenly came into the
picture. The industry was forced to take a break
from recreation. It was among the hardest hit
when the world faced unprecedented global
health, social, and economic emergencies in
2020 as the World Health Organization (WHO),
declared Coronavirus disease 2019, or COVID-
19, to be a pandemic. According to the United
Nations World Tourism Organization, or UN-
WTO, global tourism recorded its worst year in
the said duration, plunging by 74% in tourist
arrivals (UNWTO, 2021).

According to the study of Antarika et al.
(2022), the reopening of tourism during and af-
ter the COVID-19 pandemic has given rise to a
phenomenon known as revenge travel, which
continues to persist. This phenomenon
prompts inquiries regarding its influence on
the notion of quality tourism that advocates for
sustainable tourist development, a concept that
gained renewed attention within the COVID-19
pandemic. Therefore, the objective of their
study was to provide policymakers with rec-
ommendations for the establishment of high-
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quality tourism in the aftermath of the COVID-
19 pandemic.

In the study by Dewi et al. (2023), revenge
tourism can be understood as a form of visitor
behavior aimed at compensating for the time
wasted during the pandemic. The study done
investigated the determinants that motivate in-
dividuals to participate in revenge tourism, em-
ploying an extended version of the Theory of
Planned Behavior. According to Marcus (2022),
the world gradually opened its borders for
travel, and the reason people are so overly ex-
cited. Perhaps, the word “revenge” has a nega-
tive impact, idea, or feeling for some people, as
this contradicts the happiness, thrill, and exhil-
arating feeling that people perceive about tak-
ing their first vacation since the start of the
pandemic. The media lately popularized the
idea of revenge travel to appeal to people's
urge to spend more money and travel more to
make up for the enjoyment and excitement
they lost out on while being denied such things
for an extended period (Kim et al, 2021).
Travel adventure loss, anxiety, frustration, and
stress are among some of the negative impacts
that may occur psychologically.

In the study by Adel (2023), President Mar-
cos of the Philippines referenced the concept of
"revenge travel," a word denoting recreational
travel that occurs after a period of travel re-
strictions, as a strategic tool to stimulate the
growth of the nation's tourist industry. The
study further underscored the significance of
tourism as a consistent driver of economic ex-
pansion over time, supporting the livelihoods
of almost five million individuals within our na-
tion. The president stated in his speech that due
to the reopening of the economy and the occur-
rence of 'revenge travel,' the sector is poised for
a significant recovery. The term "revenge
travel" has regained popularity as some na-
tions have reopened their borders, initiating a
resurgence in travel following the COVID-19
outbreak. In his remarks, Marcos acknowl-
edged the significant role that Philippine tour-
ism plays in bolstering the country's economy.
Additionally, Marcos asserted the need for the
nation to sustain the growth of the services sec-
tor, including the tourist business. President
Marcos also emphasized the significance of in-
termodal connectivity as a key priority during

his administration. He specifically highlighted
the integration of transportation infrastruc-
ture, including roads, bridges, and mass transit
systems, with various tourism destinations.

Behold Bataan

As stated in the study by Severo (2022), Ba-
taan is located in Central Luzon and known for
its place in Philippine history. In addition to its
fascinating history, the historic province is a
wonderful place for families and friends to
visit. These are some places to visit in Bataan as
part of the North Luzon Expressway Corpora-
tion's Lakbay Norte program: Travelers to Ba-
taan who want to get a quick bite can try the
dishes and specialties of the following leisure
businesses: The Food Project, Dreamery Spoon
Café, and the Hashtag Street Kitchen. Those lei-
sure business restaurants offer delicious yet af-
fordable meals for large groups, such as fami-
lies and groups of friends. Tourists from places
like Orani and Balanga, Bataan, can also visit
Sinag Tala, Vista Tala, KDR Adventure Camp,
Balanga Wetland and Nature Park, Bataan
World War Il Museum, Cathedral Shrine Parish
of Saint Joseph, and Bataan Tourism Park.

In the study of De Leon (2022), to meet the
growing demand of those planning to visit Ba-
taan province, the provincial tourism office has
launched the "Travel and Behold Bataan Tour,"
patterned after a program in Bali, Indonesia.
“During our benchmarking activity in Bali, In-
donesia, it is observed that it can do better, par-
ticularly in valuing our culture because this de-
fines who we are, what we have, and our roots
and history. Through the packages it is devel-
oped, the beginning of how to promote and give
a glimpse of what Bataan has to offer. The tour
packages were conceived in partnership with
local tour operators, municipal and city govern-
ments, and other stakeholders.” The four
"Travel and Behold Bataan Tour" packages are
World War II Circuit, Faith Tourism, Funtastic
Farm and Adventure Tour, and Culture and
Crafts Tour.

