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ABSTRACT 

 

This study explores the experiences of women entrepreneurs in Pa-

gadian City, focusing on their challenges, motivations, and achieve-

ments. Women entrepreneurs play a vital role in the local economy, yet 

they often face unique struggles that require perseverance and innova-

tion. Through interviews and observations, this research examines 

their personal and professional journeys, shedding light on the factors 

that influence their entrepreneurial ventures. The findings reveal that 

women entrepreneurs in Pagadian City encounter various challenges, 

including financial limitations, intense market competition, and societal 

expectations regarding gender roles. Despite these obstacles, many 

have demonstrated resilience and adaptability, utilizing innovative 

strategies to grow their businesses. Support systems, such as family, 

community networks, and local organizations, play a significant role in 

their success. This study also uncovers the motivations that drive these 

women to pursue entrepreneurship, such as achieving financial inde-

pendence, fulfilling personal aspirations, and providing for their fami-

lies. Their stories reflect the importance of empowerment, determina-

tion, and creativity in overcoming barriers and building sustainable en-

terprises. The insights from this research aim to inspire aspiring 

women entrepreneurs and encourage policymakers and organizations 

to create initiatives that address the needs of women-owned busi-

nesses. By fostering a supportive environment, these efforts can con-

tribute to the growth of the local economy and promote gender equality 

in entrepreneurship. 
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Introduction 
The economic development and prosperity 

of local communities are significantly enhanced 
by women entrepreneurs. What are the pri-
mary problems, motives, and methods utilized 
by women entrepreneurs in Pagadian City, 
Philippines, and how do these elements impact 
their entrepreneurial experiences? Women-
owned businesses in Pagadian City signifi-
cantly contribute to several industries, alt-
hough they encounter specific challenges that 
necessitate innovation, adaptability, and per-
sistence. This study analyzes the experiences of 
female entrepreneurs in the city, highlighting 
their motivations, challenges, and sustainable 
business strategies. This study aims to eluci-
date their experiences to discern the factors 
that facilitate their success and the support net-
works that enable their flourishing. Further-
more, it seeks to foster a more inclusive entre-
preneurial landscape in Pagadian City by con-
tributing to discussions around women's eco-
nomic participation and empowerment. 
Women entrepreneurs globally contribute sig-
nificantly to improving livelihoods, self-confi-
dence, decision-making, financial independ-
ence, and social interactions. Despite this, they 
face numerous challenges, including inade-
quate facilities, limited market connections, 
lack of financing, scarcity of raw materials, and 
power disruptions. Governments worldwide 
are urged to promote women's empowerment 
through micro and small enterprises to over-
come these barriers (Feyisa & Tamene, 2019). 
Women entrepreneurs frequently encounter 
internal challenges such as fear, selfdoubt, and 
the need for innovative survival strategies. This 
highlights the importance of self-efficacy, resil-
ience, and the presence of a strong support sys-
tem. Even in patriarchal societies, many 
women successfully challenge traditional gen-
der roles and view themselves as thriving en-
trepreneurs (Kogut & Mejri, 2022). Empower-
ing women entrepreneurs fosters confidence in 
their businesses and contributes to community 
development, helping bridge gender disparities 
in entrepreneurial performance (Mbowa et al., 
2023). Access to finance is a persistent global 
challenge for women entrepreneurs. They of-
ten rely on microfinance institutions, grants, 
personal savings, and family support. However, 

various barriers—such as social inhibitions, 
lack of awareness, and insufficient information 
from financial institutions—hinder their ability 
to secure funding (Altaf et al., 2024). Women 
entrepreneurs have a hard time getting loans, 
training, and connecting with other business 
owners because of their gender. The World 
Bank (2018) says that only 18.8% of Indone-
sian companies have women as owners or top 
managers. Also, women entrepreneurs have a 
hard time getting loans, training, and connect-
ing with other business owners (Hayati & Arini, 
2023). The motivations behind women starting 
businesses often relate to household experi-
ences, workplace conditions, and community 
support. Entrepreneurship provides women 
with economic and social autonomy, and the 
success of their ventures is often influenced by 
their dedication to traditional roles and finan-
cial achievements (Goffee & Scase, 2015). How-
ever, societal attitudes towards women's roles 
can contribute to social and cultural obstacles, 
making it difficult for women to sustain family-
owned businesses (Rahman et al., 2022). In 
many regions, including India, women entre-
preneurs face social, cultural, and financial bar-
riers, but they still manage to compete success-
fully in various fields by demonstrating asser-
tiveness and risk-taking behavior (Koneru, 
2017).  

 
Statement of the Problem 

This study explored the experiences and 
challenges of women who owned stores in Pa-
gadian City concerning women empowerment. 
The study was conducted during the first se-
mester of the school year 2024-2025. The study 
sought to answer the central question, "How do 
women entrepreneurs describe their experi-
ences in managing businesses?" It aimed to ad-
dress the following queries:  
1. What are women entrepreneurs' motiva-

tions for starting their own business?  
2. What type of business do women entrepre-

neurs manage?8  
3. How do women entrepreneurs define suc-

cess in their business?  
4. What operational strategies do women en-

trepreneurs employ in their business?  
5. What challenges do women entrepreneurs 

encounter in their business?  
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6. What are the common strategies do women 
entrepreneurs cope the experience they en-
counter? 
 

Methodology 
The researchers utilized a purposive sam-

ple method, a prevalent approach in qualitative 
research, to choose participants capable of 
providing comprehensive and nuanced insights 
on the research subject. They selected 10 
women entrepreneurs who fulfilled specified 
criteria: being single women or single mothers, 
operating a firm for nearly three years, and 
possessing a net worth of at least 1 million pe-
sos. This guaranteed the study concentrated on 
women who were autonomously managing es-
tablished enterprises and were chiefly account-
able for their financial welfare. Although a sam-
ple size of 10 appears limited, it is adequate for 
a qualitative study, facilitating a comprehen-
sive examination of the experiences of women 
entrepreneurs in Pagadian City. The interview 
guide probably included open-ended questions 
aimed at extracting comprehensive infor-
mation regarding the participants' experiences, 
viewpoints, and motives. Principal areas of in-
vestigation likely encompassed motivations for 
entrepreneurship, encountered challenges, im-
plemented techniques, definitions of success, 

effects on personal empowerment, and contri-
butions to the community. The interview guide 
likely permitted flexibility, allowing research-
ers to explore certain areas of interest as the in-
terviews advanced. Thematic analysis presum-
ably commenced with categorical aggregation, 
wherein researchers examined interview tran-
scripts and field notes to discern reoccurring 
themes and patterns, consolidating analogous 
data points into categories. After establishing 
categories, researchers presumably designated 
names that encapsulated the fundamental 
themes derived from the data, including chal-
lenges (financial difficulties, excessive stress), 
strategies (employing marketing techniques, 
implementing planning practices), motivations 
(meeting family needs, pursuing financial sta-
bility), and definitions of success (ensuring ed-
ucation, attaining financial stability). Triangu-
lation was probably employed to corroborate 
conclusions by contrasting data from other 
sources, including interview transcripts, field 
notes, and pertinent documents. Member veri-
fication was probably executed by giving pre-
liminary findings to participants for validation, 
enabling them to affirm the precision of the re-
searchers' interpretations and verify the find-
ings accurately represented their experiences.

