
INTERNATIONAL JOURNAL OF MULTIDISCIPLINARY: APPLIED 
BUSINESS AND EDUCATION RESEARCH 
2025, Vol. 6, No. 5, 2480 – 2495 
http://dx.doi.org/10.11594/ijmaber.06.05.28 
 

 

 

How to cite: 
Espina, R. M. I., Cai, K. B., Ke, S. W. Q.P., Marco, D. A., & Arcinas, M. M. (2025). Beyond the Binary: Queer Media Engagement's 

Role in Shaping LGB Youth Identity Formation. International Journal of Multidisciplinary: Applied Business and Education 

Research. 6(5), 2480 – 2495. doi: 10.11594/ijmaber.06.05.28 

Research Article  
 
 

Beyond the Binary: Queer Media Engagement's Role in Shaping LGB Youth 

Identity Formation 
 

Rochelle Margaux I. Espina1, Kimberly B. Cai1, Sam Wei Quan P. Ke1, Daiseree A. Marco1, 

Myla M. Arcinas2* 

 

1Humanities and Social Sciences Department Senior High School Division, De La Salle University 

Manila 
2Department of Sociology and Behavioral Sciences, De La Salle University Manila, 1004, 

Philippines 

 
 

Article history: 

Submission 03 April 2025 

Revised 30 April 2025 

Accepted 23 May 2025 

 

 

ABSTRACT 

 

This study examined the associations between queer media 

engagement, demographic factors, and social identity formation 

among Filipino lesbian, gay, and bisexual (LGB) undergraduate 

students (N = 52, aged 18-24) using correlational analysis. 

Spearman's rank correlation coefficient (ρ) revealed a significant 

positive association between monthly family income and queer media 

engagement (ρ= 0.28, p < .05), suggesting socioeconomic factors 

influence access to identity-affirming media resources. Weekly hours 

of media consumption demonstrated the strongest relationship with 

overall engagement level (ρ = 0.43, p < .01), validating the 

multidimensional nature of queer media engagement. Contrary to 

prevalent assumptions, findings showed a non-significant negative 

correlation between queer media engagement and identity formation 

(ρ = -0.16, p >.05), suggesting a more complex relationship than 

previously theorized. Analysis of identity formation components 

revealed stronger development in cognitive aspects (median = 4.0) 

than behavioral components (median = 2.0-2.5), aligning with 

established models of LGBTQIA+ identity development where 

internal affirmation typically precedes external expression. These 

findings challenge simplistic assumptions about media influence and 

suggest a nuanced dynamic where socioeconomic factors, 

developmental stages, and cultural context significantly shape how 

Filipino LGB youth engage with queer media and integrate these 

experiences into their identity formation processes. This underscores 

the importance of addressing potential digital access disparities and 

developing critical media literacy alongside increased representation. 
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Introduction 

Media plays a pivotal role in contemporary 

society, serving as a powerful mechanism for 

shaping public perceptions, facilitating cultural 

exchange, and catalyzing social change. This 

influence is particularly significant in the 

representation of marginalized communities, 

where media portrayals can either challenge 

existing prejudices or reinforce harmful 

stereotypes. The representation of lesbian, gay, 

bisexual, transgender, queer, intersex, and 

asexual (LGBTQIA+) individuals in media 

constitutes a critical domain for examining 

these dynamics, especially as it relates to 

identity formation among young adults who 

are navigating their own sexual orientation and 

gender identity. 

Over the past two decades, LGBTQIA+ 

representation has evolved across global media 

platforms. The early 2000s oversaw a 

significant increase in the quantity and quality 

of LGBTQIA+ characters in visual media, 

particularly regarding bisexual and 

transgender representation (Townsend et al., 

2022). Between 2016 and 2017, substantial 

improvements occurred in the characterization 

of LGBTQIA+ individuals in television, moving 

beyond tokenistic representations toward 

more nuanced portrayals. Sapphic characters 

have become more predominant on broadcast 

television in 2021-2022, accompanied by 

modest increases in bisexual visibility. Major 

streaming platforms, including Amazon, HBO 

Max, Netflix, and Hulu have significantly 

expanded their LGBTQIA+ content, featuring 

245 regular queer characters across original 

scripted series—representing a 150% increase 

from previous years (Townsend et al., 2022). 

In the Philippine context, the COVID-19 

pandemic and subsequent lockdowns 

catalyzed a distinctive surge in LGBTQIA+ 

media consumption, particularly through the 

popularization of Boys' Love (BL) content (Dela 

Cruz, 2022; Javier & Jubay, 2021). The 

widespread engagement with Thai BL series 

during this period created opportunities for 

local content production, leading to the 

development of the first Pinoy BL series by an 

independent studio (Dela Cruz, 2022). This 

genre has continued to gain popularity across 

the Philippines and internationally, 

representing a significant expansion of queer 

media accessible to Filipino audiences (Zsila & 

Demetrovics, 2017). 