Moreover, as stated in the study of Refrac-
cion (2022), the tourism industry in Bataan has
been gradually picking up since the easing up of
stringent health protocols in major tourist des-
tinations in this peninsula replete with World
War II relics and beautiful beaches. Hence, the
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Provincial Tourism Officer Alice Pizarro stated
in her annual comparative report last May 25,
2022, that tourist arrivals in Bataan covering
January to April 2022 reached 285,151; alt-
hough the number is still much lower com-
pared to pre-pandemic years, when a total of
444,351 tourists, local and foreign, arrived in
Bataan in the same period in 2019. In April
2020, which was then the height of lockdown
due to the COVID-19 surge, not a single tourist
came to the province. In 2021, tourists started
coming in again, with a total of 180,487. Pizarro
said the favorite tourist destinations in Bataan
include the Mt. Samat Shrine in Pilar town, Las
Casas de Acuzar in Bagac town, Camaya Coast
in Mariveles town, Tourism Park in Balanga
City, and beach resorts in Bagac and Morong
towns. Board Member Popoy del Rosario, chair
of the provincial board committee on tourism,
said the bulk of tourist arrivals are seen during
weekends at beaches in Bagac and Morong
towns.

Push-Pull Factors Influencing Tourists in Re-
venge Travel

In the study of Said and Maryono (2018),
the push-pull theoretical framework is a popu-
lar theory to explain the reason why the tour-
ists decide to visit the destination rather than
another place, the kind of experience they want
to get, and the type of activity they want to do.
In this paper, the motivation is explained as
push factors and the perception as pull factors
of the tourist in deciding the destination based
on previous literature and research using the
descriptive method. The framework assumed
that tourists are motivated to fulfill their needs,
including to reduce the psychological imbal-
ance and to gain recognition of social status. In
the study it was reiterated that the leisure park
is one of the destinations based on nature, com-
monly known as ecotourism. In choosing the
destination, the tourists tend to classify their
alternative based on several criteria, such as
the dominant perception of tourists from one
destination (pull factor), self-motivation (push
factor), and the available time and money (sit-
uational constraints).

Push factors make people leave their envi-
ronment and intangible desires or wishes. All-
man (2017) revealed that push factors are

based on the needs and wants of every tourist.
One of the reasons why people want to experi-
ence a new environment that is not related to
their everyday living or normal life is that they
want to escape and try new activities in a new
destination. It may or may not affect the
changes and the endeavor to discover a site in
which they can cater to the needs and wants of
the tourists. Hence, Madzura (2016) indicated
that push factors are both intrinsic (essential)
and internal. It also originated from Maslow’s
Hierarchy of Needs—they support or assist the
quality or standard of life that the traveller
might discern to have when they visit a certain
destination or attraction. Some of the push fac-
tors include fulfilling prestige, gaining
knowledge, socializing, escaping from daily
routine, etc.

Oguz (2014) stated that pull factors are fea-
tures of the destination that attract people to
visit it. It also corresponds with tangible attrib-
utes of the destination or a certain place. While
in the study of Karamehmedovic (2018), it is
stated that pull factors are the external result of
the attractiveness of the destination; it is also
the destination’s attributes that influence peo-
ple to travel to a preferred tourist destination
region. Allman (2017) indicated that pull fac-
tors are those that allure a tourist into a loca-
tion that is specified. These factors commonly
correspond with the attractiveness of the des-
tination that they chose. As mentioned by Said
and Maryono (2018), pull factors can be identi-
fied by activities, culture and history, attrac-
tiveness of the attraction or recreation facility,
nature characteristics, perceptions, and many
more. Moreover, Kesterson (2013) indicated
that pull factors were described as the effect of
where, when, and how people travel. According
to Madzura (2016), pull factors are destination-
generated forces along with the comprehen-
sion that tourists hold about the attraction or
destination.

Yiamjanya and Wongleedee (2014) indi-
cated that pull factors are classified as tangible
and intangible indications of a specific destina-
tion that attract tourists to perceive their needs
of a particular travel experience. Popp (2013)
analyzed that pull factors are attributes of a
destination that induce the desire to travel
within potential tourists and attract them to
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specific destinations or attractions. These in-
clude unique natural landscapes and specific
activities or events in a destination.

Theoretical Framework
Theory of Planned Behavior

The study was anchored to the Theory of
Planned Behavior by Ajzen (1991). The theory
adapted and employed allows for the

/ Independent Variable \

Factors Influencing Tourists
to Travel in Bataan Province

Push Factors:
Novelty and Knowledge
Seeking
Ego Enhancement
Rest and Relaxation

Pull Factors:
Environment and Safety
Cultural and Historical

Aftractions

Tourism Facilities

/

prediction of human intention and behavior in
specific contexts. Attitude toward the behavior
is defined as the extent to which it is evaluated
positively or negatively. Subjective norms re-
fer to perceived social pressure on behavioral
achievement. Perceived behavioral control re-
flects the ease or difficulty with which the be-
havior can take place.

/ Dependent Variable \

Tourists” Decision in Choosing
Bataan Province as Travel
Destination

\

/

Respondents’
Demographic Profile

Gender
Age
Educational attainment
Marital status
Monthly income
Employment Status

~

Figure 1. The Theoretical Framework of Theory of Planned Behavior

Figure 1 illustrates travel behavior formu-
lation within a planned behavior, conforming
to the Theory of Planned Behavior, relative to
the tourist choices of the tourists of Bataan at a
provincial level. Attitudes relate to an overall
evaluation or impression of the place, which is
seemingly relative to its attractions, safety, and
overall attractiveness. Subjective norms are the
influence of family, friends, and advertisements
relative to visiting the place, which could
equate to a form of motivation or persuasion to
go to the province. Perceived behavior control
is relative to the tourists’ personal confidence

in visiting the place and naturally relative to ac-
cessing and availing facilities, time, and costs
associated with visiting the place. These three
components interact in influencing tourists' in-
tentions to visit Bataan, Philippines, resulting
in the actual behavior of selecting the province
as a destination, where the intention is medi-
ated by perceived behavioral control to affect
whether the visit actually takes place.