 
Results and Discussion 
Table 1. Women Entrepreneurs’ Motivations for Starting a Business 

Response No. of Respondents 
1. Providing for Family Needs 4 
2. Striving for Financial Stability and Growth 3 
3. Pursuing Pashion and Personal Fulfillment 2 
4. Drawning the Inspiration from the Role Models 1 

The participants emphasized diverse moti-
vations and experiences that prompted their 
entrepreneurial endeavors. Their fervor for 
their profession, familial impact, and aspiration 
to benefit their community significantly influ-
enced their choices to create enterprises. Their 
statements demonstrate a profound feeling of 
personal fulfillment and resolve, especially 
when confronted with obstacles such as re-
stricted finances or inadequate formal training. 
These entrepreneurs' individual aspirations 
and familial heritage profoundly motivate 

them, as revealed by their responses. People 
perceive their enterprises not only as a source 
of revenue, but also as a platform for creative 
expression, familial support, and the preserva-
tion of traditions. This reinforces the idea that 
women entrepreneurs often integrate their 
personal values and experiences into their pro-
fessional endeavors, thereby boosting their 
empowerment and that of their communities. 

Women's entrepreneurial goals, focusing 
on self-efficacy and exposure to entrepreneur-
ial role models. Results showed stronger  
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entrepreneurial inclinations were linked to 
more role models and self-efficacy among 620 
female college students. Self-efficacy mediated 
these associations, aligning with Feminist The-
ory. Access to female entrepreneurs did not in-
crease this relationship (Austin & Nauta, 2016). 
Entrepreneurial education and behavioral 
characteristics are significant predictors of en-
trepreneurial intentions among 650 Timisoara 
Academic Center students. These characteris-
tics also mediate the influence of psychological 
traits and role models (Feder & Niţu- Antonie, 
2017).  

Feminist theory, which emphasizes wom-
en's agency, empowerment, and the incorpora-
tion of personal values into professional duties, 
is consistent with the facts. The stories of the 
participants challenge conventional gender 
conventions by expressing their quest for self-
expression, independence, and fulfillment via 

entrepreneurship. Their passion, family influ-
ence, and volunteer work drive them to launch 
companies, demonstrating how women over-
come systemic obstacles to create opportuni-
ties for themselves. Their lives reflect feminist 
theory as they uphold traditions, claim their 
identities, and use their entrepreneurial ven-
tures to advance society. 

Women entrepreneurs in Pagadian City are 
driven by financial stability, personal passions, 
and family support. Their entrepreneurial per-
spective is shaped by their entrepreneurial 
parents and entrepreneurs backgrounds. Fam-
ily support programs, community-oriented en-
trepreneurship efforts, and mentor ship from 
experienced business owners are crucial for 
women's development. Aligning familial re-
sponsibilities with entrepreneurial ambitions 
creates a supportive environment, enhancing 
long-term success and financial stability. 

 
Table 2. Types of Businesses Women Entrepreneurs Managed 

Response No. of Respondents 
1. Food and Beverage Enterprises 6 
2. Retail and Fashion Ventures 2 
3. Online and Specialized Markets 1 
4. Variety and Stationary Shops 1 

Women entrepreneurs in the variety and 
stationery sectors are providing an extensive 
array of products to satisfy varied customer re-
quirements. A significant number of partici-
pants highlighted the necessity of offering a di-
verse range of products, including school sup-
plies, presents, and everyday items, to appeal 
to a wide clientele. Certain entrepreneurs con-
centrate on specialist enterprises, such as ap-
parel boutiques, while others have extended 
their business strategies by operating sari-sari 
stores or providing supplementary services, 
like mobile phone recharging, to augment their 
income. Personal passions, like a fondness for 
school supplies, fuel the entrepreneurs' drive 
to benefit their communities, especially stu-
dents. Entrepreneurs want to satisfy a variety 
of customers and diversify their finances. Their 
diverse product and service offerings allow 
them to serve multiple consumer segments, 
making their enterprises more accessible and 
viable. Their community involvement, such as 

delivering school supplies or reloading, shows 
their commitment to their communities. These 
entrepreneurs want to help their communities 
and make money.  

This 1993 compilation examines women's 
experiences in business, revealing their diverse 
roles and highlighting the undervaluation of fe-
male entrepreneurship. It examines lifestyles, 
business styles, work-family relationships, and 
social trends. Drawing on international per-
spectives and expert work, it challenges tradi-
tional methods that solely focus on business-
men, providing a deeper understanding of 
small business ventures and self-employment 
in market economies (Allen & Truman, 2016). 
The growth of women-owned businesses, fo-
cusing on internal and external factors. It uses 
qualitative case studies from India to propose a 
framework for firm development. Results show 
that success in women-owned businesses re-
lies on support from friends, family, society, 
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government, and financial institutions 
(Agarwal & Lenka, 2016).  

Feminist theory reveals that women in Pa-
gadian City are exercising their agency, re-
sponding to market trends, and contesting con-
ventional gender norms via business. Their en-
terprises, influenced by familial customs, indi-
vidual passions, and market exigencies, em-
body both the empowerment and constraints 
encountered by women in their economic pur-
suits. Feminist philosophy elucidates these 
women's experiences as they confront cultural 
expectations, pursue autonomy, and establish 
economic prospects for themselves and their 
families.  

Women entrepreneurs in industries such as 
food and beverage, retail and fashion,  

ecommerce, and variety stores are utilizing 
personal passions, familial customs, and mar-
ket dynamics to maintain and expand their en-
terprises. They frequently perpetuate familial 
legacies, investigate products aligned with indi-
vidual interests, and adjust to contemporary 
marketing methodologies. The increasing sig-
nificance of online commerce illustrates their 
flexibility and robustness. They provide a vari-
ety of items to address a broad spectrum of 
consumer requirements. Diversification miti-
gates risks and boosts prospects for success. 
These women are not onlysafeguarding cul-
tural and familial traditions but also adapting 
to shifting trends and the dynamic commercial 
environment, particularly with the growing 
significance of internet platforms. 

 
Table 3 Women Entrepreneurs’ Definitions of Business Success 

Response No. of Respondents 
1. Providing for Family Needs and Education 5 
2. Achieving Financial Stability and Growth 3 
3. Overcoming Challenges Through Perseverance 1 
4. Experiencing Personal Fulfillment and Happiness 1 

They believe that true success is not just 
about financial gain but also about feeling sat-
isfied and happy with what they have achieved. 
Women emphasize that loving their work 
makes the journey more fulfilling, as it leads to 
a sense of purpose and personal achievement. 
The importance of customer support, recogniz-
ing that their business thrives because of loyal 
customers. For some, success is validated when 
people actively seek their products, proving 
their business’s impact and sustainability.  

Women Entrepreneurs correlate success 
with personal fulfillment and happiness at-
tained through objective achievement, cus-
tomer satisfaction, and the enjoyment of the 
entrepreneurial experience. Women high-
lighted that satisfaction in life, economic secu-
rity, and passion for their profession substan-
tially influence their definition of success. 
Women Entrepreneurs emphasized the signifi-
cance of consumer demand and loyalty in main-
taining and expanding their enterprises, illus-
trating the impact of external validation on 
their perception of success. Entrepreneurs' 
success is influenced by personal fulfillment, 

customer satisfaction, and entrepreneurial ex-
perience, with financial security, passion, con-
sumer demand, and external validation playing 
significant roles in achieving success.  