 The relationship between media 

consumption and identity formation is 

particularly salient for young adults, who 

utilize social media extensively for connection 

and knowledge acquisition. As Berger et al. 

(2022) note, youths and adolescents 

demonstrate heightened susceptibility to social 

media engagement, making them the 

demographic with the most prevalent exposure 

to queer media content. Both LGBTQIA+ and 

non-LGBTQIA+ young people employ social 

media to establish peer connections, which 

subsequently influences identity development, 

social support networks, and overall mental 

health and well-being. 

This study is theoretically grounded in 

Queer Theory, which provides a critical 

framework for examining how 

heteronormative structures influence social 

identity formation and how media 

representations can either challenge or 

reinforce these structures (Rumens, 2016). 

Queer Theory posits that identities are not 

fixed but fluid, socially constructed, and 

continuously negotiated through various social 

interactions and cultural representations 

(Riggs & Trehane, 2017). Through this 

theoretical lens, we examine how Filipino LGB 

youth interact with and interpret queer media 

content, and how these interactions contribute 

to their understanding of their own identities 

within the context of Filipino society. 

Additionally, this research integrates the 

Cultivation Theory (Vinney, 2024a) and Uses 
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and Gratifications Theory (Vinney, 2024b) to 

comprehend the relationship between media 

consumption and identity formation. 

Cultivation Theory explains how consistent 

exposure to specific media representations 

shapes individuals' perceptions of reality. In 

contrast, Uses and Gratifications Theory 

explores how individuals actively seek out 

particular media  

content to fulfill specific needs, including 

identity reinforcement and social connection. 

Despite the growing body of research on 

LGBTQIA+ media representation globally, 

there remains a significant gap in 

understanding how this content specifically 

influences identity formation among Filipino 

lesbian, gay, and bisexual (LGB) youth. The 

unique cultural context of the Philippines, with 

its blend of traditional Catholic values and 

increasingly globalized media consumption, 

creates a distinctive environment for 

examining these relationships. Furthermore, 

the potential impact of socioeconomic factors 

on access to queer media content represents an 

understudied dimension that may significantly 

influence identity development opportunities. 

This research aims to address these gaps by 

investigating the correlation between LGB 

youth's (18-24 years old) queer media 

engagement and social identity formation. By 

examining the relationships between 

demographic factors (age and income), weekly 

hours spent on media consumption, and 

identity development, this study provides a 

more nuanced understanding of how Filipino 

LGB youth navigate their identities in an 

increasingly media-saturated environment. 

The findings can contribute valuable insights 

for media creators, educators, and community 

organizations seeking to support healthy 

identity development among LGBTQIA+ youth 

in the Philippines and similar cultural contexts. 

  

Research Objectives 
This study examines the complex 

relationships between queer media 

engagement, demographic factors, and identity 

formation among Filipino lesbian, gay, and 

bisexual (LGB) undergraduate students. 

Specifically, the research aims to: 

1. Examine the demographic profile of 

Filipino LGB undergraduate students aged 

18-24 years, with particular attention to 

age distribution, family income, and 

weekly hours spent to queer media 

consumptions; 

2. Assess their level of queer media 

engagement; 

3. Assess their level of identity formation; 

4. Determine the correlation between level of 

engagement with queer media content and 

their demographic factors (age and family 

income) and weekly hours spent with 

queer media content; 

5. Determine association between 

participants' level of engagement with 

queer media content and their social 

identity formation processes. 

 

Methodology 
Research Design 

This study employed a quantitative 

approach to examine the relationship between 

queer media consumption and social identity 

formation among Filipino lesbian, gay, and 

bisexual (LGB) young adults. The researchers 

selected a correlational research design to 

assess (1) the relationship between 

demographic factors (age and family income) 

and weekly hours spent to queer media 

consumption and their level of queer social 

engagement, and (2) the connection between 

their level engagement to queer social media 

consumption and identity formation. This 

design was appropriate for investigating the 

existence and strength of relationships 

between variables without manipulating them, 

allowing for examining naturally occurring 

patterns in the target population. 

 

Population and Sampling 

The population consisted of Filipino LGB 

educated youth aged 18-24 years old. Using 

purposive sampling, 52 participants were 
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recruited based on the following inclusion 

criteria: (1) self-identification as lesbian, gay, 

or bisexual, (2) age between 18-24 years, (3) 

consuming queer media content, and (4) 

officially enrolled as an undergraduate student 

in a university based in the Philippines. 

Recruitment of participants occurred through 

various social media platforms and physical 

advertising. 

 

Instrumentation 

Data collection was conducted using a self-

administered survey created on Google Forms. 

The survey consisted of 27 questions organized 

into four sections: pre-qualifier screening, 

demographic factors, queer media 

consumption, and impact on identity 

formation. 