Generally, a more positive attitude, more fa-
vorable subjective norms, and higher perceived
control are associated with a stronger intention
to perform the behavior.
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Conceptual Framework
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Figure 2. The Research Paradigm of the Study

The conceptual framework in Figure 2 pre-
sented above illustrates the systematic pro-
gression that the researchers undertook to ac-
complish the objectives of this study. The re-
searchers made use of the IV-DV model
wherein they explored the impact of push and
pull factors (IV) on the decision (DV) of the
tourists to travel to Bataan province as their
visit destination, considering also their demo-
graphic profile. In relation to the depicted vis-
ual and conceptual framework, the researchers
intend to gather data directly from the selected
residents of Bataan in five (5) municipalities:
Balanga, Pilar, Mariveles, Bagac, and Morong,
and domestic tourists, to ascertain their per-
spectives and reactions pertaining to the re-
search inquiries.

Methods
Research Design

The study employed a descriptive-quantita-
tive research method aiming to systematically
uncover and quantify the push-pull factors that
contributed to the tourists' choice of travel des-
tinations to Bataan Province in the Philippines,
as a form of revenge travel. This research
method guided the researchers to understand
the issue as it stood at that time by presenting
numerical data from the respondents for anal-
ysis to ascertain trends, patterns, and differ-
ences. Through this method, the study was able
to provide objective data that was helpful as

empirical evidence for the Local Tourism Office
and the Provincial Tourism Board of Bataan
Province to reevaluate, supervise, and develop
new tourism guidelines for the effective devel-
opment of tourism in Bataan Province.

The Participants and Sampling Procedure

The respondents of this study were the lo-
cal and domestic tourists who were 18 to 65
years of age and had visited and stayed in any
of the five (5) municipalities, namely Balanga,
Pilar, Bagac, Mariveles, and Morong, in Bataan
Province. The researchers made use of the
stratified purposive sampling technique in
choosing the respondents of the study, which is
a combination of the stratified sampling tech-
nique for randomization and purposive
selection based on the criteria of who visited
and stayed from the chosen municipalities and
the age range set for the conduct of the investi-
gation.

The total number of respondents was 400
out of the total of 215,947 domestic tourists
who had visited Bataan Province last 2023
(post-pandemic). The researchers used
Slovin’s formula to yield an appropriate sample
size using a 95% confidence level and an error
margin of 5%. After identifying the sample size,
the researchers divided the total number of the
sample size by the number of municipalities
that are part of the population. With the total
sample size of four hundred (400) divided by
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five (5), that concluded that each municipality
should have at least eighty (80) respondents
each. The researchers did choose the five (5)
municipalities among the eleven (11) munici-
palities in Bataan Province due to the number
of tourist spots and destinations found in those
chosen municipalities.

Instrument of the Study

The study used an expert-validated survey
questionnaire based on the studies of Tan
(2022), Celik and Dedeoglu (2019), and Zaman
et al. (2021), Hung et al. (2021), and
researchers made items to gather the required
information. The items under factors influenc-
ing revenge tourism that included push and
pull factors were the adapted items taken from
the study of Tan (2022), and psychological fac-
tors that included pleasure seeking and relaxa-
tion were the adapted items from the study of
Celik and Dedeoglu (2019). For the economic
factor under affordability, the adapted items
were derived from the study of Zaman et al.
(2021), and for the socio-economic factor un-
der amenities and facilities, the adapted items
were derived from the study of Hung et al.
(2021).

The respondents’ responses in terms of the
impact of factors that influence tourists’ deci-
sions in choosing Bataan province as a travel
destination were evaluated using a four-point
Likert Scale, with four (4) being verbally inter-
preted as “very high influence” and one (1) as
“very low influence.”

For the initial validation of the precision of
the research instrument, the researchers had
asked assistance from the three (3) validators
that were specialized in the field of expertise of
the study. The research instrument was vali-
dated by three (3) validators who had experi-
ence in the field of tourism educational re-
search and business leisure and were chosen to
validate the questionnaire's contents. They
were urged to provide their expert opinions on
the scale addition's semantics and content, as
well as on the questionnaire's structure, items,
format, and presentation, as well as the analy-
sis of the questions.

The research instrument was pre-tested
with twenty (20) respondents. To measure the

reliability of the questionnaire, Cronbach’s al-
pha was computed using an appropriate statis-
tical tool. The results indicated high internal
consistency across the sub-variables. Specifi-
cally, the Cronbach’s alpha values for the sub-
variables under the Push Factors were Novelty
and Knowledge Seeking (a = 0.942), Ego En-
hancement (o = 0.974), and Rest and Relaxa-
tion (a0 = 0.955), all of which were interpreted
as excellent. Similarly, the Pull Factor sub-vari-
ables also demonstrated high reliability, with
Environment and Safety (o« = 0.921), Cultural
and Historical Attractions (¢ = 0.832), and
Tourism Facilities (o = 0.917). After the pilot
testing was done, the researcher revised the
questionnaire aligned with the objectives of the
study.