The relationship between eudemonic well-
being and entrepreneurial experience, focusing 
on five major areas: autonomy and entrepre-
neurship, entrepreneurship and eudemonic 
wellbeing, eudaimonia in the entrepreneurial 
journey, entrepreneurship and well-being and 
health, and entrepreneurs and the eudaimonia 
of others. It examines the theoretical underpin-
nings and salient features of eudemonic well-
being, its applicability to entrepreneurship, and 
the goal of productivity in the interaction be-
tween eudemonic well-being and entrepre-
neurial experience (Ryff, 2019). Female entre-
preneurs' performance at internal, micro, 
meso, and macro levels. Internal factors in-
cluded human capital, education, and experi-
ence, while micro factors include access to re-
sources, impacting opportunity recognition 
and success indicators (Cabrera & Mauricio, 
2017).  



Tan-awon et al., 2025 / Exploring the Experiences of Women Entrepreneurs in Pagadian City 

 

    
 IJMABER 2050 Volume 6 | Number 4 | April | 2025 

 

Feminist and gender theories focus on the 
success and personal lives of women entrepre-
neurs. Feminist theory emphasizes women's 
autonomy and empowerment in patriarchal so-
ciety, allowing them to contest traditional gen-
der roles. Gender theory analyzes the impact of 
gender on women's opportunities and chal-
lenges in entrepreneurship, highlighting their 
fulfillment, pleasure, and personal develop-
ment. Research shows the interconnection be-
tween gendered roles in care-giving and entre-
preneurship, leading to financial achievement, 
emotional development, and relational en-
hancement.  

Entrepreneurs in Pagadian City not only fo-
cus on financial profit, but also prioritize sup-
porting their families, overcoming obstacles, 

achieving personal satisfaction, and enhancing 
their communities. Small enterprises in the city 
prioritize financial stability to ensure their fam-
ily's welfare and to invest in their future. Suc-
cess is characterized by the capacity to provide 
education for children, get necessities, and as-
sist family members. Entrepreneurs 
acknowledge the significance of resilience and 
derive personal fulfillment from their passion 
for work and the attainment of achievements. 
Policymakers and organizations should priori-
tize offering emotional and financial assistance 
to enable entrepreneurs to endure challenging 
times and sustain their operations. Initiatives 
that promote resilience, creativity, and finan-
cial acumen may enhance these entrepreneurs' 
capacity for sustained success. 

 
Table 4 Operational Strategies Employed by Women Entrepreneurs 

Response No. of Respondents 
1. Utilizing Online and Offline Marketing Techniques 4 
2. Adopting Consistent Work and Planning Practices 2 
3. Demonstrating Confidence and Discipline 2 
4. Understanding Customer Needs and Targeting Markets 2 

The entrepreneurs prioritize a customer 
centrism strategy, concentrating on compre-
hending customer requirements and targeting 
certain marketplaces. An entrepreneur articu-
lated their emphasis on children and students 
as their principal consumer demographic, 
providing products such as toys and educa-
tional equipment tailored to their needs. Staff 
endorse this method, affirming the significance 
of addressing the specific needs of students and 
parents. Entrepreneurs and employees consist-
ently prioritize a well-organized approach to 
customer satisfaction, ensuring customization 
of their offerings to meet the unique require-
ments of their target audience. Their agree-
ment regarding the significance of customer re-
quirements, product offerings, and location un-
derscores the strategic emphasis on developing 
a business environment that attracts and re-
tains the intended customer base.  

Businesswomen manage micro and small 
businesses on social media, focusing on cus-
tomer engagement and business performance. 
It finds that women often use defensive tactics, 
influenced by friends and family, but when 

used effectively, social media can boost perfor-
mance and customer engagement (Fatima & 
Ali, 2023). The role of women in small tourism 
businesses as social entrepreneurs, focusing on 
their incorporation of social transformative 
and commercial aims. The development impli-
cations and potential of women's social entre-
preneurship in the tourism sector (Kimbu & 
Ngoasong, 2016).  

Feminist theory emphasizes the empower-
ment and societal roles of individuals within a 
community. Women entrepreneurs, primarily 
women, demonstrate empowerment through 
strategic marketing strategies, adapting to both 
digital and traditional business realms. They 
assert authority, make decisions, and imple-
ment diverse tactics for sustainability and 
growth. Feminist theory emphasizes the im-
portance of women navigating personal and 
professional spheres, overcoming societal ob-
stacles, and focusing on understanding cus-
tomer needs and targeting specific markets. 
Entrepreneurs can optimize their business op-
erations by integrating online and offline mar-
keting strategies, maintaining diligence, and 
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executing meticulous planning. This strategy 
broadens a company's market presence and es-
tablishes a sustained stream of revenue. Steady 
effort, belief, and perseverance are crucial for 
sustaining operations and meeting daily obliga-
tions. Confidence and discipline are essential 
attributes for successful entrepreneurs, exem-
plifying self-assurance, tenacity, and rigor in 
the face of adversity. An anticipatory strategy 

in marketing, planning, and decision-making 
enhances business success. Comprehending cli-
ent requirements and focusing on certain mar-
kets is a fundamental approach for expansion. 
Prioritizing customerpreferences and selecting 
an appropriate business location helps draw 
the ideal clientele and maintain relevance and 
competitiveness in their respective market-
places. 

 
Table 5 Challenges Encountered by Women Entrepreneurs 

Response No. of Respondents 
1. Financial Hardship and Cash flow Crisis 4 
2. Emotional Strain and Overwhelming Stress 4 
3. Unpredictable External Factors and Market Instability 1 
4. Difficult and Demanding Customer Interaction 1 

The evidence clearly indicates that chal-
lenging client contacts pose major difficulties 
for entrepreneurs. Entrepreneurs sometimes 
face clients that postpone payments, disrespect 
them, or demonstrate a lack of appreciation for 
their endeavors. One business recounted en-
during client comments while selling yema dur-
ing the pandemic, highlighting the necessity of 
maintaining tolerance and professionalism de-
spite the emotional toll. Staff and family mem-
bers corroborated similar stories, noting the 
persistent problems with delayed payments 
and rude conduct from clients. 

Managing client behavior is a crucial ele-
ment of entrepreneurship, especially for indi-
viduals operating inside small enterprises. The 
need to "consistently remain optimistic" in the 
face of insults or adversities underscores the 
pressure entrepreneurs have to preserve fa-
vorable client relations for the viability of their 
enterprises. This also exposes a latent emo-
tional burden, as they must perpetually recon-
cile their career with personal grievances. The 
innovative experiences of female entrepre-
neurs during the COVID-19 pandemic, high-
lighting the shift from manual to virtual trans-
actions, difficulties they faced, tactics they 
used, and the importance of technical expertise 
in crisis management (Afshan et al., 2021). Fe-
male61 entrepreneurs' behavior and strategies 
for learning digital skills to adapt to digitaliza-
tion. It suggests that women entrepreneurs 

must continuously acquire new skills, espe-
cially in social media awareness, to stay com-
petitive and stimulate economic growth. Issues 
such as limited resources, digital stress, and 
burnout are highlighted. Despite not exhibiting 
gender stereotyping, maintaining work-life bal-
ance remains a challenge (Olsson & Bernhard, 
2021).  