The measurement of queer media 

consumption and identity formation was 

operationalized using an adapted version of the  

Lesbian, Gay, and Bisexual Identity Scale 

(LGBIS). The instrument employed a 6-point 

Likert scale ranging from 1 (Strongly Disagree) 

to 6 (Strongly Agree) to assess the frequency of 

consumption, level of engagement, and 

perceived impact of queer media on identity 

formation. 

The queer media consumption section 

evaluated 15 distinct consumption behaviors, 

including passive consumption (e.g., watching 

LGBTQIA+-themed videos) and active 

engagement (e.g., participating in online 

LGBTQIA+ communities). The identity 

formation section measured 20 individual 

components across cognitive, emotional, and 

behavioral dimensions. 

The instrument demonstrated strong 

psychometric properties in the current study, 

with Cronbach's alpha coefficients of 0.83 for 

the queer media consumption scale and 0.87 

for the identity formation scale, indicating good 

internal consistency. These reliability values 

aligned with previous LGBIS research, which 

reported alpha coefficients ranging from 0.75 

to 0.91 across subscales (Kemer et al., 2016). 

 

Data Collection Procedure 

Prior to data collection, all respondents 

were required to complete an informed 

consent form before accessing the survey, 

detailing the purpose of the study, the 

voluntary nature of participation, the right to 

withdraw, data confidentiality measures, and 

potential psychological risks. 

The survey was distributed online between 

January and February 2025, with data 

collection occurring over six weeks. To reach 

diverse segments of the target population, 

online recruitment (through LGBTQIA+ 

organizations' social media channels and 

general student networks) and in-person 

promotion at university campuses were 

employed. Participants completed the survey 

independently through the Google Forms 

platform, with an average completion time of 5 

minutes. 

To ensure data quality, the researchers  

implemented response validation within the 

survey design to identify inconsistent or 

incomplete responses. All data were securely 

stored in a password-protected database with 

personally identifiable information separated 

from response data to maintain confidentiality. 

 

Data Analysis 

Statistical analyses were conducted using 

SPSS version 27.0, with a significance level set 

at p < .05 for all tests. Data were screened for 

outliers, normality, and missing values. 

Descriptive statistics (frequencies, 

percentages, means, medians, and ranges) 

were calculated to characterize the sample 

demographics, queer media consumption 

patterns, and identity formation levels. 

Spearman's rank correlation coefficient (ρ) was 

used to examine the relationships between 

demographic factors (age and income) and 

queer media consumption, as well as between 

queer media consumption and identity 

formation. This non-parametric measure was 

selected due to the ordinal nature of the data 

and non-normal distribution patterns. Median 

values were calculated for individual items and 
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composite scores on the queer media 

consumption and identity formation scales to 

identify central tendencies while 

accommodating the non-normal distribution of 

responses. 

 

Methodological Limitations 

The study employed a purposive sampling 

approach, limiting the extent of 

generalizability. Participants were selected 

strictly based on specific characteristics, which 

may not fully represent a broader population of  

 

Filipino LGB youth. Demographic homogeneity 

was also exhibited in the sample, particularly in 

the age and monthly family income factors, 

further reducing the diversity and variation in 

the study's findings. 

 

RESULTS 
Profile of the Respondents 

The demographic analysis of the 

respondents (N = 52) reveals important 

insights about the sample population of LGB 

individuals in this study (see Table 1).

Table 1. Demographic Profile of Respondents (N = 52) 

Variable Frequency Percentage Mean Median Range 

Ages (years)   19.92 20.00 18-24 

18-19 24 46.2%    

20-21 19 36.5%    

22-24 9 17.3%    

Family Monthly 
Income 

(PHP) 

  
 

184,942.31 80,000.00 3,000- 

2,000,000 

Below 50,000 10 19.2%    

50,000-100,000 24 46.2%    

100,001-200,000 5 9.6%    

200,001-500,000 11 21.2%    

Above 500,00 2 3.8%    

Weekly Queer Media 

Consumption (hours) 

  3.23 4.00 1-6 

Less than 5 43 82.7%    

5-10 9 17.3%    

Note: Data were collected through purposive sampling of LGB individuals. Age was measured in years. 

Income represents the reported monthly family income in Philippine Pesos (PHP). Weekly queer media 

consumption was self-reported by respondents. 