Data Analysis and Statistical Treatment

The factors influencing revenge travel were
presented using descriptive statistics. Moreo-
ver, the research study sought to understand
the demographic characteristics of the re-
spondents, focusing on variables such as age,
gender, marital status, employment status,
monthly income, and educational attainment.
Furthermore, the research study also aimed to
explore how various factors influence the deci-
sion of the respondents to travel to Bataan
Province. The push factors included novelty
and knowledge-seeking, ego enhancement, and
rest and relaxation, while the pull factors in-
cluded the environment and safety, cultural
and historical attractions, and tourism facili-
ties. To analyze these factors, the weighted
mean (WM) and standard deviation (SD) were
utilized.

Additionally, the Mann-Whitney U test and
Kruskal-Wallis test were also used to assess
whether there was a notable disparity in the
factors that influence respondents’ travel pref-
erences, depending on their demographic fea-
tures. Thus, this study utilized the Mann-Whit-
ney U test and Kruskal-Wallis test to analyze if
there were significant differences in the factors
that influence the tourists’ decision to choose
Bataan Province as their travel destination
when they were grouped based on their demo-
graphic profile.
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Result and Discussion

I. The Factors Influencing Respondents’ Decision to Travel in Bataan Province

1.1. Push Factors
Novelty and Knowledge Seeking.

Table 1. The Influence of Novelty and Knowledge Seeking (Push Factor) on the Respondents’ Decision

to Travel in Bataan Province

. Tourists
Novelty and Knowledge Seeking WM SD VI

1. The tourists want to see something new and exciting. 3.63 0.55 VHI

2. The tourists want to see and meet different groups of people. 349 0.61 VHI

3. The tourists want to see how other people live and their way of life. 3.50 0.61 VHI

4. The tourists want to experience cultures that are different from mine. 3.55 0.59 VHI

5. The tourists want to see something different that they do not normally see. 3.52 0.58 VHI

6. The tourists want to travel and go somewhere with a different environment. 3.63 0.54 VHI

7. The tourists can fulfill their dreams and self-curiosity about the place they = 3.56 0.57 VHI
want to visit.

8. The tourists want to enhance their knowledge and experience about the 3.63 0.54 VHI
other places.

Overall 3.57 0.57 VHI

Note. Legend: 3.26-4.00 (Very High Influence-VHI); 2.51-3.25 (High Influence-HI); 1.76-2.50 (Low

Influence-LI); 1.00-1.75 (Very Low Influence-VLI)

As can be seenin Table 1, under the novelty
and knowledge seeking factor, respondents de-
cided to visit Bataan Province because they
wanted to see something new and exciting (X =
3.63 / SD = 0.55); to travel and go somewhere
with a different environment (X = 3.63 / SD =
0.54); and to enhance their knowledge and ex-
perience about the other places (X =3.63 /SD =
0.54). All these reasons indicated a very high
influence on the decisions of the tourists to visit
Bataan Province, with the highest weighted
mean of 3.63. Overall, the novelty and
knowledge seeking factor had a very high influ-
ence on the decision of the respondents to con-
sider Bataan Province as their travel destina-
tion, with an overall weighted mean of 3.57 (SD
=0.57).

Ego Enhancement

Moreover, it also supported the existing
studies examining various factors influencing
travel decisions and destination choices. Push
factors, such as the desire for self-knowledge
and personal development, and pull factors,
like seeking novelty and cultural diversity, play
significant roles in motivating Brazilian travel-
ers (Pereira & Gosling, 2019). Personal and so-
cial identity perspectives also impact escape
for travel, with cultural motives reflecting per-
sonal identity having a stronger influence than
destination pull factors linked to social identity
(Michael et al.,, 2020). These findings contrib-
uted to understanding tourist behavior and
could inform destination marketing strategies.

Table 2. The Influence of the Ego Enhancement (Push Factor) on the Respondents’ Decision to Travel

in Bataan
Ego Enhancement Tourists
5 WM _ SD VI

1. The tourists travel to have diverse and interesting experiences. 347 0.60 VHI
2. The tourists want to go to the places their friends have been before. 345 0.55 VHI
3. The tourists want to go to places that they have always wanted to visit. 3.60 0.56 VHI
4. The tourists want to visit a place that most value and appreciate. 3.54 0.58 VHI
IJMABER 305 Volume 7 | Number 01 | January | 2026
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Ego Enhancement

Tourists
WM SD VI

traveling.

The tourists can spend more time with their family member while

3.58 0.59 VHI

The tourists can talk about their experience
return home.

with people when they 3.53 0.61 VHI

Overall

3.53 059 VHI

Note. Legend: 3.26-4.00 (Very High Influence-VHI); 2.51-3.25 (High Influence-HI); 1.76-2.50 (Low

Influence-L1); 1.00-1.75 (Very Low Influence-VLI)

For the ego enhancement factor, Table 2
shows that the respondents desire to go to
places that they always wanted to visit, which
garnered the highest mean score of 3.60 (SD =
0.56). It also showed that respondents’ deci-
sion was affected by their desire to spend more
time with the family member while traveling,
with a mean score of 3.58 (SD = 0.59). Overall,
the ego enhancement factor had a very high in-
fluence on the decision of the respondents to
consider Bataan Province as their travel desti-
nation, with an overall weighted mean of 3.53
(SD =0.59).