The experiences of women entrepreneurs 
underscore the impact of gendered power dy-
namics on their business issues, consistent 
with feminist theory. They encounter financial 
difficulties, mental stress, and market volatility, 
frequently intensified by societal pressures for 
women to reconcile personal and professional 
obligations. The emotional labor necessary to 
sustain patience, perseverance, and optimism 
during financial hardships, client contempt, 
and volatile market conditions highlights the 
gendered disparities in business. Feminist the-
ory examines the expectation for women to 
confront these problems with minimal support, 
highlighting the systematic disparities in the 
commercial realm that necessitate redress. 
Women entrepreneurs face financial difficul-
ties, emotional strain, market volatility, and 
challenging client encounters that impact their 
business viability. Interventions can help ad-
dress these issues by providing adaptable loan 
options, mentorship programs, stress manage-
ment courses, and networking opportunities. 
Businesses should diversify revenue sources 
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and incorporate digital platforms to expand cli-
ent outreach. Training in conflict resolution, 
communication skills, and payment procedures 
can also help. Government and private sector 
measures should focus on establishing  

conducive business environments, improved 
infrastructure, reliable supply chains, and in-
creased training access to support women-led 
enterprises. 

 
Table 6 Coping Strategies for Challenges Encountered by Women Entrepreneurs 

Response No. of Respondents 
1. Maintaining Faith and Positive Mindset 3 
2. Prioritizing Personal Development and Self-care 3 
3. Focusing in Goals and Strategic Planning 2 
4. Building Strong Customer Relationship 2 

Entrepreneurs prioritize building strong 
client relationships to navigate market fluctua-
tions and changes. They are approachable, at-
tentive to client needs, and adapt to evolving 
trends. They offer popular products, demon-
strating their flexibility in a dynamic industry. 
Employee contact is crucial for resolving inter-
nal issues and staying informed about external 
market fluctuations, particularly social media 
trends. These proactive strategies maintain cli-
ent loyalty and corporate stability. 

The entrepreneurs' emphasis on approach 
ability, reactivity, and adaptability indicates 
that sustaining robust client relationships is es-
sential to their company strategy. By maintain-
ing openness and responsiveness, they ensure 
that customers feel appreciated, which likely 
enhances client retention and happiness. The 
entrepreneurs' capacity to swiftly adapt to 
market changes, such as providing in-demand 
products, demonstrates their awareness of 
consumer preferences and market fluctuations, 
thereby maintaining their competitiveness. 
Moreover, the focus on internal communica-
tion with employees signifies a cooperative 
strategy for addressing challenges and remain-
ing proactive in response to industry develop-
ments. The research suggests that cultivating 
robust customer relationships, demonstrating 
adaptability, and sustaining efficient internal 
communication are essential for managing 
market volatility and achieving business suc-
cess. Explores the challenges faced by women 
entrepreneurs in Tanzania's food processing 
sector, focusing on market access, social re-
sponsibility, and financing. The need for trans-
versal strategies and mobile technology as a 

transversal instrument to address socio-cul-
tural issues (Kapinga & Montero, 2017). Indian 
women, despite their education and male-dom-
inated society, excel in various fields and have 
changed their lifestyles. They stand up for their 
rights and ambitions, proving forceful, persua-
sive, and risk-taking. This paper explores the 
reasons for delayed progress of women entre-
preneurs in India, ideas for growth, and initia-
tives for promotion and development (Koneru, 
2017).  

Women entrepreneurs demonstrate resili-
ence, empowerment, and the challenge of con-
fronting conventional norms. They exhibit per-
sonal agency, relying on faith and optimism to 
maintain resilience. Their focus on self-care, 
maintaining a polished appearance, and per-
sonal growth exemplifies the feminist theory of 
recovering autonomy. Their strategic planning 
and goal- setting demonstrate their ability to 
excel in business despite institutional obsta-
cles. They also challenge gender conventions, 
recognizing all labor forms and empowering 
women to redefine success. This demonstrates 
how feminist theory can promote personal de-
velopment and professional accomplishment in 
male-dominated environments. Women entre-
preneurs in Pagadian City implement tech-
niques to surmount hurdles in managing their 
enterprises. This encompasses sustaining faith 
and a positive outlook, which aids in overcom-
ing financial difficulties and preserving focus 
on corporate objectives and familial obliga-
tions. Prioritizing personal growth and self-
care is essential for sustaining an appealing 
look and optimal mental health, which influ-
ences customer interactions. Concentrating on 
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objectives and strategic planning is crucial for 
addressing business obstacles, as entrepre-
neurs exhibit agility through venture diversifi-
cation while remaining dedicated to their over-
arching vision. Establishing robust customer 
relationships is essential for business stability 
since entrepreneurs are accessible, responsive, 
and flexible; hence, they fulfill consumer needs 
and sustain loyal customers. 
 
Conclusion 

The study Exploring the Experiences of 
Women Entrepreneurs in Pagadian City reveals 
that women entrepreneurs perceive their firm 
management as a dynamic and intricate jour-
ney. Their narratives exemplify perseverance, 
adaptability, and determination in surmount-
ing challenges such as financial constraints, 
balancing familial responsibilities, and thriving 
in competitive markets. Numerous individuals 
emphasized the significance of personal com-
mitment, creativity, and the support of commu-
nity and family in achieving corporate success. 
These women demonstrated empowerment by 
leveraging their networks, skills, and innova-
tive strategies to sustain and grow their busi-
nesses despite gender-related challenges. 
Their experiences underscore the significance 
of persistence, resourcefulness, and self-confi-
dence in navigating the hurdles of entrepre-
neurship in Pagadian City. 
 
Acknowledgement 

The researchers would like to express their 
sincere appreciation to all those who contrib-
uted valuable contributions to this study’s suc-
cessful completion. The guidance, motivation, 
and steadfast backing you have provided have 
enabled the completion of this research en-
deavor. The researchers express profound 
gratitude for the communal ethos that has pro-
pelled our advancement. The researchers sin-
cerely thank their professional mentor, Mr. Eli-
gen H. Sumicad Jr., CPA. His diligence, benevo-
lence, and steadfast mentor-ship have been 
crucial in molding this research. His unwaver-
ing commitment to their achievement has mo-
tivated them to pursue perfection consistently. 
The researchers are delighted to have acquired 
knowledge from his profound expertise and 

reaped the advantages of his steadfast assis-
tance. Furthermore, the researchers would like 
to express their heartfelt gratitude to their in-
structor, Mr. Ace Virgel T. Batingal, CHRA. His 
indispensable guidance and understanding 
throughout the project have been priceless. His 
unwavering faith in their capabilities has con-
sistently been a significant source of inspira-
tion. 