 

The monthly family income data showcase 

considerable economic diversity among 

participants. The distribution is characterized 

by a wide range (PHP 3,000-2,000,000) and a 

notable difference between the mean (PHP 

184,942.31) and median (PHP 80,000.00) 

values. The positive skew indicates that while 

most respondents come from middle-income 

backgrounds, a few participants with 

substantially higher incomes have pulled the 

mean upward. A significant portion of 

respondents (46.2%) report monthly family 

incomes between PHP 50,000-100,000, 

representing middle-income households in the 

Filipino context. The remaining respondents 

are distributed across lower income brackets 

(19.2% below PHP 50,000) and higher income 

brackets (34.6% above PHP 100,000), 

representing different socio-economic 

segments of the Filipino LGB community. 
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Regarding weekly hours spent on queer 

media consumption, respondents showed a 

moderate level of engagement, with an average 

of 3.23 hours per week (Mdn = 4.00) devoted to 

consuming queer media content. Most of the 

respondents (82.7%) consume less than 5 

hours of queer media weekly, while a smaller 

segment (17.3%) engages with such content 

for 5-10 hours per week. Notably, no 

respondents reported consuming more than 10 

hours of queer media weekly, suggesting that 

while queer content represents a consistent 

component of participants' media diet, it does 

not dominate their overall media consumption. 

This demographic profile provides 

essential context for interpreting the 

relationship between personal characteristics, 

media consumption patterns, and identity 

formation, which are explored in the 

subsequent research questions. The 

predominantly young, college-aged sample 

with varying socioeconomic backgrounds 

offers insights into how queer identity 

development intersects with media 

engagement during a formative life stage. The 

moderate number of hours of queer media 

consumption indicates that such content plays 

a consistent but not overwhelming role in 

participants' lives, which may reflect the 

limited availability of relevant content, 

competing demands on time, or selective 

consumption patterns among Filipino LGB 

youth. 

 

Engagement with Queer Media Content 

Table 2 presents a detailed statistical 

analysis of their level of engagement with 

queer media content among LGB respondents 

(N = 52), measured across 15 distinct 

consumption behaviors using a 6-point Likert 

scale. 

Several content consumption behaviors 

demonstrated consistent moderate 

engagement (Mdn = 3.0), including following 

LGBTQIA+ content creators, watching queer 

media (e.g., videos, shows, movies), seeking 

queer news, following related hashtags, 

engaging with educational content about 

LGBTQIA+ history, searching for 

representation of specific identities, and 

consuming content about LGBTQIA+ 

experiences in the Philippines. 

In contrast, interactive and participatory 

behaviors exhibited notably lower median 

scores. Participating in online LGBTQIA+ 

communities, sharing queer content on 

personal social media, commenting on 

LGBTQIA+ content online, and listening to 

audio content by LGBTQIA+ creators all 

received a median score of 2.0, indicating these 

behaviors occur less frequently among 

respondents. 

Intermediate engagement levels (Mdn = 

2.5) were observed for reading LGBTQIA+-

themed written content (e.g., articles, blogs, 

stories), using social media to connect with 

other LGBTQIA+ individuals, and following 

LGBTQIA+ advocacy organizations. 

The statistical distribution of scores 

demonstrates a clear pattern of passive 

consumption behaviors that predominates 

over active engagement or content creation. 

The range values (1-6 for most items) While 

some respondents report high engagement 

across all behaviors, the central tendency 

reflects a more moderate engagement pattern 

for the sample. 

The overall level of engagement to queer 

social media consumption score (Mdn = 2.90) 

positions the typical respondent between 

"Rarely" and "Sometimes" on the frequency 

scale, with the wide range (2.00-12.30), 

suggesting substantial individual variation in 

engagement patterns. This statistical evidence 

supports the conclusion that respondents 

engage with queer media content selectively 

and moderately, with a stronger preference for 

consumption over participation.
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Table 2. Queer Social Media Engagement Items and Scores 

Social Media Engagement Median 
I consume content that portrays LGBTQIA+ relationships 3.5 
I follow LGBTQIA+ content creators on social media 3.0 
I watch LGBTQIA+-themed videos, shows, or movies online 3.0 
I seek out LGBTQIA+ news and current events 3.0 
I follow hashtags related to LGBTQIA+ topics 3.0 
I engage with educational content about LGBTQIA+ history and rights 3.0 
I search for a representation of my specific LGBTQIA+ identity online 3.0 
I consume content about LGBTQIA+ experiences in the Philippines 3.0 
I read articles, blogs, or stories with LGBTQIA+ themes 2.5 
I use social media to connect with other LGBTQIA+ individuals 2.5 
I follow LGBTQIA+ advocacy organizations on social media 2.5 
I participate in online LGBTQIA+ communities or forums 2.0 
I share LGBTQIA+ content on my social media accounts 2.0 
I comment on or discuss LGBTQIA+ content online 2.0 
I listen to podcasts or music by LGBTQIA+ creators 2.0 
Overall Median Score 2.90 

Note: Social media consumption items were measured on a 6-point scale (1 = Never, 2 = Rarely, 3 = 

Sometimes, 4 = Often, 5 = Very Often, 6 = Always). The overall consumption score represents the median of 

all items combined. Higher scores indicate greater frequency and engagement with queer media content. 

 

Social Identity Formation among LGB 

Respondents 

Table 3 comprehensively analyzes the 

social identity formation among LGB 

respondents (N = 52), evaluated across 20 

individual items with a 6-point Likert scale. The 

results highlighted trends in identity 

development, yielding a moderate median 

score of 3.38 and a range between 1.69 and 

5.15. 