In relation to this result, push factors, such
as the desire for escape, relaxation, and self-
evaluation, drive individuals to travel (Glizel et
al, 2020; Michael et al,, 2020). These motiva-
tions were closely linked to emotional arousal,
satisfaction, and post-experience behavioral in-
tentions (Glizel et al, 2020). Furthermore,
travel satisfaction and psychological happiness
positively affected quality of life for visitors to
natural recreation areas (Lee & Kim, 2022). Un-
derstanding these motivations and their effects
could inform decision-making processes for fu-
ture travel patterns and alternative destina-
tions.

Rest and Relaxation
Table 3. The Influence of Rest and Relaxation (Push Factor) on the Respondents’ Decision to Travel
in Bataan
. Tourists
Rest and Relaxation WM SD VI
1. This is the time the tourists can physically rest and relax. 3.61 0.56 VHI
2. This is the time the tourists can be away from the routine life. 3.54 0.56 VHI
3. The tourists want to enjoy themselves and make themselves happy 3.68 0.52 VHI
while traveling.
4. This is the time the tourists can escape from stress in their daily lives. 3.61 0.54 VHI
5. The tourists travel because they want to be physically and mentally 3.64 0.55 VHI
refreshed.
Overall 3.61 0.55 VHI

Note. Legend: 3.26-4.00 (Very High Influence-VHI); 2.51-3.25 (High Influence-HI); 1.76-2.50 (Low In-

fluence-L1); 1.00-1.75 (Very Low Influence-VLI)

Table 3 shows how the rest and relaxation
factor influenced the decision of the respond-
ents to travel in Bataan Province, and specifi-
cally, respondents wanted to enjoy and make
themselves happy while travelling (X = 3.68 /
SD = 0.52) and make themselves physically re-
freshed (X = 3.64 / SD = 0.55). This supported

included the desire for relaxation, escape from
routine, and emotional refreshment (Michael et
al,, 2020).

Overall, the rest and relaxation factor had a
very high influence on the decision of the re-
spondents to consider Bataan Province as their
travel destination, with an overall weighted

research on travel motivations that meanof3.61 (SD =0.55).
consistently identified push factors that
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1.2. Pull Factors
Environment and Safety

Table 4. The Influence of Environment and Safety (Pull Factor) on the Respondents’ Decision to

Travel in Bataan

. Tourists
Environment and Safety WM SD VI

1. The tourists choose their travel destination based on weather. 344 0.61 VHI

2. The tourists choose their travel destination based on the friendliness of 3.32 0.70 VHI
people.

3. The tourists choose their travel destination based on safety and security 3.54 0.58 VHI
factors.

4. The tourists choose their travel destination based on the variety of lei- 3.47 0.60 VHI
sure facilities.

5. The tourists choose their travel destination based on hygiene and clean- 3.54 0.60 VHI
liness factors.

6. The tourists choose their travel destination based on seaside beaches' 3.51 0.60 VHI
availability.

7. Thetourists choose their travel destination based on the festival and rec- 3.40 0.65 VHI
reation activities.

8. The tourists choose their travel destination based on the availability of 3.49 0.58 VHI
travel-related information.

Overall 3.57 0.57 VHI

Note. Legend: 3.26-4.00 (Very High Influence-VHI); 2.51-3.25 (High Influence-HI); 1.76-2.50 (Low In-

fluence-L1); 1.00-1.75 (Very Low Influence-VLI)

Table 4 above clearly shows that, under the
environment and safety factor, respondents
very highly regard the safety and security of the
destination when travelling, with the highest
weighted mean of 3.54 (SD = 0.58). Likewise,
with the same weighted mean of 3.54, respond-
ents’ decision to travel to Bataan Province was
being affected by the destination’s hygiene and
cleanliness (SD = 0.60). It can also be seen from
the findings that respondents’ decision to
travel in Bataan Province was based on the
availability of seaside beaches. (x =3.51 / SD =
0.60).

Overall, the factors that influenced the re-
spondents to travel in Bataan Province in terms

Cultural and Historical Attractions

of pull factors and specifically related to envi-
ronment and safety had an overall mean score
of 3.57, with a standard deviation of 0.57, indi-
cating that both environmental and safety con-
siderations play crucial roles in the decision-
making process for travellers. The result was
found to be aligned with the existing research,
which explored factors influencing travel desti-
nation choices and tourist decision-making.
Safety, security, and cleanliness were crucial
considerations for travellers (Hinlayagan et al.,
2023). Environmental factors like weather,
beaches, and leisure facilities also played im-
portant roles (Abad & Borbon, 2021).

Table 5. The Influence of Cultural and Historical Attractions (Pull Factor) on the Respondents’ Deci-

sion to Travel in Bataan

Cultural and Historical Attractions

Tourists
WM SD VI

1. The tourists choose their travel destination to see multiculturalism.

348 0.58 VHI

2. The tourists choose their travel destination to see natural scenery and

landscape.

3.59 0.53 VHI
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Cultural and Historical Attractions

Tourists
WM SD VI

3. The tourists choose their travel destination based on the variety of food

available.

3.52 0.52 VHI

4. The tourists choose their travel destination to see cultural and histori-

cal places/sites.