 
Reference 
Abdullah, N., Hassan, K., & Yusof, R. (2014). A 

preliminary study of rural womenentre-
preneurs: Characteristics and business 
success factors. International Review of 
Social Sciences and Humanities,7(2), 
172181. 
https://repo.uum.edu.my/id/eprint/166
52  

Agarwal, S., & Lenka, U. (2016). An exploratory 
study on the development of women en-
trepreneurs: Indian cases. Journal of Re-
search in Marketing and Entrepreneur-
ship, 18(2), 232-247. 
https://doi.org/10.1108/JRME-04-2015-
0024  

Allen, S., & Truman, C. (2016). Women in busi-
ness: Perspectives on women entrepre-
neurs. Routledge-
https://doi.org/10.4324/978131527181
1  

Austin, M. J., & Nauta, M. M. (2016). Entrepre-
neurial role-model exposure, self-efficacy, 
and women’s entrepreneurial intentions. 
Journal of Career Development, 43(3), 
260-272.  
https://doi.org/10.1177/089484531559
7475  

Afshan, G., Shahid, S., & Tunio, M. N. (2021d). 
Learning experiences of womenentrepre-
neurs amidst COVID-19. International 
Journal of Genderand Entrepreneurship, 
13(2), 162–186. 
https://doi.org/10.1108/ijge-09-2020-
0153  

Ahl, H., & Nelson, T. (2015). How policy posi-
tions women entrepreneurs: A compara-
tive analysis of state discourse in Sweden 
and the United States. Journal of Business 
Venturing, 30(2), 273-291. 

https://repo.uum.edu.my/id/eprint/16652
https://repo.uum.edu.my/id/eprint/16652
https://doi.org/10.1108/JRME-04-2015-0024
https://doi.org/10.1108/JRME-04-2015-0024
https://doi.org/10.1177/0894845315597475
https://doi.org/10.1177/0894845315597475
https://doi.org/10.1108/ijge-09-2020-0153
https://doi.org/10.1108/ijge-09-2020-0153


Tan-awon et al., 2025 / Exploring the Experiences of Women Entrepreneurs in Pagadian City 

 

    
 IJMABER 2054 Volume 6 | Number 4 | April | 2025 

 

https://doi.org/10.1016/j.jbusvent.2014.
08.002  

Ahmetaj, B., Kruja, A. D., & Hysa, E. (2023). 
Women Entrepreneurship: Challenges 
and Perspectives of an Emerging econ-
omy. Administrative Sciences, 13(4), 111. 
https://doi.org/10.3390/ad-
msci13040111  

Altaf, M., Ullah, K., & Atiq, M. (2024). Women-
owned businesses and access to finance in 
Pakistan:  A study of perceptions, experi-
ences, and behaviors. Qualitative Re-
search in Financial Markets. 
https://doi.org/10.1108/qrfm-08-
20230189  

Balachandra, L., & Dublish, P. (2019). Women 
for Women in Entrepreneurship: Under-
standing The role of other women in 
women's entrepreneurship. In Emerald 
Publishing Limited eBooks (pp. 239–
260). https://doi.org/10.1108/978-1-
78973-289420191029   

Bamiatzi, V., Jones, S., Mitchelmore, S., & Ni-
kolopoulos, K. (2015). The role of compe-
tencies in  shaping the leadership style of 
female entrepreneurs: The case of North 
West of England, Yorkshire, and North 
Wales. Journal of Small Business Manage-
ment, 53(3), 627-644.  
https://doi.org/10.1111/jsbm.12173  

Banihani, M. (2020). Empowering Jordanian 
women through entrepreneurship. Jour-
nal of Research in Marketing and Entre-
preneurship, 22(1), 133–144. 
https://doi.org/10.1108/jrme-10-2017-
0047  

Banu, J., & Baral, R. (2022). Career choice, 
growth and well-being of women entre-
preneurs’ community: insights on driving 
factors in India. Journal of Enterprising 
Communities: People and Places in the 
Global Economy, 16(5), 781-807. 
https://doi.org/10.1108/JEC-12-
20200206  

Belwal, S., Belwal, R., & Saidi, F. A. (2014). Char-
acteristics, motivations, and challenges of 
women entrepreneurs in Oman’s Al-Dha-
hira region. Journal of Middle East 
Women’s Studies, 10(2), 135-151. 
https://doi.org/10.2979/jmiddeastwom-
stud.10.2.135  

Bhatti, M. A., A Al Doghan, M., Mat Saat, S. A., 
Juhari, A. S., & Alshagawi, M. (2021). En-
trepreneurial intentions among women: 
does entrepreneurial training and educa-
tion matters? (Pre-and post-evaluation of 
psychological attributes and its effects on 
entrepreneurial intention). Journal of 
Small Business and Enterprise Develop-
ment, 28(2), 167-184. 
https://doi.org/10.1108/JSBED-09-
2019-0305  

Basaffar, A. A., Niehm, L. S., & Bosselman, R. 
(2018). Saudi arabian women in entrepre-
neurship:  challenges, opportunities and 
potential. Journal of Developmental En-
trepreneurship, 23(02), 1850013. 
https://doi.org/10.1142/s10849467185
00139  

Brush, C., Edelman, L. F., Manolova, T., & Welter, 
F. (2018). A gendered look at entrepre-
neurship Ecosystems. Small Business 
Economics, 53(2), 393–408.  
https://doi.org/10.1007/s11187-018-
9992-9   

Cabrera, E. M., & Mauricio, D. (2017). Factors af-
fecting the success of women’s entrepre-
neurship: a review of literature. Interna-
tional Journal of Gender and Entrepre-
neurship, 9(1), 31-65. 
https://doi.org/10.1108/IJGE-01-2016-
0001  

Cesaroni, F. M., Demartini, P., & Paoloni, P. 
(2017). Women in business and social me-
dia: Implications for female entrepreneur-
ship in emerging countries. African Jour-
nal of Business Management, 11(14),316-
326. 
https://doi.org/10.5897/AJBM2017.828
1  

Crittenden, V. L., Crittenden, W. F., & Ajjan, H. 
(2019). Empowering women microentre-
preneurs In emerging economies: The 
role of information communications tech-
nology. Journal of Business Research, 98, 
191–203. 
https://doi.org/10.1016/j.jbusres.2019.0
1.045 

Dalimunthe, R. F., Zulkarnain, S. H., Siahaan, E., 
Nauly, M., Nawi, A. S., & Siregar, H. (2023). 
Empowering Women Entrepreneurs: En-
hancing competency and capacity 

https://doi.org/10.1016/j.jbusvent.2014.08.002
https://doi.org/10.1016/j.jbusvent.2014.08.002
https://doi.org/10.3390/admsci13040111
https://doi.org/10.3390/admsci13040111
https://doi.org/10.1108/qrfm-08-20230189
https://doi.org/10.1108/qrfm-08-20230189
https://doi.org/10.1108/978-1-78973-289420191029
https://doi.org/10.1108/978-1-78973-289420191029
https://doi.org/10.1111/jsbm.12173
https://doi.org/10.1108/jrme-10-2017-0047
https://doi.org/10.1108/jrme-10-2017-0047
https://doi.org/10.1108/JEC-12-20200206
https://doi.org/10.1108/JEC-12-20200206
https://doi.org/10.2979/jmiddeastwomstud.10.2.135
https://doi.org/10.2979/jmiddeastwomstud.10.2.135
https://doi.org/10.1108/JSBED-09-2019-0305
https://doi.org/10.1108/JSBED-09-2019-0305
https://doi.org/10.1142/s1084946718500139
https://doi.org/10.1142/s1084946718500139
https://doi.org/10.1007/s11187-018-9992-9
https://doi.org/10.1007/s11187-018-9992-9
https://doi.org/10.1108/IJGE-01-2016-0001
https://doi.org/10.1108/IJGE-01-2016-0001
https://doi.org/10.5897/AJBM2017.8281
https://doi.org/10.5897/AJBM2017.8281
https://doi.org/10.1016/j.jbusres.2019.01.045
https://doi.org/10.1016/j.jbusres.2019.01.045