The statistical analysis shows variability in 

different aspects of identity development. 

Cognitive and self-perception elements, like the 

clarity of LGB identity, pride in community 

membership, and understanding of societal 

challenges, show the most growth, with a 

median score of 4.0. In contrast, behavioral and 

community engagement aspects have lower 

median scores. For instance, participation in 

LGBTQIA+ events received the lowest median 

score (Mdn = 2.0), followed by having 

LGBTQIA+ role models or mentors (Mdn = 2.5). 

This suggests a gap between internal identity 

affirmation and external expression or 

community involvement.

 

Table 3. Social Identity Formation Items and Scores (N = 52) 

Social Identity Formation Item Median 

I have a clear sense of my LGB identity. 4.0 
I am proud to be a member of the LGBTQIA+ community. 4.0 
I can identify with the experiences of other LGBTQIA+ people. 4.0 
I am aware of the challenges faced by LGBTQIA+ individuals in society. 4.0 
I understand how my LGB identity intersects with my cultural background. 4.0 
I feel positive about my future as an LGB individual. 4.0 
I feel comfortable with my sexual orientation and/or gender identity. 3.5 
I understand the historical struggles of the LGBTQIA+ community. 3.5 
I consider my LGB identity an important part of who I am. 3.5 
I have developed coping mechanisms for dealing with discrimination. 3.5 
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Social Identity Formation Item Median 

I have disclosed my identity to people who are important to me. 3.0 
I seek connections with other LGBTQIA+ individuals. 3.0 
I feel a sense of belonging to the LGBTQIA+ community. 3.0 
I can express my authentic self in most social situations. 3.0 
I actively challenge negative stereotypes about LGBTQIA+ people. 3.0 
I have integrated my LGB identity with other aspects of my life. 3.0 
I feel comfortable discussing LGBTQIA+ issues with others. 3.0 
I advocate for LGBTQIA+ rights and recognition. 3.0 
I have role models or mentors who share my LGB identity. 2.5 
I participate in LGBTQIA+ events or activities. 2.0 
Overall Median Score 3.38 

Note: Social identity formation items were measured on a 6-point scale (1=Strongly Disagree, 

2=Disagree, 3=Somewhat Disagree, 4=Somewhat Agree, 5=Agree, 6=Strongly Agree). The overall 

identity formation score is based on the median of all items combined, where higher scores signify 

stronger LGB identity development and integration. 

 

Comfort and self-disclosure scores show 

moderate development, with median scores 

ranging from 3.0 to 3.5. Comfort with one's 

sexual orientation and/or gender identity 

(Mdn = 3.5), disclosing identity to important 

others (Mdn = 3.0), and expressing an authentic 

self in social situations (Mdn = 3.0) indicate 

that individuals are still working through these 

aspects in their interactions. 

The wide range of scores (1.69-5.15) 

suggests that individual experiences of identity 

development vary significantly, likely 

influenced by personal and social contexts. The 

findings indicate that respondents generally 

demonstrate moderate identity formation 

(Mdn = 3.38), with stronger cognitive 

awareness and self-acceptance growth than in 

behavioral expression and community 

involvement. This is consistent with models of 

LGBTQIA+ identity development, which 

suggests that internal identity components 

typically develop first, followed by integrating 

external behaviors and community 

connections. 

Correlation Between Level of Engagement 

with Queer Social Media Content and 

Respondents Age, Income and Weekly Hours 

of Queer Social Medical Consumption 

Table 4 presents a statistical analysis of the 

relationships between demographic factors 

and queer media consumption patterns among 

LGBTQIA+ respondents (N = 52). Spearman's 

rank correlation coefficient (ρ) was employed 

to assess these relationships, as this non-

parametric measure is appropriate for ordinal 

data and does not assume normal distribution. 

The correlation analysis reveals varying 

strengths of association between demographic 

factors and queer media consumption patterns. 

No statistically significant correlation was 

found between age and h queer media 

consumption (ρ = 0.17, p = .226). This suggests 

that within this specific age range (18-24 

years), age is not correlated or associated with 

queer media content engagement.  

 

 

Table 4: Correlation Between Level of Engagement to Queer Social Media Consumption and 

Respondents Age, Income and Weekly Hours of Queer Social Medical Consumption (N = 52) 

Demographic Factor Correlation with Media 

Consumption (ρ) 

p-value Interpretation 

Age 0.17 .226    Not Significant 
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Demographic Factor Correlation with Media 

Consumption (ρ) 

p-value Interpretation 

Monthly Family Income 0.28 .043* Significant p < .05, 

Weak positive 
Weekly consumption 

hours 

0.43 .002**   Significant p < .01, 

  Moderate positive 

*p < .05, **p < .01 

Note: Spearman's rank correlation coefficient (ρ) ranges from -1 to +1, with values closer to ±1 indicating 

stronger relationships. Correlation strength interpretations: < 0.1 = negligible, 0.1-0.3 = weak, 0.3-0.5 = 

moderate, 0.5-0.7 = strong, > 0.7 = very strong. Media consumption was measured using a composite score 

based on frequency and engagement with queer content. 