3.55 0.57 VHI

Overall

353 0.56 VHI

Note. Legend: 3.26-4.00 (Very High Influence-VHI); 2.51-3.25 (High Influence-HI); 1.76-2.50 (Low In-

fluence-L1); 1.00-1.75 (Very Low Influence-VLI)

Table 5 above presents the factors that in-
fluence the respondents to travel in Bataan
Province in terms of pull factors related to cul-
tural and historical attraction, which obtained
an overall mean score of 3.53, with a standard
deviation of 0.56. This finding indicated a very
high influence on the importance of cultural
and historical attractions as factors that drew
tourists to specific destinations.

Specifically, respondents wanted to travel
in Bataan Province because they wanted to see
natural scenery and landscape (X = 3.59 / SD =
0.53); to see cultural and historical places or
sites (X = 3.55 / SD = 0.57); and for the availa-
bility of a variety of food (X = 3.52 / SD = 0.52).

Tourism Facilities

As indicated in Hinlayagan et al. (2023), the
study identified five key factors: quality value
accommodation and accessibility, cultural at-
tractions, price, destination image, and safety
and security. As cited by Dela Cruz (2023), in
Zambales, Philippines, examined factors such
as safety, management, cleanliness, and ambi-
ance in attraction selection. The aligned find-
ings regarding pull factors such as natural scen-
ery, food variety, and cultural/historical sites
play crucial roles in attracting visitors (Man-
sueto et al., 2024). This study emphasized the
importance of understanding tourist percep-
tions to improve destination attractiveness.

Table 6. The Influence of Tourism Facilities (Pull Factor) on the Respondents’ Decision to Travel in

Bataan
. s Tourists
Tourism Facilities WM SD VI
1. The tourists choose their travel destination based on travel distance. 341 0.66 VHI
2. The tourists choose their travel destination based on the quality of 3.52 0.57 VHI
tourist places and sites.
3. The tourists choose their travel destination based on the variety of 351 059 VHI
tourist attractions available.
4. The tourists choose their travel destination based on the convenience 3.49 0.58 VHI
of traveling and ease of tour arrangement.
5. The tourists choose their travel destination based on the reasonable- 3.53 0.58 VHI
ness of prices of products and services.
Overall 3.49 0.60 VHI

Note. Legend: 3.26-4.00 (Very High Influence-VHI); 2.51-3.25 (High Influence-HI); 1.76-2.50 (Low In-

fluence-L1); 1.00-1.75 (Very Low Influence-VLI)

Table 6 above specifically shows that desti-
nations with reasonable prices of products and
services (X = 3.53 / SD = 0.58), quality tourist
places and sites (X = 3.52 / SD = 0.57), and
availability of varied tourist attractions (X =
3.51 / SD = 0.59) were the top three reasons

that influenced the decision of the respondents
to consider Bataan Province as their travel des-
tination.

The findings of the present study indicated
that respondents highly considered the reason-
ableness of prices of products and services, the
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quality of tourist places and sites, and the avail-
ability of different attractions, which were
found to be critical factors in their decision-
making process. Overall, the factors that influ-
ence the respondents’ decision to travel in Ba-
taan Province in terms of tourism facilities had
an overall mean score of 3.49, with a standard
deviation of 0.60, indicating general agreement
towards the importance of tourism facilities in
selecting travel destinations.

Other studies also showed the key compo-
nents like facilities and service quality impact
destination selection (Malik, 2020). Research
identified four main pull factors: heritage archi-
tecture, art activities, natural landscapes, and
regional attractions (Tu, 2020). To enhance
destination attractiveness, studies suggested
improving outdoor environments through
landscaping and promoting art activities (Tu,
2020).

I1. The Significant Difference in the Factors Influencing the Respondents’ Decisions
to Travel in Bataan Province When Grouped According to Their Demographic Pro-

file
2.1. Push Factors
Novelty and Knowledge Seeking

Sex/Gender
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[U=21.55, p=.003]
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Employment Status
[U=2.07, p=.353]

Marital Status
[U=2.77, p=.250]

(.

Educational Status
[U=19.85, p=.047]

Note. The p-value is significant below alpha .05.

Figure 3. The Significant Difference of the Influence of Novelty and Knowledge

Figure 3 shows that there was a significant
difference in the influence of the novelty and
knowledge seeking factor on the decision of the
respondents in choosing Bataan Province as
their travel destination when they were
grouped based on their income and education
status.

However, it was found that there was no
significant difference in the influence of the
novelty and knowledge seeking factor on the
decision of the respondents to travel in Bataan

Province when they were grouped according to
their sex/gender, age range, employment sta-
tus, and marital status. It was indicated that
sex/gender, age range, employment status, and
marital status did not matter when the re-
spondents made the decision to travel in Ba-
taan Province in relation to the novelty and
knowledge seeking factor.

Ego Enhancement

IJMABER

309

Volume 7 | Number 01 | January | 2026



Cipriano et al, 2026 / Perceived Push-Pull Factors Influencing Revenge Travel to Bataan Province

The Significant
Difference of the
Influence of Ego
Enhancement
(Push Factor)

Respondents” Demographic Profile

Sex/Gender
[U=16968.50, = .044]
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Educational Status
[U=28.98, p=.003]

Note. The p-value is significant below alpha .05.

Figure 4. The Significant Difference of the Influence of Ego Enhancement (Push Factor) on the
Respondents’ Decision According to Their Profile

Figure 4 shows that there was a significant
difference in the ego enhancement factor that
impacts the respondents’ decision to visit Ba-
taan Province when they were grouped based
on their sex/gender, income level, and educa-
tion status. It can be concluded that respond-
ents’ sex/gender, income level, and education
status might be taken into consideration to
identify how the ego enhancement factor influ-
enced the respondents’ decision in choosing
Bataan Province as a travel destination.