Tan-awon et al., 2025 / Exploring the Experiences of Women Entrepreneurs in Pagadian City 

 

 
IJMABER  2055 Volume 6 | Number 4 | April | 2025 

 

through university education. TEM Jour-
nal, 22082216. 
https://doi.org/10.18421/tem12431  

Daño-Luna, M., & Caliso, R. a. C. (2019). Barriers 
to Scaling-Up of Women-Owned SMEs in 
the The Philippines. SSRN Electronic Jour-
nal. 
https://doi.org/10.2139/ssrn.3377016  

Fatima, N., & Ali, R. (2023). How
businesswomenengagecustomerson so-
cial  media?. SpanishJournal of
Marketing-ESIC,27(2), 221-240. 
https://doi.org/10.1108/SJME-09-2021-
0172  

Feder, E. S., & Niţu-Antonie, R. D. (2017). Con-
necting gender identity, entrepreneurial 
training, role models and Intentions. In-
ternational Journal of Gender and Entre-
preneurship, 9(1), 87- 108. 
https://doi.org/10.1108/IJGE-08-2016-
0028  

Foss, L., Henry, C., Ahl, H., & Mikalsen, G. H. 
(2019). Women’s entrepreneurship pol-
icy research: A 30-year review of the evi-
dence and critique. Small Business Eco-
nomics, 53(2), 409–429. 
https://doi.org/10.1007/s11187-018-
9993-8  

Gano-An, J. C., & Gempes, G. P. (2020). The Suc-
cess and Failures of Sari- Sari Stores: Ex-
ploring The Minds of Women Micro-En-
trepreneurs. Holistica – Journal of Busi-
ness and Public Administration, 11(2), 
25–51. https://doi.org/10.2478/hjbpa-
2020-0017  

Ghouse, S., McElwee, G., Meaton, J., & Durrah, O. 
(2017). Barriers to rural wome entrepre-
neurs In Oman. International Journal of 
Entrepreneurial Behaviour & Research, 
23(6), 998–1016. 
https://doi.org/10.1108/ijebr-02-2017-
0070  

Gódány, Z., &Mura, L.(2021).Successfrom the
perspective of female entrepreneurs. En-
trepreneurship andSustainability Issues,
9(2) 521. 
https://doi.org/10.9770/jesi.2021.9.2(3
4)  

Goffee, R., & Scase, R. (2015). Women in Charge 
(Routledge Revivals). In Routledge Books. 

https://doi.org/10.4324/978131570875
1  

Gupta, M. (2021). Role of NGOs in women em-
powerment: case studies from Uttarak-
hand, India. Journal of Enterprising Com-
munities People and Places in the Global
Economy, 15(1), 26–41. 
https://doi.org/10.1108/jec-04-2020-
0066  

Hayati, F. A., & Arini, R. E. (2023). Exploring the 
challenges and opportunities faced by 
women  Entrepreneurs in Sukabumi 
District: A Qualitative study. West Science 
Interdisciplinary  Studies, 1(05), 77–86. 
https://doi.org/10.58812/wsis.v1i05.76  

Henry, C., Foss, L., & Ahl, H. (2016). Gender and 
entrepreneurship research: A review of  
methodological approaches. International 
Small Business Journal, 34(3), 217241.  
https://doi.org/10.1177/026624261454
9783  

Hundera, M., Duysters, G., Naudé, W., & 
Dijkhuizen, J. (2019). How do female en-
trepreneurs in  developing countries 
cope with role conflict?. International 
Journal of Gender and Entrepreneurship, 
11(2), 120-145. 
https://doi.org/10.1108/IJGE-12-
20180138  

Jose, S. (2018). Strategic use of digital promo-
tion strategies among female emigrant  
entrepreneurs in UAE. International Jour-
nal of Emerging Markets, 13(6), 1699- 
1718. https://doi.org/10.1108/IJoEM-
10-2016-0268  

Kamberidou, I. (2020). “Distinguished” women 
entrepreneurs in the digital economy and 
the multitasking whirlpool. Journal of In-
novation and Entrepreneurship, 9(1), 3. 
https://doi.org/10.1186/s13731-020-
0114-y  

Kapinga, A. F., & Montero, C. S. (2017). Explor-
ing the socio-cultural challenges of food 
processing women entrepreneurs in 
Iringa, Tanzania and strategies used to 
tackle them. Journal of Global  Entre-
preneurship Research, 7(1), 17. 
https://doi.org/10.1186/s40497017- 
0076-0  

https://doi.org/10.18421/tem12431
https://doi.org/10.2139/ssrn.3377016
https://doi.org/10.1108/SJME-09-2021-0172
https://doi.org/10.1108/SJME-09-2021-0172
https://doi.org/10.1108/IJGE-08-2016-0028
https://doi.org/10.1108/IJGE-08-2016-0028
https://doi.org/10.1007/s11187-018-9993-8
https://doi.org/10.1007/s11187-018-9993-8
https://doi.org/10.2478/hjbpa-2020-0017
https://doi.org/10.2478/hjbpa-2020-0017
https://doi.org/10.1108/ijebr-02-2017-0070
https://doi.org/10.1108/ijebr-02-2017-0070
https://doi.org/10.9770/jesi.2021.9.2(34)
https://doi.org/10.9770/jesi.2021.9.2(34)
https://doi.org/10.4324/9781315708751
https://doi.org/10.4324/9781315708751
https://doi.org/10.1108/jec-04-2020-0066
https://doi.org/10.1108/jec-04-2020-0066
https://doi.org/10.58812/wsis.v1i05.76
https://doi.org/10.1177/0266242614549783
https://doi.org/10.1177/0266242614549783
https://doi.org/10.1108/IJGE-12-20180138
https://doi.org/10.1108/IJGE-12-20180138
https://doi.org/10.1108/IJoEM-10-2016-0268
https://doi.org/10.1108/IJoEM-10-2016-0268
https://doi.org/10.1186/s13731-020-0114-y
https://doi.org/10.1186/s13731-020-0114-y
https://doi.org/10.1186/s40497017-%200076-0
https://doi.org/10.1186/s40497017-%200076-0


Tan-awon et al., 2025 / Exploring the Experiences of Women Entrepreneurs in Pagadian City 

 

    
 IJMABER 2056 Volume 6 | Number 4 | April | 2025 

 

Kimbu, A. N., & Ngoasong, M. Z. (2016). Women 
as vectors of social entrepreneurship. An-
nals of Tourism Research, 60, 63-79. 
https://doi.org/10.1016/j.an-
nals.2016.06.002  