 

Monthly family income showed a weak but 

statistically significant positive correlation 

with queer media consumption (ρ = 0.28, p = 

.043), indicating that respondents from  

higher-income backgrounds demonstrate 

modestly higher levels of queer media 

consumption. Although the effect size is small, 

this relationship is statistically meaningful and 

suggests that socioeconomic factors influence  

access to and engagement with queer media 

content. 

The strongest relationship identified was 

between self-reported weekly consumption 

hours and the overall media consumption score 

(ρ = 0.43, p = .002). This moderate positive 

correlation was highly significant with a 

medium effect size, providing validation for the 

measurement approach and demonstrating 

that time invested in queer media corresponds 

meaningfully with deeper engagement across 

multiple consumption behaviors. 

These findings establish that 

socioeconomic factors, specifically income, 

play a more significant role than age in 

predicting queer media consumption patterns 

among Filipino LGB youth. The relationship 

between income and media consumption 

highlights potential digital divides that may 

limit access to identity-affirming content for 

lower-income youth, with possible 

consequences for identity development 

opportunities. This underscores the 

importance of ensuring equitable access to 

queer media across socioeconomic boundaries,  

particularly in contexts with substantial 

income disparities like the Philippines. 

 

Correlation Between Queer Media 

Consumption and Social Identity Formation 

Table 5 presents a statistical analysis of the 

relationship between queer media 

consumption and social identity formation 

among LGBTQIA+ respondents (N = 52). Using 

Spearman's rank correlation coefficient (ρ), an 

appropriate non-parametric measure for 

ordinal data, the analysis revealed a weak 

negative correlation between these variables 

(ρ = -0.16, p > .05).

 

Table 5: Correlation Between Queer Media Consumption and Social Identity Formation (N= 52) 

Variables Correlation 

Coefficient (ρ) 

p-value Strength of 

Relationship 

Effect Size 

Media Consumption and 

Identity Formation 

-0.16 .257 Weak 
negative 

Small 

*p < .05, **p < .01 

Note: Spearman's rank correlation coefficient (ρ) ranges from -1 to +1, with values closer to ±1 indicating 

stronger relationships. Correlation strength interpretations: < 0.1 = negligible, 0.1-0.3 = weak, 0.3-0.5 = 

moderate, 0.5-0.7 = strong, > 0.7 = very strong. Effect size categorization: Small = 0.1-0.3, Medium = 0.3-0.5, 

Large = > 0.5. 
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The analysis revealed no statistically 

significant correlation between queer media 

consumption and social identity formation (ρ = 

-0.16, p = .257). This nuanced relationship 

highlights the importance of considering 

developmental context when examining media 

influence. It suggests that media consumption 

may serve different functions at different 

stages of identity development, potentially 

being more actively sought during exploration 

phases than during identity synthesis. 

Furthermore, the quality rather than quantity 

of media engagement may be more relevant to 

identity formation outcomes. 

For practitioners and policy makers, these 

findings indicate that simply increasing 

exposure to queer media may not be sufficient 

to support identity development. Instead, 

approaches that foster critical media literacy 

and help youth meaningfully integrate media 

representations into their self-understanding 

may be more effective. Additionally, the small 

effect size suggests that other factors beyond 

media consumption likely play more 

substantial roles in identity formation among 

Filipino LGB youth. 

 

Discussion 
This discussion synthesizes four key 

themes emerging from our findings: (1) 

demographic influences on media 

consumption, (2) patterns of identity 

development, (3) the relationship between 

media consumption and identity formation, 

and (4) implications for understanding queer 

youth development in the Philippine context. 

 

Demographic Influences on Queer Social 

Media Engagement 

Our analysis revealed several patterns in 

how demographic factors shape queer media 

engagement. Age showed a weak, non- 

significant relationship with queer media 

consumption (p = 0.17, p > 0.5), suggesting it 

does not substantially predict engagement 

among youth aged 18-24. These outcomes 

contrast with broader research that often 

position age as a significant predictor of media 

engagement patterns (Berger et al., 2022). The 

relative developmental homogeneity of our 

sample likely accounts for this result, as all 

participants were navigating similar life 

transitions during emerging adulthood. 

In contrast, monthly family income 

demonstrated a weak but statistically 

significant positive correlation with queer 

media consumption (ρ = 0.28, p < .01). This 

supports the idea that socioeconomic 

disparities shape access to identity-affirming 

media resources, reinforcing findings by Craig 

et al. (2021), regarding the role of digital access 

in LGBTQIA+ youth well-being. Given the 

substantial income inequality in the 

Philippines, these disparities in media access 

could affect identity development outcomes 

and widen representation gaps. 