Rest and Relaxation

The Significant
Difference of the
Influence of Rest

and Relaxation
(Push Factor)

Respondents’ Demographic Profile

However, it was found that there was no
significant difference in the ego enhancement
as a factor that influences the respondents’ de-
cision to visit Bataan Province when they were
grouped according to their age range, employ-
ment status, and marital status. It indicated
that respondents’ age range, employment sta-
tus, and marital status did not matter when
they made the decision to travel in Bataan
Province in relation to ego enhancement.

Sex/Gender
[U=17367.00, p =.088]

Age
[U=4.20, p=.380]

Income
[U=14.45, p=.044]

Employment Status
[U=2.98, p=.225]

Marital Status
[U=221, p=.197]

Educational Status
[U=28.35, p=.003]

J

Note. The p-value is significant below alpha .05.

Figure 5. The Significant Difference of the Influence of Rest and Relaxation (Push Factor) on the
Respondents’ Decision According to Their Profile
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Figure 5 above shows that there was a sig-
nificant difference in the influence of the rest
and relaxation factor on the respondents’ deci-
sion in considering Bataan Province as their
travel destination when their income level and
education status were considered. It could be
determined that the variables such as income
and educational status might influence their
desire for rest and relaxation. It might be con-
sidered that certain variables influenced the
push factor in rest and relaxation, like belong-
ing to the higher income range in the demo-
graphic profile, who might have the luxury of
choosing to have the best rest and relaxation
time and destination for their visit and travel in
Bataan. According to the educational status de-

2.2. Pull Factors
Environment and Safety

The Significant
Difference of the
Influence of
Cultural and
Historical
Aftractions
(Pull Factor)

Respondents” Demographic Profile

mographic profile, respondents who were col-
lege-level, college graduates, and master's de-
gree holders had the highest tendency to prior-
itize quality rest and relaxation during their
visits and travels in Bataan.

However, there was no significant differ-
ence in the influence of the rest and relaxation
factor on the respondents’ decision to travel to
Bataan Province when their sex/gender, age
range, employment status, and marital status
were considered. It can be concluded that the
rest and relaxation factor had the same influ-
ence on the decision of the respondents no mat-
ter what their sex/gender is, whatever their
age range is, or whatever their marital status is.

Sex/Gender
[U=18715.50, p=.657]

~
>y

Age
[U=0.65, p=.957]

. J
s ~
Income
[U=20.19, p=.005]

AN J

Employment Status
[U=4.71, p=.095]

Marital Status
[U=2.64, p= 267]

Educational Status
[U=23.81,p=.014]

Note. The p-value is significant below alpha .05.

Figure 7. The Significant Difference of the Influence of Cultural and Historical Attractions (Pull Fac-
tor) on the Respondents’ Decision According to Their Profile

Figure 7 shows that there was a significant
difference in the impact of the factor of cultural
and historical attractions on the respondents’
decision in considering Bataan Province as
their travel destination when their income
level and education status were considered. It
indicated that the influence of cultural and his-
torical attractions on the decision of high-in-
come earners was different from the decision
of low-income earners. In the same token when
the respondents’ education status was

considered. It was found that the decision of
those respondents who had a higher educa-
tional level with regard to the factor of cultural
and historical attractions was not the same as
those respondents with a lower education
level.

It was also found, however, that there was
no significant difference in the influence of the
factor of cultural and historical attractions on
the respondents’ decision when they were
grouped according to their sex/gender, age
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range, employment status, and marital status. It
indicated that respondents’ sex/gender, age
range, employment status, and marital status
did not matter as to the influence of cultural

Tourism Facilities

The Significant
Difference of the
Influence of

Tourism Facilities
(Pull Factor)

Respondents” Demographic Profile

L

and historical attractions on their decision to
consider Bataan Province as their travel desti-
nation.

Sex/Gender
[U=18075.00, p=.304]

Age
[U=1.04, p=.904]

Vs
.

Income
[U=15.21, p=.033]

Employment Status
[U=.46,p=.793]

Marital Status
[U=.75, p=.688]

Educational Status
[U=18.52, p=.070]

—

Note. The p-value is significant below alpha .05.

Figure 8. The Significant Difference of the Influence of Tourism Facilities (Pull Factor) on the Re-
spondents’ Decision According to Their Profile

Figure 8 shows that there was a significant
difference in the influence of the factor of tour-
ism facilities on the respondents’ decision to
consider Bataan Province as their travel desti-
nation when only the income range, among the
six (6) demographic characteristics of the re-
spondents, was to be considered.

Therefore, when the respondents were
grouped according to their sex/gender, age,
employment status, marital status, and educa-
tional level, it was found that there was no sig-
nificant difference in the factor of tourism facil-
ities that influences the respondents’ decision-
making to travel in Bataan Province. Hence, the
respondents’ profile in terms of sex/gender,
age, employment status, marital status, and ed-
ucational level did not matter when they de-
cided to make Bataan Province their travel des-
tination, considering the factor of tourism facil-
ities.