Kirkwood, J. J. (2016). How women and
 menbusiness ownersperceive success In-
ternationalJournal of Entrepreneurial Be-
havior & Research, 22(5), 594615.  
https://doi.org/10.1108/IJEBR-01-2016-
0024  

Khandelwal, P., & Sehgal, A. (2018). Exploring 
work-family interface for Indian women  
entrepreneurs. Gender in Management: 
An International Journal, 33(3), 203-216. 
https://doi.org/10/1108/GM-04-2016-
0075  

Kogut, C. S., & Mejri, K. (2021). Female entre-
preneurship in emerging markets:chal-
lenges of Running a business in turbulent 
contexts and times. International Journal 
of Gender and Entrepreneurship, 14(1), 
95–116. https://doi.org/10.1108/ijge-
032021-0052  

Koneru, K. (2017). Women entrepreneurship in 
India - Problems and prospects. SSRN 
Electronic Journal. 
https://doi.org/10.2139/ssrn.3110340  

Kothari, T., & Roldan, M. (2022). The Next Bil-
lion in business: women entrepreneurs in 
emerging Markets. Journal of Compara-
tive International Management, 25(1), 
84– 124. 
https://doi.org/10.55482/jcim.2022.329
03  

Laxmi, S. S., & Gochhait, S. (2023). Factors Influ-
encing the success of women entrepre-
neurs in The international market: A Com-
prehensive analysis. jwee, 146–165.  
https://doi.org/10.28934/jwee23.pp146
-165  

Lee, C., & Hallak, R. (2020). Investigating the ef-
fects of offline and online social capital on 
tourism  SME performance: A mixed-
methods study of New Zealand entrepre-
neurs. Tourism management, 80, 104128. 
https://doi.org/10.1016/j.tour-
man.2020.1041128  

Lewis, P. (2017). Postfeminism, femininities, 
and organization studies: Exploring a new 
agenda. Organization Studies, 35(12), 

1845-1866. 
https://doi.org/10.1177/017084061455
0730  

Manzanera-Ruiz, R., Namasembe, O. M. M. M., & 
Barrales Molina, V. (2023). Female gender 
interests  and education in women entre-
preneurs’ definition of success in Uganda. 
Entrepreneurship &  Regional Develop-
ment, 35(1-2), 129- 145. 
https://doi.org/10.1080/08985626.202
2.218897  

Mari, M., Poggesi, S., & De Vita, L. (2016). Family 
embeddedness and business perfor-
mance: Evidences from women-owned 
firms. Management Decision, 54(2), 476-
500. https://doi.org/10.1108MD-07-
2014-0453  

Mbowa, H. S., Businge, M. P., Ssemaluulu, P., & 
Eton, M (2023). Effect of Women's Em-
powerment On women-owned business 
performance in Wakiso District, Uganda.  
International Journal of Financial Ac-
counting and Management,  5(3), 
https://doi.org/10.35912/ijfam.v5i3.168
7  

Moudrý, D. V., & Thaichon, P. (2020). Enrich-
ment for retail businesses: How female 
343–358.  entrepreneurs and masculine 
traits enhance business success. Journal of 
Retailing and Consumer Services, 54, 
102068. 
https://doi.org/10.1016/j.retcon-
ser.2020.201068  

Naicker, V., & Nsengimana, S. (2023). Motiva-
tion and challenges of women entrepre-
neurs in kigali. is  a micro, meso, and 
macro perspective. Ponte International 
Scientific Research Journal, 79(12). 
https://doi.org/10.21506/j.ponte.2023.1
2.4  

Nieva, F. O. (2015). Social women entrepre-
neurship in the Kingdom of Saudi Arabia. 
Journal of global entrepreneurship re-
search, 5(1), 11. 
https://doi.org/10.1186/s40497015-
0028-5  

Ngoasong, M. Z., & Kimbu, A. N. (2018). Why 
hurry? The slow process of high growth in 
Women- Owned Businesses in a Re-
source-Scarce Context. Journal of Small 

https://doi.org/10.1016/j.annals.2016.06.002
https://doi.org/10.1016/j.annals.2016.06.002
https://doi.org/10.1108/IJEBR-01-2016-0024
https://doi.org/10.1108/IJEBR-01-2016-0024
https://doi.org/10/1108/GM-04-2016-0075
https://doi.org/10/1108/GM-04-2016-0075
https://doi.org/10.1108/ijge-032021-0052
https://doi.org/10.1108/ijge-032021-0052
https://doi.org/10.2139/ssrn.3110340
https://doi.org/10.55482/jcim.2022.32903
https://doi.org/10.55482/jcim.2022.32903
https://doi.org/10.28934/jwee23.pp146-165
https://doi.org/10.28934/jwee23.pp146-165
https://doi.org/10.1016/j.tourman.2020.1041128
https://doi.org/10.1016/j.tourman.2020.1041128
https://doi.org/10.1177/0170840614550730
https://doi.org/10.1177/0170840614550730
https://doi.org/10.1080/08985626.2022.218897
https://doi.org/10.1080/08985626.2022.218897
https://doi.org/10.1108MD-07-2014-0453
https://doi.org/10.1108MD-07-2014-0453
https://doi.org/10.35912/ijfam.v5i3.1687
https://doi.org/10.35912/ijfam.v5i3.1687
https://doi.org/10.1016/j.retconser.2020.201068
https://doi.org/10.1016/j.retconser.2020.201068
https://doi.org/10.21506/j.ponte.2023.12.4
https://doi.org/10.21506/j.ponte.2023.12.4
https://doi.org/10.1186/s40497015-0028-5
https://doi.org/10.1186/s40497015-0028-5


Tan-awon et al., 2025 / Exploring the Experiences of Women Entrepreneurs in Pagadian City 

 

 
IJMABER  2057 Volume 6 | Number 4 | April | 2025 

 

Business Management,  57(1), 40–58. 
https://doi.org/10.1111/jsbm.12493 

 Olsson, A. K., & Bernhard, I. (2021). Keep-
ing up the pace of digitalization in small 
businesses–Women entrepreneurs' 
knowledge and use of social media. Inter-
national Journal of Entrepreneurial  Be-
havior &Research, 27(2), 378-396.  
https://doi.org/10.1108/IJEBR- 102019-
0615   

Panda, S. (2018). Constraints faced by women 
entrepreneurs in developing countries: 
review and ranking. Gender in Manage-
ment: An International Journal, 33(4), 
315-331. https://doi.org/10.1108/GM-
01-2017-0003  

Rahman, M. M., Dana, L., Moral, I. H., Anjum, N., 
& Rahaman, M. S. (2022). Challenges of ru-
ral. Women Entrepreneurs in Bangladesh 
to Survive their Family Entrepreneurship: 
A Narrative Inquiry Through Storytelling. 
Journal of Family Business Management, 
13(3), 645– 664. 
https://doi.org/10.1108/jfbm-04-2022-
0054  

Ramadani, V. (2015). The woman entrepreneur 
in Albania: An exploratory study on moti-
vation, problems and success factors. 
Journal of Balkan and Near Eastern Stud-
ies, 17(2), 204221. 
https://doi.org/10.1080/19448953.201
4.997488  