The strongest relationship observed was 

between weekly consumption hours and 

overall queer social media engagement (ρ = 

0.43, p < .001). This validates our engagement 

metric and indicates that greater time 

investment corresponds with deeper 

involvement, beyond casual browsing. These 

findings echo Nerlich (2022), who emphasized 

the significance of depth over mere exposure in 

fostering identity-related outcomes like self-

acceptance. 

The correlation between media literacy to 

queer media engagement and identity 

formation was not statistically significant. 

While this result does not showcase a strong 

direct association among variables, it does 

highlight the complex identity development. It 

suggests that numerous other factors mediate 

the influence of media literacy. This finding 

contributes to a more nuanced understanding 

of media engagement and identity 

construction. 

 

Patterns of Identity Development 

The pattern observed in our sample offers 

insight into the identity trajectories of Filipino 

LGB youth. The overall moderate level of 

identity formation (Mdn = 3.38) is consistent 
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with developmental expectations for emerging 

adulthood and is marked by significant 

individual variability (range: 1-69-5.15). 

Notably, cognitive dimensions—such as 

identity clarity, community pride, and 

awareness of societal challenges—were more 

developed (Mdn = 4.0) than behavioral 

expressions like event participation (Mdn = 

2.0) or the prescient of LGBTQIA+ role models 

(Mdn = 2.5). 

This distinction between internal and 

external aspects aligns with classic models of 

identity development, including those 

proposed by Cass (1979) and Troiden (1989), 

which argues that internal affirmation often 

precedes external expression. In the Philippine 

context, the gap between cognitive and 

behavioral domains may reflect persistent 

sociocultural constraints, such as the influence 

of Catholic values and conservative norms, 

which limits opportunities for visible queer 

engagement. Despite the rise in queer media 

visibility—particularly through Boys' Love 

Content (Dela Cruz, 2022; Javier & Jubay, 

2021)—real-world support structures and 

public spaces for expression remain limited 

(Uy, 2021). 

There is no statistically significant 

correlation between identity saturation and 

internalized stigma in the context of individual 

identity formation because they engage with 

queer media. This suggests that a direct 

relationship between variables may not exist, 

highlighting identity development's intricacy. 

 

Relationship Between Queer Media 

Engagement and Identity Formation 

One of the most intriguing findings was the 

non-significant negative correlation between 

queer media engagement and identity 

formation (ρ = -0.16, p > .05). Although not 

statistically significant, this inverse 

relationship contradicts the assumption that 

increased media exposure inherently 

strengthens identity development and invites 

several interpretations. 

First, per uses and gratifications theory 

(Vinney, 2024b), individuals actively exploring 

or questioning their identity may seek more 

media content to support their process, while 

those with more consolidated identities may 

engage less frequently. This interpretation 

aligns with research by Craig et al. (2015), who 

found that LGBTQIA+ youth often strategically 

use media during critical periods of identity 

exploration. 

Second, the relationship may be 

bidirectional and moderated by developmental 

stage. Li et al. (2023) noted that media 

influence varies across different phases of 

identity development, with greater impact 

during early exploration than later integration 

stages. Our predominantly college-aged sample 

likely includes individuals at various 

developmental stages, which may obscure 

straightforward correlations. 

Third, quality rather than quantity of media 

consumption may be more relevant to identity 

formation. Grouchka (2021) found that the 

type and personal relevance of queer 

representations, rather than frequency of 

exposure, predicted positive identity outcomes 

among lesbian and bisexual women. Our 

measurement focused primarily on quantity 

and frequency, potentially missing qualitative 

dimensions of media engagement. 

Finally, the correlation may reflect the 

specific media landscape available to Filipino 

LGB youth. While representation has increased 

(Townsend et al., 2022), portrayals may not 

always be nuanced or culturally relevant. 

Realgo et al. (2023) noted that while the Pinoy 

Boys' Love series has increased visibility, it 

sometimes perpetuates stereotypes or 

presents idealized narratives that may not 

support authentic identity development. This 

interpretation highlights the importance of 

culturally specific research rather than 

assuming universal media effects. 
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Implications for Understanding Queer Youth 

Development 

These findings impact the understanding of 

how Filipino LGB youth navigate identity  

development in an increasingly media-rich but 

socially saturated environment. The moderate 

levels of identity formation, especially the gap 

between internal affirmation and external  

expression, suggest that media exposure alone 

is insufficient for full identity integration. This 

tension mirrors prior research (De Jesus et al., 

2022) showing similar patterns among Filipino 

high school students engaging with queer  

literature. 

The significant correlation between income 

and queer media engagement highlights 

potential digital divides that may exacerbate 

inequalities in access to affirming resources. 