In relation to the other studies conducted,
socio-demographic variables such as gender,
age, education, and income were found to sig-
nificantly influence push factors for travel mo-
tivation in protected areas (Mzimela et al,
2024). Similarly, personal factors like gender,

age, and motivation affected tourists' percep-
tions of urban attractions (Chebli et al., 2020).
In Zambales, Philippines, visitors' profiles in-
fluenced their considerations when selecting
attractions (Dela Cruz, 2023). However, not all
demographic factors consistently showed sig-
nificant differences. For instance, in a study on
social entrepreneurial intentions among uni-
versity students in Pampanga, Philippines, na-
tionality and age did not yield statistically sig-
nificant differences (Lacap, 2021). These find-
ings highlighted the importance of market seg-
mentation in tourism, as different groups might
perceive and evaluate the same attractions dif-
ferently, necessitating targeted marketing and
development strategies (Chebli et al, 2020;
Mzimela et al.,, 2024).

Conclusion
The Factors Influencing Respondents’ Deci-
sion to Travel in Bataan Province

Push factors were considered with novelty
and knowledge seeking, which showed that re-
spondents were interested in experiencing
new and exciting things, understanding differ-
ent environments, and increasing their
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knowledge about various places. This factor
was found to have a great impact on their deci-
sion to travel in Bataan Province. Another fac-
tor was the aspect of ego enhancement, which
was considered a strong motivation among re-
spondents who desired to visit places they had
long wanted to see and to spend quality time
with their family while traveling. Rest and re-
laxation were also identified as significant driv-
ing factors, wherein respondents indicated that
their visits to Bataan Province were motivated
by personal enjoyment and physical refresh-
ment after traveling.

On the other hand, pull factors were like-
wise considered essential determinants in the
respondents’ decision-making process. The
role of environment and security was regarded
as of utmost importance, as respondents em-
phasized the safety and security of their chosen
destination for travel activities. The cleanliness
of Bataan Province, as well as its beaches, sig-
nificantly contributed to their decision to
choose the province as a travel destination. Cul-
tural and historical attractions also contributed
to the decision to visit Bataan Province, as some
respondents expressed interest in enjoying the
natural scenery, historical attractions, and local
cuisine. The respondents also emphasized
tourism facilities, particularly the affordability
of products and services, the quality of destina-
tions, and the overall travel experience, which
satisfied their needs at reasonable prices. Over-
all, there was a general consensus that both
push and pull factors played an integral role in
the respondents’ decision to choose Bataan
Province as their travel destination.

The Significant Difference of the Factors In-
fluencing Respondents’ Decision According
to Their Profile

For the push factors, the study concluded
that there was a significant difference in the in-
fluence of novelty and knowledge seeking
based on respondents’ income and education
status; ego enhancement based on sex/gender,
income level, and education status; and rest
and relaxation based on income level and edu-
cation status when these factors were consid-
ered in the respondents’ decisions in choosing
Bataan Province as their travel destination.

For the pull factors, the study concluded
that there was a significant difference in the in-
fluence of environment and safety based on in-
come level and educational background, cul-
tural and historical attractions based on higher
educational level of background, tourism facili-
ties based on income when these factors were
considered in the respondents’ decisions in
choosing Bataan province as their travel desti-
nation.

Overall, the findings of the study on the
tourists’ decision differences on the influence
of certain factors based on their demographic
profile should be considered for targeted tour-
ist programs and activities.

Recommendations

Based on the findings of the study, the re-
searchers proposed the following recommen-
dations:

The Bataan Provincial Tourism Coun-
cil/Board may consider gaining deeper insights
and refocusing its strategic direction by adding
activities that cater to young professionals and
Generation Z, as most respondents represented
a youthful demographic. Travel behavior indi-
cated that most respondents visited Bataan pri-
marily for leisure, and its appeal largely reso-
nates with the younger population. Moreover,
the influence of revenge travel was most evi-
dent among respondents aged 18-28, who
were enthusiastic about exploring new destina-
tions in Central Luzon.

In encouraging other tourists and travelers
to visit Bataan, provincial and local tourism of-
ficers should emphasize the development of di-
versified cultural and educational programs
that highlight the province’s rich heritage and
ecological uniqueness. There is also significant
potential for wellness tourism development,
with customized recreational facilities catering
to travelers interested in wellness, as well as
those seeking vacation, relaxation, or culinary
experiences.

To stand out and attract more visitors, it is
essential for all stakeholders involved to prior-
itize cleanliness, safety, and sustainable prac-
tices. In addition, collaborating closely with lo-
cal communities to preserve their rich history
may also position Bataan as a destination for
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travelers seeking an authentic cultural experi-
ence.

Tourism stakeholders in Bataan need to
consider differentiating experiential offerings
in line with the distinct travel motivations iden-
tified in the study. These motivations include
novelty and knowledge seeking, ego enhance-
ment, and rest and relaxation.

[t is recommended that, to further promote
tourism in Bataan, various tourist activities
that appeal to diverse market segments should
be emphasized by provincial and local tourism
offices, as the findings revealed a significant dif-
ference between the influence of push and pull
factors in tourists’ decisions to consider Bataan
Province as a destination. Additionally, high-
quality services, personalized experiences, and
data-driven analysis play important roles in en-
suring that tourism products and services are
continuously refined to match the preferences
of different demographic groups.

Future researchers may also replicate this
study in other provinces across the country as
their research locale.
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