Rao, S. (2014). Nurturing entrepreneurial 
women: Insights from a developing coun-
try. Journal of Entrepreneurship in 
Emerging Economies, 6(3), 268-297. 
https://doi.org/10.1108/JEEE-042014-
0014  

Ryff, C. D. (2019). Entrepreneurship and eudai-
monic well-being: Five venues for new sci-
ence. Journal of business venturing, 
34(4),64663. 
https://doi.org/10.1016/j.jbusvent.2018.
09.003  

Salisu, I., Hashim, N., Mashi, M. S., & Aliyu, H. G. 
(2020). Perseverance of effort and con-
sistency of interest for entrepreneurial ca-
reer success: does resilience matter?. 
Journal of Entrepreneurship in Emerging 
Economies, 12(2), 279-304. 

https://doi.org/10.1108/JEEE-022019-
0025  

Sharafizad, J., & Coetzer, A. (2016). Women 
business owners’ start-up motivations 
and network content. Journal of Small 
Business and Enterprise Development, 
23(2), 590-610. 
https://doi.org/10.1108/JSBED-07-
2015-0085  

Sharma, S., & Gambhir, D. (2017). The 'BIBA' 
Woman of India: A Model for Women Eco-
nomic Empowerment. South Asian Jour-
nal of Business and Management 
Cases,  6(1), 89–99. 
https://doi.org/10.1177/227797791769
8306 

Shastri, S., Shastri, S., & Pareek, A. (2019). Moti-
vations and challenges of women entre-
preneurs: Experiences of small businesses 
in Jaipur city of Rajasthan. International 
Journal of Sociology and Social Policy, 
39(5/6), 338355.  
https://doi.org/10.1108/IJSSP-09-
20180146  

Solina, M. F. L. (2021). Assessment of the Busi-
ness Environment of Women Involved in 
Micro, Small and Medium Enterprises 
(MSMEs) in The Philippines: A Compara-
tive Study with Select  ASEAN Coun-
tries. JAS (Journal of ASEAN Studies), 8(2), 
191–211. 
https://doi.org/10.21512/jas.v8i2.6617  

Srimulyani, V. A., & Hermanto, Y. B. (2021). Im-
pact of entrepreneurial self-efficacy and 
entrepreneurial motivation on micro and 
small business success for food and bever-
age sector in east Java, Indonesia. Econo-
mies, 10(1), 10. 
https://doi.org/10.3390/econo-
mies10010010  

Sultan, S., & Sultan, W. I. (2020). Women 
MSMEs in times of crisis: challenges and 
opportunities. Journal of Small Business 
and Enterprise Development, 27(7), 
1069-1083. 
https://doi.org/10.1108/JSBED-06-
2020-0226  

Sutrisno, Cakranegara, P. A., Hendrayani, E., 
Jokhu, J. R., & Yusuf, M. (2022). Positioning 
Women  Entrepreneurs in Small and Me-
diumEnterprises in Indonesia – Food & 

https://doi.org/10.1108/GM-01-2017-0003
https://doi.org/10.1108/GM-01-2017-0003
https://doi.org/10.1108/jfbm-04-2022-0054
https://doi.org/10.1108/jfbm-04-2022-0054
https://doi.org/10.1080/19448953.2014.997488
https://doi.org/10.1080/19448953.2014.997488
https://doi.org/10.1108/JEEE-042014-0014
https://doi.org/10.1108/JEEE-042014-0014
https://doi.org/10.1016/j.jbusvent.2018.09.003
https://doi.org/10.1016/j.jbusvent.2018.09.003
https://doi.org/10.1108/JEEE-022019-0025
https://doi.org/10.1108/JEEE-022019-0025
https://doi.org/10.1108/JSBED-07-2015-0085
https://doi.org/10.1108/JSBED-07-2015-0085
https://doi.org/10.1108/IJSSP-09-20180146
https://doi.org/10.1108/IJSSP-09-20180146
https://doi.org/10.21512/jas.v8i2.6617
https://doi.org/10.3390/economies10010010
https://doi.org/10.3390/economies10010010
https://doi.org/10.1108/JSBED-06-2020-0226
https://doi.org/10.1108/JSBED-06-2020-0226


Tan-awon et al., 2025 / Exploring the Experiences of Women Entrepreneurs in Pagadian City 

 

    
 IJMABER 2058 Volume 6 | Number 4 | April | 2025 

 

Beverage Sector.  Enrichment: Journal of 
Management, 12(5), 3873-3881. 
https://doi.org/10.35335/enrich-
ment.v12i5.964  

Thorgren, S., Nordström, C., & Wincent, J. 
(2014). Hybrid entrepreneurship: The Im-
portance of passion. Baltic journal of man-
agement, 9(3), 314-329, 
https://doi.org/10.1108/BJM-11-2013-
0175  

Tundui, H. P., & Tundui, C. S. (2021). Marriage 
and business performance: the case of 
women-Owned micro and small busi-
nesses in Tanzania. Journal of Entrepre-
neurship in Emerging Economies, 13(5), 
1287–1308.  
https://doi.org/10.1108/jeee-06-2020-
0202s   

Villaseca, D., Navío-Marco, J., & Gimeno, R. 
(2021). Money for female entrepreneurs 
does not grow on trees: start-ups’ financ-
ing implications in times of COVID-19. 
Journal of Entrepreneurship in Emerging 

Economies, 13(4), 698-720. 
https://doi.org/10.1108/JEEE06-2020-
0172  

Wang, Q. (2019). Gender, race/ethnicity, and 
entrepreneurship: women entrepreneurs 
in a US south city. International Journal of 
Entrepreneurial Behavior & Research, 
25(8), 17661785. 
https://doi.org/10.1108/IJEBR-05-2017-
0156  

Welsh, D. H., Kaciak, E., & Shamah, R. (2018). 
Determinants of women entrepreneurs' 
firm performance in a hostile environ-
ment. Journalof Business Research, 88, 
481-491. 
https://doi.org/10.1016/j.jbusres.2017.1
2.015  

Yadav, V., & Unni, J. (2016). Women entrepre-
neurship: Research review and future di-
rections. Journal  of Global Entrepreneur-
ship Research, 6(1), 1-18.  
https://doi.org/10.1186/s40497016-
0055-x%   

 

https://doi.org/10.35335/enrichment.v12i5.964
https://doi.org/10.35335/enrichment.v12i5.964
https://doi.org/10.1108/BJM-11-2013-0175
https://doi.org/10.1108/BJM-11-2013-0175
https://doi.org/10.1108/jeee-06-2020-0202s
https://doi.org/10.1108/jeee-06-2020-0202s
https://doi.org/10.1108/JEEE06-2020-0172
https://doi.org/10.1108/JEEE06-2020-0172
https://doi.org/10.1108/IJEBR-05-2017-0156
https://doi.org/10.1108/IJEBR-05-2017-0156
https://doi.org/10.1016/j.jbusres.2017.12.015
https://doi.org/10.1016/j.jbusres.2017.12.015
https://doi.org/10.1186/s40497016-0055-x%25
https://doi.org/10.1186/s40497016-0055-x%25