This socioeconomic dimension of accessibility 

has received insufficient attention in previous 

research, and it also suggests that media 

literacy interventions should consider 

affordability and accessibility. 

The complex, potentially negative 

relationship between queer media engagement 

and identity formation challenges the 

assumption that increased representation 

automatically strengthens identity. Instead, it 

suggests that understanding how young people 

critically engage with media content may be 

more important than tracking exposure. This 

aligns with Thomson's (2021) argument that 

media literacy skills are crucial for helping 

LGBTQIA+ youth navigate increasingly diverse 

but uneven representations. 

Overall, Filipino LGB youth appear to 

negotiate their identities through strategic 

media use, shaped by both developmental 

stage and sociocultural context. Their 

engagement is not passive; it reflects an active 

balancing of self-understanding with external 

constraints. This calls for a more nuanced 

understanding of representation's role in 

identity development—one that goes beyond 

increasing visibility to also consider relevance, 

accessibility, and media literacy. 

 

Practical Implications 

For media creators and platform 

developers, these findings emphasize creating 

genuine content that resonates with LGBTQIA+ 

experiences rather than simply increasing the 

representation volume. The significant 

correlation between income and queer media 

engagement highlights the need to ensure that 

queer content remains accessible across 

socioeconomic boundaries in the Philippines. 

Digital platform developers could design 

applications where users can easily view queer 

content, learn queer history, and interact with 

the LGBTQIA+ community. Additionally, 

policymakers could introduce new laws or 

enhance existing ones to ensure that queer 

media can be produced without censorship. As 

Huang (2024) suggests, the specific portrayal 

of LGBTQIA+ relationships and experiences can 

significantly impact how audiences respond to 

and integrate these representations. 

For educators and community 

organizations, these findings highlight the 

weak correlation between queer media 

engagement and identity formation, suggesting 

that how the youth engage and interpret media 

may be more important than mere exposure. 

LGBTQIA+ organizations can create programs 

to help youth critically analyze media 

representations and promote positive queer 

portrayals while mitigating the potential 

negative impacts of stereotypical 

characterization. Educators can create safe 

spaces for LGBTQIA+ youth, such as facilitating 

access to positive queer media representation, 

and emphasizing its importance. This aligns 

with Craig et al. (2015), who identified media 

literacy as a key component in fostering 

resilience among LGBTQIA+ youth. 

The study also has implications for parents 

and caregivers of LGBTQIA+ youth. The finding 

that internal identity components develop 

earlier than behavioral expression suggests 

that the youth may be processing their 

identities privately even when not outwardly 

expressing them. Understanding this 

developmental pattern could help families 
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support youth more effectively without 

pressuring them toward premature outward 

expression. Schaefer (2023) notes that 

supportive environments that allow 

autonomous exploration of identity-related 

media can positively influence comfort with 

identity. 

 

Conclusion 
This study contributes to understanding 

the complex relationships between 

demographic factors, queer media 

engagement, and the social identity formation 

of Filipino LGB youth. The findings underscore 

the complexity of these relationships, 

challenging simplistic assumptions that 

increased queer media engagement 

straightforwardly enhances identity 

development. 

Key results point to the importance of 

socioeconomic access, namely income 

significantly correlating with media 

engagement (p = 0.28, p < 0.1), highlighting 

disparities in access to identity-affirming 

resources. Additionally, the strongest predictor 

of media engagement was weekly time spent 

on queer content (p = 0.43, p < .001), 

suggesting that engagement depth matters 

more than demographic markers. 

The non-significant negative correlation 

between queer media engagement and identity 

formation (ρ = -0.16, p > .05) is particularly 

noteworthy, as it offers a caution against 

overestimating the role of media in identity 

development. Instead, it suggests that identity 

formation is multifaceted, with stronger 

development observed in cognitive aspects of 

identity (internal) domains than in behavioral 

(external) expression. This confirms long-

standing identity development models while 

situating them in a specific sociocultural 

context, where conservative norms and 

institutional barriers may inhibit outward 

identity expression. 

Rather than advocating for more 

representation alone, the findings call for 

attention to media quality, cultural relevance, 

and accessibility. Media can support self-

understanding, but its impact depends on how 

it is engaged with, who it reaches, and whether 

it resonates with lived realities. 

Through examining multiple aspects of 

queer media engagement, this study provides a 

foundation for more nuanced approaches to 

understanding how digital media shape 

identity in increasingly mediated social 

contexts. Future research should build upon 

these findings to explore the complex interplay 

of factors influencing media engagement 

patterns and identity development processes 

among LGB youth. 

The critical relationship between queer 

media engagement and identity formation 

remains an important area for continued 

investigation, particularly as media landscapes 

evolve and diversify. Understanding these 

dynamics is essential for creating 

environments that foster healthy identity 

development among LGB youth while 

addressing potential socioeconomic 

disparities. 
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